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Milk Cooler Employs Agitator Method 


The Waukesha milk cooler is a self-contained model with a special 
feature in the form of an agitator which drives cold water up through 
the coils to the top of the cans, eliminating the need for stirring the milk. 


Riley & Oberc Move to Gasoline Unit 
New Offices 


DETROIT—Offices of the Riley 
Engineering Corp. and the Refrigera- 
tion Accessory & Supply Co. have been 
moved to new quarters at 919 Holden 
St., according to Frank Riley. The 
new location has first-floor window 
display space for the service mens’ 
supplies sold by the _ refrigeration 
accessory firm, states Joe Oberc, 
manager, and has a paved parking 
space in the rear court. 

Refrigeration .Accessory & Supply 
Co. is a jobber for Kerotest valves 
and other refrigeration parts. 


New Packing Ring for Gas 
Engine Developed 


PITTSBURGH—Spiral springs and 
fire- or shock-rings are eliminated by 
a new type of packing ring intro- 
duced by the American Metallic 
Packing Co. here. 

Designed for service of natural gas 
pumping stations and on gas engine 
and gas compressor rods, these rings 


The gasoline-powered Waukesha 

unit has gas engine, compressor, 

condenser, and receiver mounted 
on a single base. 


Fairbanks, Morse Will 
Make 3 Household 


may also be used on steam engine . 
rods using super-heated steam. R ef rigera tors 
Each ring is an individual casting 
of dense iron, and five rings consti- (Concluded from Page 1, Column 5) 
tute the standard installation. The be ready for distribution. These 


product is available in any diameter. | models will probably be rated and 


ae priced as follows: 4.3 cu. ft.—$119.50; 


The IDEAL) 
z couple of weeks. 


all models. 


e Efficient | : 
e Steady Tem 
Low Acid and Mc 


e Easy to : 


years. 


REG. VU. S. PAT. OFF, 


(DU PONT METHYL CHLORIDE) Abandoning that idea, Fairbanks, 
Adequate stocks assure Morse executives decided to purchase 
prompt shipment a “going” business. Audiola, they 


The R. & H. Chemicals Dept. since 1921. 


E. |. du Pont de Nemours & Co., Inc. 


Newark, New York, Philadelphia, Pittsburgh, San Conneiends 


named Fairbanks, Morse). 


5.3 cu. ft.—$159.50; and 6.4 cu. ft.— 
$199.50. The two larger models can 
be obtained in porcelain for $25 extra. 
These prices and ratings are subject 
to possible revision within the next 


Truscon cabinets are being used for 
The compressor is a two- 
cylinder reciprocating open type ma- 
chine of conventional design, and has 
been field-tested for more than two 


Fairbanks, Morse, manufacturer of 
gasoline engines, scales, and other ma- 
chinery for more than 104 years, has 
been angling for a position in the re- 
frigeration industry for some months. 

Until quite recently its officials were 
dickering with creditors of the Grigs- 
by-Grunow Co. with the object of 
taking over the Majestic radio and 
refrigerator plants and organization. 


claim, is the only radio set manufac- 
turer which has been continuously in 
business without any reorganization 


Three washing machines, listing at 
$49.95, $59.50, and $79.50, and an ironer 
retailing for $59.50, are ready for the 
market; as is the regular Audiola line 
of home and auto radio sets (re- 


THE SMALLEST LEAKS 
ARE EASILY FOUND 


A Turmer Halide Detector will locate instantly the slightest leak- 
age (will detect seepage at the rate of only one pound in 7 1/2 
years) of ANY Chlorinated Hydrocarbon Refrigerants. 

The Turner Halide Detector is used and indorsed by the leading 
Re‘rigerator Manufacturers and by thousands of service men. It is 
handy to carry—easy to operate and positive in its action. Will 
soon pay for itself in time saved. 


Write immediately for catalog and prices. 


JHE TURNER BRASS WORKS 


Sycamore, Illinois 


Dept. 


Waukesha Units Are 


Gasoline Powered 


(Concluded from Page 1, Column 2) 


the basis of two hours’ operation per 
day. Officials of the Waukesha Motor 
Co. declare that the fuel cost of 
operating the gasoline-powered do- 
mestic refrigerator is estimated at no 
more than 2 cents daily. 

A feature of the 7-cu. ft. Wauke- 
sha household refrigerator is the 
metal-enclosed freezing chamber at 
the top of the food chamber, which 
has one compartment for freezing 63 
ice cubes, and another larger com- 
partment for low-temperature storage 
of desserts, poultry, meats, and fish. 

Cabinet has rounded corners and 
modernistic lines. Condensing unit 
compartment has meshed openings on 
all sides. 

The milk cooler and the ice cube 
maker can be operated with either 
one gasoline-powered unit or with an 
electric motor, making them adapta- 
ble to both rural and urban markets. 
Both products are “package” mer- 
chandise. 

The Waukesha milk cooler, powered 
by a %-hp., four-cycle gasoline engine 
or its equivalent electric motor, will 
cool seven 10-gal. cans of milk to 50° 
F. in one operation. Seven pints of 
gasoline are said to be required for 
cooling 600 lbs. of milk, the maximum 
capacity of the unit. 

A patented feature of the milk 
cooler is a power-driven, double-blade 
type agitator built into the cooler and 
submerged with the cooling coils at 
the bottom of the tank. The coils are 
formed in circular shape in tiers with 
the agitator in the center and bottom 
of the circle thus formed. 


This agitator lifts the coldest water 
from the bottom of the tank through 
the cooling coils, delivering it to the 
top, where it strikes the upper portion 
of the cans, which contain the warm- 
est milk. This sets up self-stirring 


Waukesha Refrigerator 


A feature of the Waukesha do- 


mestic refrigerator is the en- 

closed freezing chamber for ice 

cube making and low tempera- 
ture storage. 


action in the milk itself by simple 
thermal action. 

Milk cooled from the top becomes 
denser, falls to the bottom, and is 
replaced by the warmer strata, imme- 
diately below it. 

The Waukesha ice maker will make 
50 lbs. of ice (its capacity) in from 
three to four hours with a fuel con- 
sumption of 1 gal. of gasoline. Four 
12%-lb. pans are used. 

If desired, the ice maker can be 
equipped with removable, hermetically 
sealed “Cold Cans,” filled with a 
eutectic solution, which provide low 
temperature refrigeration. 


CHICAGO—Three men associaied 
for several years with R. Cooper Jr, 
Inc., General Electric distributor here, 
have just been promoted to new posi- 
tions in that organization, according 
to S. Nides, sales promotion manager, 

George Meilinger, formerly person- 
nel manager, has been made assist- 
ant retail sales manager. During his 
six years with the company, he has 
also been a retail salesman, store 
manager, and apartment house man- 
ager. He came to Chicago from the 
General Electric Co. in Cleveland. 

J. S. Duncombe is new store man- 
ager in Cooper’s North Ashland Ave. 
showroom. Positions previously held 
by him included those of salesman, 
sales promotion manager, and per- 
sonnel manager. A. S. Irvine, for- 
merly of the distributor’s warehouse 
and sales departments, leaves his job 
as sales coach pilot to become per- 
sonnel manager. 


Allison Will Speak at 
Youngstown Show 


YOUNGSTOWN, Ohio—Two ad- 
dresses by Dr. G. W. Allison, field 
manager of the Electric Refrigeration 
Bureau, will feature the opening day 
of the Youngstown Refrigeration and 
Electric Cookery Show, April 16. 

The show, which will continue 
through the entire week of the six- 
teenth, is sponsored by the Youngs- 
town Electric Refrigeration Bureau 
and the local Electric Cookery Coun- 
cil, in cooperation with the Youngs- 
town Vindicator. 

Auditorium of the Ohio Edison 
building, where the exhibit is to be 
held, has seating accommodations for 
1,500 people. Dr. Allison is scheduled 
to speak both afternoon and evening. 
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THESE C. |. T. LOCAL OFFICES 


WILL WELCOME YOUR INQUIRY 


Akron-Albany~Altoona~Amarillo~Asheville~Atlanta 
Augusta ~ Baltimore ~ Bangor ~ Bay Shore ~ Beaumont 
Beckley ~ Binghamton ~ Birmingham ~ Boise — Boston 
Bridgeport Bronx~ Brooklyn — Buffalo Butte-Camden 
Cedar Rapids ~ Charleston ~ Charlotte ~ Chattanooga 
Chicago~Cincinnati-Clarksburg—Cleveland~Columbia 
Columbus ~ Cumberland ~ Dallas ~ Dayton ~ Denver 
Des Moines ~ Detroit ~ El Paso ~ Erie ~ Florence — Fort 
Wayne-~ Fort Worth~ Fresno~Glens Falls~ Greensboro 


C.1.T. Financing Service is the 
most economical method of 
| handling your time payment 
- sales because it gets results. 


WE DO OUR PART 


Every form of cooperation included in C. |. T.’s Refrigera- 
tor Financing Service is extended by our Local Office in 


your territory. 


your collections. 


Greenville ~ Hagerstown ~ Harrisburg ~ Hartford 


Hempstead ~ Houston ~ Huntington, N.Y.~ Huntington, 
W.Va. ~ Indianapolis ~ Jacksonville ~ Jamaica 
Jamestown ~ Jersey City ~ Johnson City ~ Kansas City 
Knoxville-Lexington-Lincoln—Little Rock~Los Angeles 
Lovisville~Manchester~Memphis~Miami- Middletown 


Milwaukee ~ Minneapolis ~ Montgomery ~ Montpelier 


Mt. Vernon ~ Nashville ~ Newark ~ Newburgh ~ New 
Haven ~ New Orleans ~ New York ~ Norfolk ~ Oklahoma 
City - Omaha ~ Orlando ~ Paducah ~ Paterson ~ Peoria 
Perth Amboy ~ Philadelphia ~ Pittsburgh ~— Pittsfield 
Portland, Me. « Portland, Ore. — Portsmouth 


Poughkeepsie ~ Providence ~ Raleigh ~ Reading ~ Reno 
Richmond « Roanoke ~ Rochester ~ Rome, Ga. 


Sacramento ~ St. George ~ St. Louis ~ Salt Lake City 
San Antonio-San Bernardino~San Diego~San Francisco 
San Jose ~ Scranton ~ Seattle — Spokane ~ Springfield 


Stockton ~ Syracuse ~ Tallahassee ~ Tampa ~ Toledo 


Tucson ~ Tulsa ~ Utica ~ Washington ~ Watertown 
Wheeling ~ White Plains ~ Wichita ~ Wilkes-Barre 
Wilmington ~ Wilson ~ Yakima ~ Youngstown. 


There is none of the delay which might occur if business 
had to be transacted by mail with distant headquarters. 
You have the advantage of frequent personal contact 
with the finance men who are directly responsible for 
checking your credits, purchasing contracts, and making 


This close-range service prevents mistakes and misunder- 
standings. It gets results... the test by which to judge 
any financing arrangement. 


C.I.T. Plans cover approved types of mechanical refrigera- 
tors and water coolers; also electric ranges and air condi- 
tioning equipment. Phone today the nearest C.I.T. office. 


C.LT. CORPORATION 


NEW YORK — CHICAGO — SAN FRANCISCO 


Completely Functioning Local Finance Offices in the Principal Cities 


A Unit of COMMERCIAL INVESTMENT TRUST CORPORATION — CAPITAL AND SURPLUS OVER $70,000,000 
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R. Cooper Jr. Men 


Receive Promotions 
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NEWS ABDUT DEALERS 


Michigan Retaitic- 
Find Public Buys 
Larger Models 


By Phil B. Redeker 

Recovery is coming very slowly to 
Grand Rapids. There has been no sud- 
den spurt such as has characterized 
the upswing in Detroit, Toledo, and 
other places. Some distributors have 
found that people in other Michigan 
cities that are less than half the size 
of Grand Rapids have bought more 
refrigerators this year than the 
Furniture City populace. 

Every citizen that we met seemed 
to have a different reason for the 
sluggish business conditions in his 
city. 

Some lay it to the wretched condi- 
tion of the furniture industry, others 
believe that the city has never re- 
ec ered from the bank holiday blow, 
while ..ill others think that it is due 
to the hesitant response of the pre- 
ponderantly Dutch and conservative 
population to any radically different 
idea or movement. 

However, the first quarter of ’34 
was far better than ’33 for both re- 
frigeration dealers and the city in 
general, and the last day I was in 
town, the afternoon newspaper ran 
the following streamer: “Store Sales 
Highest Since 1932.” 


Grand Rapids Grinnell 
Manager “Gets Hot’ 


One of the most jubilant and con- 
fident dealers that I met was D. D. 
Piper, manager of refrigeration sales 
for Grinneil Bros. Music House of 
Grand Rapids, which handles Norge 
and Frigidaire. 

Despite snow and cold, he had 
closed five sales in the morning and 
early afternoon of the day that I 
dropped in to see him. 

“We are about 40 units ahead of 
our sales for the same period in 
1933,” Mr. Piper declared. 

Two of the models which Mr. Piper 
had sold that morning were priced at 
about $350 while the others listed at 
more than $200. Mr. Piper says that 
this is indicative of the higher av- 
erage unit price being realized on 
sales this year. 

“Whereas last year the average 
unit price was somewhere between 
$175 and $190, this year it is running 
between $215 and $225,” he asserted. 

Surprisingly enough, Mr. Piper de- 
Clares that the income of most of the 
buyers that have purchased this year 
is around $100 per month. 


“But,” he points out, “you must 
remember that $100 in the hands of a 


(Continued on Page 2, Column 1) 


Saginaw Dealers Bar 
Special Discounts 


In Local Code 


SAGINAW, icn.—Saginaw refrig- 
eration retaile ave organized the 
Saginaw Refr: ation Dealers Asso- 
ciation and have drawn up a code of 
fair trade practices designed to elimi- 
nate special discounts and _ other 
practices which tend to drive prices 
down and prevent the dealer from 
realizing a fair profit on each sale. 

The new organization is also de- 
veloping a cooperative program to 
promote electric refrigeration, first 
step in the program being a special 
“Spring Showing” held last week in 
all dealer stores and which was 
heralded by a special section devoted 
exclusively to electric refrigeration in 
the Sunday edition of the Saginaw 
Daily News. 

The fair trade practice rules formu- 
lated by the association include 
among its provisions the following: 

A maximum allowance of 5 per 
cent of the sales price on ice box 
trade-i> : 

Elin ation of special discounts by 
a pricing policy that has some of the 
features of the “open price” policy 
included in many NRA codes. Dealers 
list the cash prices for their various 
models (full payment in 60 days is 
considered cash) and these lists are 
passed around to other dealers so 
that all dealers know the correct 
prices of all models being sold by 
their competitors. 

On time payment contracts dealers 
are to add not less than«a 6 per cent 
carrying charye. 

Sales on an open account basis are 
barred. 

Selling plans whereby the dealer 
installs a refrigerator for a “trial 
period” are barred under the terms 
of the code. 

Signed contracts are considered as 
closed orders. (This means that even 
though the installation has not been 
made, competitors will not contact 
the prospect further after the con- 
tract has been signed.) 

Local advertising must be truthful, 
and must not contain misrepresenta- 
tions of fact. 

A policing committee will soon be 
named to enforce the code. Dealers 
will meet in bi-monthly meetings to 
discuss their business and the opera- 
tion of the code. 


Officers of the organization include: 


President, Harold Allington, Sutton 
Sales Co., General Electric dealer; 
vice president, J. George Fischer, J. 
George Fischer & Sons, Grunow 
dealer; secretary-treasurer, John Kes- 
sel, Kessel & Rummel, Kelvinator 
dealer. 


Cleveland Dealers Voice Resentment 
Against Department Store Expositions 


By Elston D. Herron 


To say that refrigeration sales in 

Cleveland have boomed this spring 
wouldn’t be telling the whole story. 
A more accurate report would read: 
Distributors and dealers have done 
& splendid volume of business—with 
complications.” 


Several Cleveland distributors, dur-. 


ng the past month, have had their 
hands full trying to keep their dealers 
appy—main causes of the retailers’ 
discontent being meter plans and de- 
partment store appliance expositions. 
Getting the dope on what actually 
appened when two large Cleveland 
*partment stores opened their ex- 
hibitions of household appliances 
*arly this month is like putting a jig- 
Saw puzzle together. 
_v€ visited officials of prominent 
distributorships, got their versions. 
attended the shows, and went to 
Several other sources of information. 
Y Piecing facts together, we have 
“es at we think is a fairly accurate 
unt of the whole affair. Here it 


ae in 1933, the Higbee department 

- re used the sales promotion stunt 

the "8S away a Ford a day. During 

_ Several-weeks period, store traffic 

“20wed a big increase. 

me the pre-spring period, and 
Sbee men realized that they had 


78,000 sq. ft. of space on their seventh 
floor not being used very profitably. 
Then someone conceived the idea of 
having a big appliance show on that 
floor in April, with free appliances 
the drawing card—much like the 
Ford month. 

Some plans were drawn up for the 
show, and Higbee men went to sev- 
eral Cleveland distributors to ask 
them to participate. 

Under the plan, each distributor 
was to set up a display of his line 
on the seventh floor, then give sev- 
eral refrigerators for use as essay 
contest prizes, and contribute a sum 
of money to help defray advertising 
and promotional expenses of the 
exposition. 

Soon as the news got ’round that 
several distributors had had the pro- 
position presented to them, not a few 
of their dealers called them to say, 
in substance: 

“If you donate some refrigerators 
to be given away, and spend a lot of 
extra money promoting sales for just 
one big dealer, you know what you 
can do with my franchise.” 

And this: 

“That show will pull all our pros- 
pects downtown. 

“People will delay buying for a 
(Continued on Page 8, Column 1) 


Majestic Plant 
Sale Adjourned 
Until April 30 


Bids Reported to Be Low; 
Columbia & British 


Company Sold 


By George F. Taubeneck 


CHICAGO, April 16 (Special Wire 
to ELectric REFRIGERATION NEWws)— 
After selling the Columbia Phono- 
graph Co. and the Majestic Electric 
Co., Ltd., of London, England, Referee 
Edmund D. Adcock today adjourned 
until Monday morning, April 30, the 
Creditors committee sale of the assets 
of the Grigsby-Grunow Co., manufac- 
turer of Majestic radios and refrig- 
erators. 

A number of bids were entered on 
the Majestic refrigeration business, 
including plant, goodwill, and stock 
but none of these bids will be con- 
sidered adequate, according to A. .L. 
Schapiro, attorney for the Creditors 
committee. 

An unnamed syndicate, thought to 


(Concluded on Page 9, Column 1) 


‘Flowing Cold’ Used 
In New Milk Cooler 


DAYTON—Cooling milk in cans 
from body heat down to 50° F. in one 
hour is claimed for the new “flowing 
cold” electrically refrigerated milk 
cooler which has just been brought 
out by Frigidaire Corp. 

Other advantages of the new milk 
cooler, as pointed out by W. D. Mc- 
Elhinny, commercial sales manager 
for Frigidaire Corp., are elimination 
of the need of employing an aerator; 
automatic leveling of the water 
around the cans, keeping it constant 
around the neck of the cans regard- 
less of whether more cans are added 
or whether some are removed; uni- 
form cooling insured through constant 
circulation of water during the cool- 
ing operation. 

The new Frigidaire “flowing cold” 
milk cooler is a double tank with a 
water circulating system and a 
refrigerating coil. Constant circula- 
tion of water during the cooling time 
is accomplished by means of a pump. 

To start operation, water is placed 
in the main tank. As a can of milk 


(Concluded on Page 14, Column 1) 


1934 Directory 
Now on Sale 


The 1934 REFRIGERATION DIRECTORY 
AND MARKET DaTa Book—692 pages 
of facts and figures, names and 
addresses, tabulations and charts 
—is now available for manufactur- 
ing executives, distributors and 
dealers, sales and service men, who 
want to know what the industry 
has accomplished, nationally and 
locally, and where it is headed in 
the future. 

For the business man who pre- 
fers to know what he is doing and 
why, instead of acting on hunches 
and guesswork, this book will serve 
as bible, almanac, and encylopedia. 
In neat and orderly arrangement 
he will find the data on which 
he can decide many important 
questions of plan and policy. 

Every dealer should have it on 
his counter and every salesmen 
should carry it in his portfolio as 
a reference book for service to 
customers and _ prospects. The 
usual questions about competitive 
products may be answered quickly 
and accurately without becoming 
involved in fruitless arguments 
and questionable practice. 

As a buyer’s guide it will answer 
the questions about who makes 
what, without delays and lengthy 
correspondence. Suppliers of parts 
and materials, independent service 
companies, refrigeration associa- 
tions, and dozens of other classifi- 
cations are grouped and listed in 
logical order. 

Order your personal copy of the 
1934 REFRIGERATION DIRECTORY AND 
MarKet Data Book without delay 
and get the benefit of this valu- 
able collection of useful informa- 
tion. The price is $3.00. 
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Need of Education 
In Air Conditioning 
Cited at Meeting 


By Phil B. Redeker 


DETROIT—That there is a tremen- 
dous need for an educational program 
in air conditioning—directed at both 
the salesmen merchandising’ the 
equipment and the public which con- 
stitutes the market for it—was the 
theme adopted by all three speakers 
at the air-conditioning meeting held 
Monday night, April 16, here by the 
local chapter of the American Society 
of Heating and Ventilating Engineers. 

Members of the local chapter of the 
American Society of Refrigerating 
Engineers had received personal in- 
vitations to attend, with the result 
that A.S.H.V.E. officials reported that 
the turnout (about 200) was one of 
the biggest of the year. 

Speakers on the program were C. 
L. Toonder, Kelvinator Corp. air-con- 
ditioning engineer; E. E. McEwan, 


(Concluded on Page 17, Column 2) 


G-E Completes Line 
Of Air Conditioners 


By John T. Schaefer 


CLEVELAND—Convinced that 1934 
is to be the first big year in air 
conditioning, General Electric has 
filled out its line of air-conditioning 
equipment and embarked on a spe- 
cialty selling program with a “Let’s 
Play Poker” cash prize contest and 
trips to Bermuda for outstanding air- 
conditioning salesmen. New products 
include a 20-hp. Freon condensing 
unit, several new cooling units, and 
a new gas furnace in addition to its 
oil furnace. 

Announcements to the field are 
being made this year in the form of 


(Continued on Page 16, Column 1) 


Milwaukee Utility Has 
Bargain Power Offer 


MIL.WAUKEE—In an unusual effort 
to build its power load, Milwaukee 
Electric Railway & Light Co. is now 
presenting its subscribers with a 
“sensational spring bargain offer” in 
which they will be allowed to use all 
the electricity possible during the 
months: of April and May “at a 
monthly cost no greater than for the 
meter reading period ending in 
March.” 

Advertising space in the local news- 


(Concluded on Page 9, Column 1) 


Alsdorf to Handle 
Major Exports 


CHICAGO—Export sales of Major 
electric refrigerators will be managed 
by the A. J. Alsdorf Corp., Chicago, 
according to H. F. MacGrath, vice 
president in charge of sales of Major 
Appliance Corp. Mr. Alsdorf will have 
personal charge of Major exports. 


Truscon Steel 
Introduces Own 


Household Line 


Universal Cooler Units 
Used in “Truscon’ 
Refrigerators 


CLEVELAND—tTruscon Steel Co., 
one of the world’s largest fabricators 
of steel products and for the past few 
years manufacturer of gabinets for 
domestic electric refrigerators, is now 
introducing its own electric refrig- 
erator under the Truscon name. 

According to General Manager 
Harry Woodhead, the production of 
the Truscon refrigerator will in no 
way affect the company’s policy with 
respect to its manufacture of cabinets 
for other makes of electric refriger- 
ators. 

Universal Cooler condensing units 
will be used in the Truscon refriger- 
ator, Mr. Woodhead announced. 

Distribution of the Truscon refrig- 
erator will be through a distributor- 
dealer set-up. Headquarters for the 
refrigeration division will be at the 
offices in Cleveland. 

Majestic Electric Co. of New York, 


(Concluded on Page 9, Column 1) 


250 York Employes 
In 25-Year Club 


YORK, Pa. — Members of the 
Twenty-Five Year Club of York Ice 
Machinery Corp. held their annual 
meeting and banquet at headquarters 
of the company here March 29. 

This group is made up of officials 
and employes of the company who 
have been on the York payroll con- 
tinuously for 25 years or more. 
Present membership of the club totals 
250, and this number represents 20 
per cent of the men who were with 
York 25 years ago. 

Three oldest members of the group 
are William H. Troutman, Charles E. 
Gross, and Frank S. Scholosser, all of 
whom have been with York for 45 
years. President of the club is C. W. 
Vogel, York factory superintendent. 


Wholesalers Code Held 
Up by Nema Changes 


WASHINGTON, D. C.—Submission 
for final approval of the supplemental 
code for the Wholesale Electric Sup- 
ply Trade is being held up pending 
the final decision of the administra- 
tion on proposed amendments to the 
Electrical Manufacturing code, ac- 
cording to a statement made last 
week by F. C. Felhaber, assistant 
deputy administrator of the distribut- 
ing trades section of the NRA. 

Hearings have been completed on 
the electrical wholesalers code, which 
will be supplemental to the general 
wholesalers code, and it is now in the 
process of revision, according to Mr. 
Felhaber. 


McCray Builds Display Case Complete 
With Condensing Unit & Coils 


(See Picture on Page 14) 

KENDALLVILLE, Ind. — McCray 
Refrigerator Corp. has just announced 
its first self-contained refrigerated 
display case—which will be sold com- 
plete with condensing units, coils, and 
valves, ready for connection to a 
power line. 

While a number of McCray distribu- 
tors have been selling commercial 
refrigerating machines during the 
past years, this marks the first time 
that they have been given a complete 
“package” type mechanically refriger- 
ated display case to sell. 

The compressor has been placed in 
the bottom of the single-duty case. 
Valves are installed at the factory, 
and the refrigeration equipment is 
tuned up for operation upon installa- 
tion. 

Built-in diffusion coils, designed by 
McCray engineers, are a feature of 
this new model. There is a fin coil in 
the top which is not visible from the 
front and a tubular or “pipe” coil 
under the shelf on which perishables 
are displayed. This coil arrangement 
is said to bring about a gentle circu- 
lation of the air, tending to reduce 


dehydration. 

The display front has three thick- 
nesses of glass, sloped to improve 
visibility. 

Illumination is by the McCray 
method of exterior lighting in which 
the lights themselves are outside of 
the case but are invisible. Six 25-watt, 
115-volt tubular lamps are used. 

The new model is available in 
three sizes—8 ft., 10 ft., and 12 ft. 
Height is 50 in. and depth is 35 in. 

Exterior front, top, and ends are of 
white porcelain with black trim. The 
rear is finished in silver gray. The 
interior except the floor is of porce- 
lain. 

Walls are 4 in. thick, insulated with 
3 in. of corkboard sealed with hydro- 
lene. 

Sliding doors in the rear are the 
McCray frictionless self-sealing sash 
type which operate. on . porcelain 
guides. Doors are of hard rubber. 

Shelves in the case are of metal 
bar construction sloped to increase 
display value. 

The new model 


has a_ storage 


capacity of 34.8 cu. ft. and a shelf 
space of 21.5 sq. ft. 
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NEWS ABOUT DEALERS 


(Continued from Page 1, Column 1) 
Dutchman is the same as $150 in your 
pocket or mine.” 

Mr. Piper believes that Grand Rap- 
ids is one of the few places where 
typical or routine selling methods or 
arguments won’t work. This arises 
from the fact that the Dutch inhab- 
itants are 
cautious in their buying habits. 

Sales campaigns have to be waged 
with a maximum of patience. The 
idea must be “built up” step-by-step. 

Recently. Mr. Piper wound up what 
was generally conceded to be one of 
the most successful individual pro- 
motional stunts ever attempted in 
Grand Rapids—a “cold cooking” dem- 
onstration, featuring  refrigeration- 
made recipes only, which brought 
2,000 people into the Grinnell show- 
room. 

The build-up for this stunt took 
two months. 

Mr. Piper began by “talking” about 
the idea—asking prospects and users 
if they would be interested in it. 
Next followed a newspaper campaign, 
in which full pages were used, and 
specific references made to the “cold 
cooking” demonstration. Finally, per- 
sonal invitations were issued, on 
which mention was made of souvenirs 
in the form of beverage trays. An 
added inducement was the raffling 
off of the frozen delicacies made dur- 
ing the course of the demonstration. 

Mr. Piper employs 11 salesmen, 
most of them experienced radio sales- 
men, whom he has trained (in daily 
morning meetings) for refrigeration 
selling. 

In this training course Mr. Piper 
has concentrated on the problem of 
meeting prospects’ objections. He has 
made a study of the subject and has 
prepared a manual which gives the 
answer to every different type of ob- 
jection with which he or his sales- 
men have been confronted. 

All of Mr. Piper's responses have 
the courteous approach—that is, they 
start off with the assumption that 


particularly thrifty and | 


the prospect’s objection is always 
justified. 

Typical objection and its response: 

“When the customer says ‘I am per- 
fectly satisfied with ice’ the answer 
is ‘Of course you are and you will 
be until you have all the facts about 
electric refrigeration.’” The salesman 
is thus left with a dandy opening for 
his story. 

Another of Mr. Piper’s stunts is the 
use of a “closing room,” a glass en- 
closed cove apart from the product 
display, in which two large charts are 
hung on the walls. The story is 
shifted from the product to these 
charts, which show the amount of 
money which can be saved through 
the use of modern, electric refrigera- 


tion. 


Dealer Cole Stocks 
Four Makes 


H. F. Cole, like many another 
Grand Rapids dealer, stocks more 
than one make of refrigerator. In 
fact, there were four makes on his 
floor when we walked through his 
long, well-arranged showroom—Frig- 
idaire, Grunow, Norge, and Stewart- 
Warner. 

Dealer Cole believes that there are 
several advantages to be realized in 
selling a variety of makes. 

“About as many people are set 
against buying a certain make as 
they are set on buying a particular 
brand, so when a dealer stocks a 
number of makes he’s prepared for 
either type of customer,” Mr. Cole de- 
clares. 

Mr. Cole employs a number of out- 
side salesmen to sell his refrigera- 
tion lines. He could not operate if he 
didn’t have these outside men, he de- 
clares. 

“T hire experienced men because you 
get a real asset when you hire a 
salesman with experience. They usual- 
ly have built up contacts which makes 
it unnecessary for them to waste 
time in cold canvassing.” 


Some of his best customers this 
year have been railroad employes, 
says Dealer Cole. They are apparent- 
ly getting more money and are good 
“spenders” when it comes to buying 
things for their homes. 

* * 


Sub-Branch Store Helps 
Dept. Store Sales 


J. Zweedyk is the new manager of 
the branch operated in the Chas. 
Trankla Department Store by Cas- 
well, Inc., General Electric distribu- 
tor for Michigan. 

Sales for the year thus far have 
totaled approximately 100 units, an 
average of a little better than 25 
units being sold each month during 
January, February, and March with 
April sales starting off somewhat bet- 
ter. 

The total for the year is about 25 
per cent better than business done 
by the branch during the same period 
last year, according to Mr Zweedyk. 

One thing that Manager Zweedyk 
has noticed is that peopie are buy- 
ing larger models without needing 
much encouragement from the dealer. 

“Time and again prospects have 
told us that they want a model that 
is ‘plenty big enough’ declaring that 
they have a friend or neighbor who 
is having difficulties because she pur- 
chased a model that was too small,” 
Mr. Zweedyk says. 

In addition to the main retail op- 
eration in the department store Mr. 
Zweedyk commands two sub-branch 
retail stores located in outlying resi- 
dential districts. 

This sub-branch store set-up has 
often been referred to by G-E ecx- 
ecutives as a model type of dealer set- 
up in a town of Grand Rapids’ size. 

“The real value of these stores in 
the residential district is their ac- 
cessibility to prospects who can’t be 
persuaded to come ito the downtown 
showrooms,” says the manager. 

“It is a real help to the salesman 
when he is asked for a picture of a 
unit to be able to say ‘why you can 
see it at our neighborhood showroom 
just a few blocks down the street.’” 


Mr. Zweedyk says that the all-elec- 
tric kitchen coach which Caswell 
sends out into the territory is a sales 
help for the same reason—it brings 
the appliance to the prospect. 

Mr. Zweedyk also makes another 
use of the coach. He takes it out on 
country roads and follows new power 
lines with it, stopping at every farm- 
house that is connected. 

“We are also going after business 
that exists in small surrounding 
towns,” the manager declared. “One 
of our salesmen last week closed two 
sales in a single day in a very small 
village.” 

The CWA wasn’t much help to his 
operation in a direct way, Mr. Zwee- 
dyk declares. The few CWA workers 


. who did make purchases of electrical 


appliances are now unable to keep up 
their payments, he says. 

Best sales argument this year, Mr. 
Zweedyk declares, is the G-E service 
plan, this being due to the fact that 
Grand Rapids people are shoppers— 
seeking to get the most for their 
money. 

The Grand Rapids branch has in- 
stalled a number of all-electric kitch- 
ens. Day before I arrived Mr. Zwee- 
dyk had completed installation of an 
all-electric kitchen in which the three 
major appliances—refrigerator, range 
and dishwasher—were all new. 


“We expect to do a good business 
with the new G-E-Russ beer cooler,” 
said Mr. Zweedyk in talking about 
his commercial business. “A lot of 
cheap equipment bought when beer 
first became legal will be junked 
shortly after May 1, when the bever- 
age retailers will know whether or 


not their licenses are to be renewed.” 
* * * 


Finn Attacks Price 
Policies of Industry 


A. S. Finn, floor manager of the 
Hager Music House, which handles 
Westinghouse and Norge refrigera- 
tors, has found the slow start this 
year rather discouraging. 


to do with it of course—but there 
doesn’t seem to have been anything 
done here this year to awaken inter- 
est in refrigeration.” 

Mr. Finn believes that a good co- 
operative 
turn the trick. Once the public is 
awakened to the fact that the re- 
frigeration season is on hand, they 
will start to buy, in his opinion. 

Mr. Finn also believes that refrig- 
erator dealers and manufacturers 
ought to take a leaf from the automo- 
bile industry’s policy on advertising — 
especially with reference to price. 

“Automobile dealers make money 
because they sell on the basis of qual- 
ity—not on ‘chiseled’ prices,” he says. 
“If the manufacturers would take a 
firm stand on ‘price’ merchandising 


the retailers would benefit by it.” 
* * * 


Higher Ice Prices Will 
Aid Sales, Winter Says 


F. C. Matthews has been in the 
electric refrigeration business in 
Grand Rapids for the past 15 years. 
Until this year, the firm was the 
wholesaler for a single line—this year 
it is retailing three lines, Westing- 
house, Wurlitzer, and Mayflower. 

Business is slow in getting under 
way this year, according to Sales 
Manager C. L. Winter, but has been 
much better in the past few weeks, 
three sales being made in one day in 
the week previous to my visit. 

Sixteen salesmen are employed by 
the Matthews Co., which also retails 
radios, washing machines, oil burn- 
ers and coal stokers. 

Because of the fact that the firm 
merchandises a number of electrical 
appliances, “interlocking” prospect 
leads result which are generally the 
forerunner of most of the sales made 
by the Matthews salesmen. This justi- 
fies the employment of the compara- 
tively large sales force, Mr. Winter 
points out. 

Termination of a “price war” among 
the local ice companies will mean 
much higher prices for ice this sum- 


refrigerator show might 


“People just don’t seem to ‘drop in’ 
any more to look our line over,” he 
said. “The long winter has something 


mer, and Mr. Winter believes that 
(Continued on Page 4, Column 1) 
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EALED LUBRICATION 


AN APPRECIATED FEATURE 


of DELCO MOTORS 


ECAUSE it forestalls expensive 
motor repairs resulting from 
imperfect oiling, Delco’s sealed 
lubrication protects both the re- 
frigerator maker and the ulti- 
mate owner. Sealed lubrication 
prevents loss of oil during ship- 
ment, installation, and operation, 
due to the patented oil reservoit 
and special arrangement of oil 
control and wick. Furthermore, 
sealed lubrication prevents both 
over-oiling and leakage on the 
windings. While it is only one 
of Delco’s three exclusive fee 
tures, and only one of a host of 
reasons why Delco Motors a 
notably popular, sealed [ubricé 
tion is a helpful guardian of ° 


refrigerator maker’s reputation" 
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“There are two types of electric refrt gerators- 


MONITOR:TOP and FLAT:TOP!” 


\ERAL 


. 


f pune shoppers are looking at both 
types of electric refrigerators — the 
Monitor Top and the Flat Top. Only G-E 
makes both! The G-E Monitor Top refrig- 
erator is universally recognized as the 
standard of refrigeration excellence and the 
lowest in ultimate cost. Beautifully styled 
along lines the years will not obsolete, and 
equipped with every modern convenience 
feature, the G-E Monitor Top is first choice 
among discriminating: buyers everywhere. 
Its famous sealed-in-steel mechanism has 
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an unparalleled 
reputation for depend- 
able performance, free from costly servicing. 


General Electric now offers 5 Years’ Pro- 
tection on the Monitor Top mechanism for 
only $1 a year! The standard 1-year war- 
ranty, plus four years’ additional protection 
against failure, for only $5 — $1 a year! 


The G-E Flat Top model offers quality and 
features never before available in popular- 
priced refrigerators.. With new, modern 
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styling and greater 

performance capacity, it 
represents the greatest dollar value in the 
conventional-type field. Carries the stand- 
ard one-year warranty. 


Retailers handling G-E refrigerators have 
the advantage of public preference for the 
G-E Monitor Top—plus the advantage of 
a popular-priced G-E Flat Top line. Write 


- or wire for details of the G-E franchise. 


General Electric Co., Electric Refrigeration 
Dept., Sec. DF43, Nela Park, Cleveland, O. 


GENERAL @ ELECTRIC 


ALL-STEEL REFRIGERATORS 
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NEWS ABOUT DEALERS 


(Continued from Page 2, Column 5) 
this will drive a lot of ice users into 
electric refrigeration dealer stores. 
In Mr. Winter’s opinion special fea- 
tures are often a determining factor 
in a sale. This is one of the reasons 
why the Matthews company retai's 
the three lines, because they present 
features which will meet almost any 


demand made by a prospect. 
* * 


Boot & Co. Peeiaiel 


Sales Improved 
At Boot & Co., which handles Uni- 


versal Cooler products, we _ talked 
with aggressive Arthur’ Boot, in 
charge of commercial sales. 

Although Mr. Boot is an “old 


friend” through correspondence, this 
is the first time that we had met him 
personally. By “oid friend,” we mean 
that Mr. Boot has been one of our 
best news sources among dealers- 
that is, whenever he makes a large or 
unusual installation, he writes us 
about it and perhaps sends in a pic- 


ture. 


Mr. Boot 


has found that publication of such 
installation stories constitutes a real 
piece of promotion for him—he can 
take a copy cf the paper to a pros- 
pect and point out the recogniticn 
which his work has been given in 
the leading trade publication of the 
electric refrigeration industry. 
Commercial refrigeration sales for 
Boot & Co. have started off with a 
bang this year, unit sales through the 
first week of April be'ng 10 up on 
the same period last year. Recovery 
moves such as increased wages, the 
CWA and other measures have served 
to clean up accounts receivable for 
the retailers, and consequently they 
are more receptive to the story of 
new refrigeration equipment, Mr. Boot 


declares. 
* * oo 


Factory Trip Inspires 


Kent’s Sales Force 


R. D. Cusick of the Kent Radio Co., 
Grunow dealer, had just returned 
from a trip to the plant in Chicago 
when I arrived, and he was so full 
of enthusiasm for his product that 


demonstration. 

All of the Kent Radio Co. salesmen 
made the trip to Chicago. 

“It was one of the best things we 
ever did, taking those men along,” 
Mr. Cusick asserted. “It inspired them 
with confidence in their products to 
see the pains that are taken in every 
step of production—to learn that one 
compressor part is tested and re- 
tested 12 times, and to know that all 
parts are fabricated in the Grunow 
plant.” 

Mr. Cusick believes that the buying 
public today is ready to be sold a 
quality product. Most of the refriger- 
ation sales made th’'s year have been 
of the larger, higher-priced models, 
he declares. This year the Kent sales- 
men will concentrate their selling ar- 
guments on what Mr. Cusick believes 
are the superior features of the Gru- 
now refrigerator. 

The weekly radio broadcast over a 
nation-wide hookup which is being 
sponsored by Grunow is proving val- 
uable in making the Grunow name 
better-known to the general public, 
Mr. Cusick thinks. 

Kent Radio Co. is also a dealer for 
Carrier commercial refrigeration. One 
salesman spends all his time in de- 
veloping commercial sales. Two jobs 
completed during the past year were 


installed at a cost of $5,000 and $1,400, 
respectively. The former installation 
was in the Rowe hotel, and included 
three 114-hp. compressors, five spe- 
cially built walk-in coolers, a water 
cooling system and an ice maker. 

“We selected the Carrier line be- 
cause it is very complete and enables 
us to handle any type of a com- 
mercial job,” M. Cusick stated. “We 
also believe tnat Carrier has one of 
the most competent’ engineering 
staffs in the industry. Our salesman 
had been selling commercial for a 
number of years, but after returning 
from a week‘s schooling in Newark, 
he declared that he had discovered 
that he didn’t know a thing about 
refrigeration before attending the 
school.” 


Greenville, Mich. 


Increased activity at the Gibson 
factory, which is the town’s princ:pal 
industrial plant, is heartening to 
Greenville dealers. The Gibson opera- 
tion is the balance wheel that keeps 
the town’s commercial life ticking, 
and with signs of normal production 
activities in evidence the townspeo- 
ple’s confidence has been bolstered. 

A local glove factory and iron foun- 


THAT’S THE WAY THE OFFICE SEEMS 


—_ 


dry also employ a number of men 
and a number of weaving milis jn 
Belding, only eight miles distant, are 
operating at close to capacity. 

* * * 


Deal’s Average Price 
Increases to $175 


Percy M. Deal of Deal & Fries who 
handles both Frigidaire and Gibson 
expects ’34 to be a much better year 
for dealership—and he means “better” 
in terms of dollar volume. 

Last year Deal & Fries solid 3 
household electric refrigerators at an 
average retail price of approximately 
$159.50. This average price is no 
“guess” figure, as Mr. Deal’s book. 
keeper keeps complete records of ajj 
transactions. 

Sales for the first three and a haji 
months of this year are 7 units aheaq 
of sales for the same period last 
year, and the average price is about 
$175, Mr. Deal declares. 

“We have sold practically no ‘price 
leader’ models,” says Dealer Dea], 
“The tendency seems to be towards 
the larger, deluxe boxes.” 

Mr. Deal has been in the radio 
business for the past 12 years. He 
owned the first receiving set to be 
operated in Greenville. In the course 
of his radio business he has built 
up a tremendous number of contacts 
both in Greenville and Belding. 

He has capitalized on his reputa- 
tion for prompt and efficient service 
on radios in building a retail sales 
volume on refrigerators. He makes 
every effort to further this reputation, 
as he believes that sales are much 
easier when the prospect has con- 
fidence in the man from whom he js | 
buying. 

Mr. Deal has disproved the theory 
that a good location is a prime neces. 
sity to a successful operation. The 
Deal and Fries shop is located sgey- 
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Her 


eral blocks away from Greenville’s 
business district. Messrs. Deal and 
Fries overcome this by (1) continual- mot 
. ly contacting prospects during day- 
WHEN IT’S AIR-CONDITIONED WITH Mg gg Ry olny | RU 
ting prospects instead of waiting for 
them to come to the store; (2) main- 
taining a display in the Consumers con 
Power Co. office in Belding, which 
‘( ih they also cover; (3) advertising mil] 
regularly in the local newspaper. 

; “IT am a strong advocate of adver- : 
tising, especially when I know that tise 
the local paper is well read and 
reaches a high percentage of the pop- 
ulation,” declares Mr. Deal. 

What type of people (with respect 
to source and size and income) are 
buying, Mr. Deal was asked. This » 
“Laborers earning the minimum f 
wage can’t save enough out of their sai al 
pay as yet to be in the market for cycle, 
refrigerators,” Mr. Deal declares. unit 
Ge f “But on the other hand I’ve made i 
jp Uf / sales this year and last to people world’ 
I that I never would have considered for in 
as prospects. They drive up in old 
automobiles and come in and plank 
down cash for a box. Some of the 
money I’ve received is so old it ought | 
to be in a museum. People finally 
seem to be getting convinced that 
hoarding is no longer necessary and 
smart—so they’re taking the money ~ 
and buying things they’ve wanted for | The Vi 
a long time.” a 
Mr. Deal also handles commercial— silence 
and claims more than 90 per cent of withou 
the town’s commercial installations. i 
Most of them have been for food refrige 
Board Room, Baldwin Locomotive Works. “Freon” A lawyer's office where a “Freon” air conditioner preservation for meat markets and of 2 ce 
air conditioner by Baldwin-Southwark. by General Electric gives cooling comfort. peiey riod This Hey By * ae storage 
to go after the dairy market hard— low fre 
there is real money to be had in that : 
branch of commercial selling, he be cabinet 
lieves. chromi 
N many offices throughout the country, “Freon” is used in these air conditioners. Itis Pe ; 
I executives no longer work in hot, stuffy harmless, non-toxic, non-flammable, entirely Sagendorf's Prospect List 
discomfort. They think and plan Jefter in an odorless when mixed with air. It provides Includes Laboring Class A com 
’ Grunow dealer in Greenville is the ice fi 
atmosphere that is refreshing and cooling. maximum safety and comfort—makes an of- | Greenville Hardware Co. Man inf ‘¢ for 
5 lik | _ fh charge of refrigeration sales is M. E gallon 
#ce seem like a COO! Oasis Ina desert 10) eat. Sagendorf, who had just returned 


This is true even in office buildings where 
there is no central system plant for air- 
conditioning. The unit air conditioner is re- 
sponsible. It is being used ‘more and more 
for executive offices and directors’ rooms. 

Since these air conditioners contain from 
six to twenty pounds of refrigerant, and are located in rooms with 
executives, the refrigerant used must be safe. If it escapes, it must 
not injure the health of those who breathe it. It must be odorless. 
It must not destroy valuable records, documents and paintings. 


FREON 


REG. U. S. PAT. OFF. 


a cife refrigerant 


KINETIC CHEMICALS, INC., TENTH & MARKET STREETS, WILMINGTON, DELAWARE 


from a trip to the Grunow factory 
and like brother dealers in Grand 
Rapids was all pepped up over the 
Grunow plant activity and the chal 
acter of its factory personnel. 

Despite a late start last year Mr. 
Sagendorf made a good showing, 4! 
in his start this year indicates 4 
even larger volume. He had closed 
two deals in the 10 days before ™Y 
arrival. 

“I believe that the working mat 
today is going to put his money into 
some tangible goods—he is going ™ 
step out and buy the things that hes 
wanted,” declares Mr. Sagendorf. 
“More interest has been shown in F& 
frigeration by the laboring class this 
year than last.” 

The store’s hardware buyers fur 


Office rooms and buildings are just one 
example of the use of “Freon.” It is used for 
comfort cooling in hotels, restaurants, thea- 
tres, apartments, trains and submarines. It 
is also used for air-conditioning and refriger- 
ation in meat markets and delicatessens, florists’ shops and photog- 
raphers’ rooms, in household refrigerators, fur storage vaults and 
holds of ships bearing perishable foods and fruits. It is the preferred 
refrigerant wherever safety of life and goods is a requirement. 


Col. Seymour Weiss’ office, New Orleans, La. 
“Freon” air conditioner by Frigidaire. 


nish him with an ample souree 
of prospects, Mr. Sagendorf avers. 
nature 


Accurate records kept on the t 
and size of various accounts makes 1 
possible for him to spot possible buy- 
ers, he points out. 


OO 


Saginaw, Mich. _ 


in Sagina¥ 
viers. They 


Refrigeration dealers in 
are an alert group of retailers. 


have formed a local association a 
‘ca an 
story, page 1 this issue) practice 


drawn up a code of fair 
rules designed primarily to © 


(Concluded on Page 6, Column 
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YOU CAN SELL HOMES 
WITHOUT ELECTRICITY 


INCREASE YOUR FIELD FOR PROFITS 


Here is your big opportunity to increase your field and profits. You can now sell 


modern mechanical refrigeration to homes without electric current. Sell homes, 


with or without electricity, an Ice Maker, which freezes 50 pounds of ice, in four 


convenient cakes, all in about four hours. Sell dairymen a milk cooler that cools 


milk quickly and economically, with gasoline or electricity. A nationally adver- 


tised line—each unit is package merchandise—no installation problems! 


WAUKESHA ICE ENGINE 


This unusually practical, modern development consists 
of a refrigerating compressor and an air-cooled, four- 
cycle, gasoline engine, in one compact, precision-built 
unit. A product of the Waukesha Motor Company, the 
world’s largest builders of heavy-duty gasoline engines 
for industrial and agricultural purposes. 


WAUKESHA 
GASOLINE-POWERED 
REFRIGERATOR 


The Waukesha Ice Engine is mounted in a special sound- 
silenced cabinet in the base . . . runs smoothly, quietly, 
without vibration. One to two hours’ operation supplies 
refrigeration for twenty-four hours, at an average cost 
of 2 cents a day for fuel. Has seven cubic feet of food 
storage space—freezes 63 ice cubes. One deep, one shal- 
low freezing pan, and a roomy freezing chamber. The 
cabinet is of advanced construction, smartly styled, with 
chromium-plated hardware. 


WAUKESHA ICE MAKER 


A complete, portable ice plant. Provides pure, healthful 
ice for ice-box service, and all other home uses. One 
gallon of gasoline makes one hundred pounds of ice. 


A number of valuable distributor and dealer terri- 
Write at once for full details. 


tories are still open. 


(WE 00 ove pant 


REFRIGERATION Division © WAUKESHA MOTOR 


“Cold Cans’”’ charged with special freezing solution, and 
hermetically sealed, may be substituted for the ice trays, 
or a combination of both may be used. Cabinet is sturdy 
and well insulated . . . modern and neat in design. 


WAUKESHA MILK COOLER 


Costs but 214 cents for fuel to cool 100 pounds of milk. 
Cools seven 10-gallon cans from udder temperature to 
50° F. within one hour. Comes charged and tested, ready 
to set into cooling tank for instant operation. Unit ad- 
justable to fit tanks of varying height, and up to 8-can 
capacity. The unit itself replaces one can. 

One of the most important exclusive features is the 
power-driven water agitator. Automatic thermal cir- 
culation of the milk within the can does the stirring. 
No hand stirring required. Cans need not be opened. 
Milk is protected from additional air-borne bacteria and 
insanitary utensils. Cans in every part of tank cooled 
with equal rapidity. Fits any standard tank, but superior 
results will be obtained by using Waukesha Tanks de- 
signed for proper balance between cooling unit’s capacity, 
amount of water, and the insulation. 

The Waukesha Milk Cooler and Waukesha Ice Maker 
are powered with the electric Ice Motor if desired. 
However, the Refrigerator is powered only with the 


gasoline Ice Engine. 
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NEWS ABOUT DEALERS 


(Concluded from Page 4, Columm 5) 
‘chiseling’ and to provide the retailer 
with a fair profit on every piece of 
merchandise that he sells. 

As another evidence of their pro- 
gressiveness the Saginaw dealers 
were holding a special spring showing 
the week of my visit, which activity 
had been publicized by an 8-page 
special Sunday section of the Saginaw 
Daily News, with dealers placing full- 
page or half-page ads and with the 
entire editorial content of the section 
being devoted to publicity stories 
about the various makes of refriger- 
ators. 

As another indication that these 
dealers are on their toes I discovered 
that all but one of those that I 
interviewed are readers of ELEctric 
REFRIGERATION NEWS. 


Kessel & Rummel Sell 


Larger Sized Boxes 
E. G. Kessel of Kessel & Rummel, 


Kelvinator dealer, is enthusiastic 
about the new association and its 
code. 


“Even if the dealers sell less units 
than they did last year they’ll make 
more money, because they’ll be 
getting a proper price for their prod- 
uct,” he declared. 

Kessel & Rummel are concentrating 
on selling larger models. The trend 
has been towards the 6%-cu. ft. box, 
according to Mr. Rummel. 

“We haven’t even stocked a 5%-cu. 
ft. box in the past few weeks,” says 
Mr. Rummel. “If people want a small 
box, we show them the smallest size 
available, then we step them up, if 
we can, to the 6%-cu. ft. model. 

“Last week I sold a $365 model and 
it didn’t take any more time or 
trouble than it does to sell one of our 
smallest jobs. I think salesmen would 
have an easier time selling larger jobs 
if they would keep price out of their 
story as long as possible.” 

The new Kelvinator “food filing” 
system of drawers within the refrig- 
erator has brought a lot of prospects 
into the store, Mr. Rummel avers. 
The food filing system is being fea- 
tured in all newspaper copy which 
Kessel & Rummel are placing. 

Mr. Rummel believes the service 
policy which he and Mr. Kessel adhere 
to is paramount in the success of 
their business. In fact, they built 
their business from a servicing opera- 
tion. 

Both Mr. Rummel and Mr. Kessel 
were at one time connected with the 
factory office of the Sonora Radio Co. 
When the company went out of busi- 
ness, these two men bought out the 
service end of the business, and for a 
number of years handled all service 
orders, both foreign and domestic. 

When they went into the retail end 
of radio, and later electric refrigera- 
tion, they carried with them many 


ideas about service that had developed 
during their experience with Sonora. 
“We give 90-day free service with 
every radio that we sell,” says Mr. 
Rummel. “The service men and 
salesmen growl about this at times, 
when they are called out to make a 
minor repair, but we know that we 
are building the sort of reputation 
that will bring sales in the future. 
“Recently I sold an expensive radio 
to a man with a fairly good income. 
Just two days before his guarantee 
expired one of his tubes went bad. I 
replaced that tube immediately with- 
out a word. I have a pretty good idea 
that I’m going to sell him an electric 


refrigerator in the near future.” 
* * * 


Depression Prospects 


Become Buyers—Rust 

Frigidaire is sold through the Con- 
sumers Power Co. in Saginaw. Man- 
ager of appliance sales is H. J. Rust. 

Mr. Rust declares that the business 
pick-up this year has demonstrated 
the value of continuous hammering 
on prospects when times aren’t par- 
ticularly good, or when the chances 
for an immediate sale seem discour- 
aging. 

“We are realizing now on some 
prospects that we first started work- 
ing on more than a year ago,” Mr. 
Rust declares. 

Salesmen for the power company 
take turns in doing outside canvass- 
ing and prospecting, the utility’s ap- 
pliance sales manager points out. 

The policy of concentrating one or 
more salesman’s efforts on commer- 
cial refrigeration has also shown its 
worth, Mr. Rust declares. 

C. E. Pinney, the commercial sales- 
man, has done a remarkable piece of 
selling on commercial during the past 
nine months—his record with beer- 
cooling equipment being particularly 
impressive. He has sold 22 Frigidaire 
model TT-12-CC mechanically refrig- 
erated beer coolers in the past nine 
months, and in one installation added 
enough commercial refrigeration 
equipment to handle 50-keg storage. 

“Most of his installations have been 
in hotels, restaurants, and clubs— 
good clean business,’ Mr. Rust points 
out. 

Mr. Rust likes Frigidaire’s adver- 
tising and sales promotion this year. 
The front part of the Consumer’s 
Power Co. offices and showroom are 
filled with the colorful “Spring Show- 
ing” paraphernalia, and factory-pre- 
pared copy is being used in the local 
newspaper. The Seth Parker program 
has brought hundreds into the show- 
room, and thrice has Mr. Rust found 
it necessary to order new supplies of 
booklets advertised on the program. 

The power company, however, is 
promoting sales of other electrical 
appliances by offering bonuses to 
every dealer’s salesmen on sales of 
electric ranges and water heaters. 


Walz Concentrates on 


Skilled Workers 


Famous in the Westinghouse refrig- 
eration sales organization is the Walz 
Hardware Co. This company has sold 
Westinghouse refrigerators ever since 
they were first introduced, and _ it 
boasts in its organization Ray Bad- 
gro, who has never failed to reach 
the “Inner Circle” of the Westing- 
house Quota Busters’ Club. 

I first talked with George Walz, the 
proprietor, who right now is putting 
in more time on refrigeration than 
on any other line. Speaking of his 
hardware business in general, he said 
that he had realized a 40 per cent 
gain in January (over 1933) a 40 per 
cent gain in February, and a 100 per 
cent gain in March, with April look- 
ing every bit as good as March. 

He works hand in hand with Bad- 
gro in contacting refrigeration pros- 
pects, and in fact had been out every 
night in the past two weeks on 
refrigeration deals. 

“We are finding that once again the 
skilled workman is a prospect for a 
refrigerator,” Mr. Walz declared. “The 
top of the market—-professional and 


business men—is pretty well satu- 
rated, the skilled laborer getting 
higher wages is very definitely a 
prospect. 


“Every home that I have been in 
on refrigeration deals lately has been 
occupied by a mechanic or factory 
foreman.” 

Mr. Badgro bore out his chief’s 
statements about the night work. 

“T’ve been so tired at times I could 
hardly bring myself to making the 
later evening calls,’ Mr. Badgro de- 
clared. “The other night I was about 
to finish up for the evening, but 
finally decided to make one more call. 
And on that call I made the easiest 
sale I’ve closed this year. 

“You can’t tell who’s in the market 
for an electric refrigerator these days. 
Last year we contacted a prospect 
who had shown interest and found 
that the only place in his entire home 
that was even partly furnished was 
the kitchen. We just couldn’t arrange 
it for him. 

“I’d forgotten all about him, but the 
other day he came in and bought a 
refrigerator. Said he needed it to 
complete the furnishings for his kit- 
chen, that he was furnishing his 
home, starting from the kitchen.” 

Refrigeration has been good busi- 
ness for the Walz Hardware Co. this 
year. Mr. Badgro has been closing 
sales at the average rate of one per 
day for the last three weeks, and his 
sales for the year are 20 units ahead 
of the similar period last year. 

“Satisfied users and a sales story 
built on fundamentals are selling re- 
frigeration for us,’ says Mr. Badgro. 
“We are going into our fifth year 
with Westinghouse, and naturally our 
satisfied users are a big help. 

“This is the way it happens: a 
prospect discusses refrigeration with 
her friends, one of whom is very 
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Direct - Current 


You can 


Wagner motors. 


There are 


some 25,000 different 
horsepower-speed combinations of Wagner 
motors (in ratings of 1/30 to 400 hp.). 
Certainly, your motor requirements can be 
met by the Wagner line! 


Standardize on 
Wagner 


The Wagner line includes all types of small 
motors generally applied on ‘refrigerators, 
making it possible for you to standardize on 


Motors 


Whether alternating or di- 


rect current; single or polyphase; open, drip- 
proof or totally enclosed; rigid or resilient- 
mounted, flange-mounted or built-in—there’s 
a Wagner motor now in existence, ready to 
be applied on the job. 


ty pe- 


For complete details, ask 
for Bulletin 167 describ- 
ing Wagner small motors. 


Wagner Electric Corporation 


6400 Plymouth Avenue, Saint Louis, U.S.A. 


often a Westinghouse user—we have 
tried to do such a good selling job 
that the user will say, ‘Be sure to see 
the Westinghouse.’ ” 

“With respect to fundamentals, it is 
my belief that salesmen are too in- 
clined to think that the prospect 
knows all about electric refrigerat‘on, 
and they go right into their song and 
dance on features, and their line’s 
superiority. The general public’s lack 
of knowledge on the subject of refrig- 
eration is really surprising, and I 
think that prospects really are glad 
to meet up with someone who can 
tell them the story.” 


Morley to Push Sale of 
7-Cu. Ft. Models 


Morley Bros. Co., one of the best- 
known wholesale hardware firms in 
the state of Michigan, has just taken 
over the distribution of the Stewart- 
Warner line, and has launched a 
dealer operation in its retail store. 

C. T. Waters, in charge of retail 
refrigeration sales, reports that the 
floor traffic has evinced considerable 
interest in the Stewart-Warner line 
(which has a very choice display 
space in the center of the floor) and 
that a few sales have been made. 

“We're going to do our best to try 
and sell nothing but 7-cu. ft. jobs or 
larger models,” says Mr. Waters. “Our 
record on this score is okay so far 
and we hope to keep it that way the 
rest of the year.” 

First of next month Morley Bros. 
retail store is going to push its refrig- 
eration sales by means of a home 
service program which will center 
about a cooking school directed by 
“The Henkel Housewife” (a home 
economist with the Henkel Flour Co.). 
This home economist has proved her 
drawing power capabilities in Saginaw 
before, and Mr. Waters expects 1,000 


women to attend her demonstrations. 
* 


Customers Want Units, So 
Furniture Store Signs Up 


The Art Sample Furniture Co. is 
making its first venture in refrigera- 
tion, having taken on the Leonard 
line only a week before my arrival. 

According to C. A. L. Lake, floor 
manager, his firm took on refrigera- 
tion because at least 25 of their cus- 
tomers had mentioned that they were 
planning to purchase electric refrig- 
erators as soon as their financial 
status justified the purchase. Most 
of these people, Mr. Lake declares, 
had mentioned the Leonard in dis- 
cussing the makes which they would 
like to have. 


Wilks Cant Get Units 
Fast Enough 


Wilks Distributing Co., which han- 
dles the Sparton line, has only one 
complaint to make—it can’t get mer- 
chandise fast enough, according to W. 
W. Silkworth, manager. 

Business in January and February 
was 10 times better than it was for 
those two months last year, and the 
total sales for the year to date are 
20 units better than unit sales for 
the similar period last year, accord- 
ing to Mr. Silkworth. | 

“The new antifrost clock introduced 
this year by Sparton to allow auto- 
matic defrosting at definite intervals 
has created a tremendous amount of 
interest in the Sparton line,” Mr. 
Silkworth asserted. “We are playing 
up this feature in all our newspaper 
advertising and promotional work.” 

While Wilks sells at retail it also 
has three local dealers selling Sparton 
refrigerators. These dealers are men- 
tioned in newspaper advertising and 
are given preference whenever there 


is any conflict in prospects. 
ok 


Fischer’s Window Display 
Stops Shoppers 


George H. Fischer of J. George 
Fischer & Sons, Grunow dealer, says 
that while the season has been slow 
in getting underway, he expects to 
double his last year’s volume, when 
100 units were sold. 

He is considerably encouraged by 
the interest exhibited so far this year 
by home owners in the lower income 
brackets. If the local industries hold 


up, he can visualize the openin~ up 
of a tremendous new market. 

Because the main offices of the firm 
are located somewhat distant ‘rom 
the main shopping center, Mr. Fischer 
has opened a new showroom ir the 
heart of the business district, and jt 
is one of the best-looking display 
rooms I have seen. 

Refrigerators dominate this show- 
room, there are one or two radios 
around, but they are inconspicuous, 
Rows of refrigerators line the side 
walls, which are draped with blue 
crepe paper, while at the center, jn 
the rear, is a Grunow Carrene demon. 
strator. The window display was 
really stopping sidewalk shoppers as 
I walked by. 

J. George Fischer also handles the 
Carrier commercial line, and some 25 
to 30 commercial jobs were sold last 
year, chiefly to meat markets. This 
year the company may extend its ac- 


tivities to air conditioning. 
* * * 


Popp Finds Accessory 
Business Is Profitable 


Popp-Dietrich Hardware Co. is a 
Norge dealer. Unlike many hardware 
merchants, J. Popp, manager, doesn’t 
sit and wait for the business to come 
to him. When he hears of a prospect 
he jumps in his car and goes out to 
see him, with the result that he has 
moved eight jobs so far this year. 

Norge users do a lot of selling for 
him, Mr. Popp declares. One of them 
did such a good job, Mr. Popp de- 
clares, that the prospect walked in 
and virtually asked for a contract. 

Since he has taken on refrigeration, 
Mr. Popp has learned that women are 
considerably interested in the use of 
porcelain covered dishes in the refrig- 
erator—consequently he has _ stocked 
a number of such products and re- 


ports a nice business in accessories, 
* *” * 


Sutton Gets Prospects 
From Auto Business 


Sutton Sales Co., General Electric 
retailer, is also an automobile dealer, 
handling the Hudson-Essex line. Up 
to the present both businesses have 
been under one roof, but this year 
Harold Allington, partner in the busi- 
ness and manager of appliance sales, 
is going to move his appliances to a 
separate showroom, although he will 
leave some display models in_ the 
automobile showroom. 

Mr. Allington handles the complete 
G-E line, including the gas-fired fur- 
nace and unit-type room coolers and 
air conditioners. 

Mr. Allington is president of the 
local dealers organization mentioned 
previously and he is very enthusiastic 
about the operation of its code of 
fair practices. As a former president 
of the Michigan Automobile Dealers 
Association he has a wide background 
in dealer cooperative organizations. 

“People are already getting edu- 
cated to the fact that they can no 
longer get special discounts,” Mr. 
Allington says. “We just tell ‘em 
‘Sorry, but the code doesn’t allow us 
to cut the price’ and with all the 
other dealers saying the same thing 
the prospect finally accepts the idea. 

“Dealers really don’t want to cut 
prices, not even the worst of them,” 
Mr. Allington says, “but generally 
there is no one among them to take 
the initiative in formulating a plan 
for cooperative action.” 

The experience of the Sutton Sales 
Co. in the automobile trade has built 
up many contacts which furnish 
“leads” to appliance prospects, but 
the sale staffs for the two depart 
ments are entirely separate. 

“Refrigeration selling requires 4 
technique that is totally different 
from that used by the automobile 
salesman,” Mr. Allington asserts. 

Mr. Allington is an enthusiast for 
the all-electric kitchen. He has made 
two kitchen sales recently, one with 
$1,300 worth of equipment and the 
other equipped with $900 worth of 
equipment. In the former he fur 
nished everything, including the ste! 
cabinets and shelving. ; 

He is particularly enthusiasti¢ 
about the electric dishwasher. 5ay* 
he: 

“A woman that goes without 4 
dishwasher today is crazy. 
should she have a clothes washer and 
not a dishwasher?” 


A FAST MOVING LINE... 
% = *&  —-s 


Bal 5 5 AI ail 


That’s GILMER’S 35-R as- 
sortment of moulded rubber 
electric refrigeration belts. 


NET 


od a re) 


enable you to service 35 makes— 
including 140 models—of popular 
electric refrigeration units. Each 
belt sleeved and marked for easy 


identification. 25 display hooks fur- 


For a minimum investment ($18.33) 
it gives you a quick turnover —and 
maximum profit ($12.23). Included 
in the assortment are 35 belts that 


nished — FREE— with each assort- 
ment. Write NOW for catalog sheet 
containing complete details, includ- 
ing belts for all makes and models. 


¥ 


The L. H. GILMER CO., Tacony, Phila., Pa. 


Specialists in quality belts since 1903 


Makers of 


World’s Best-Know" 
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e Humidi-Cooler Corp. 


Pioneering Experts in Forced Draft Cooling 
AFTER THREE YEARS 


OF SUCCESSFUL FIELD OPERATION and FACTORY DEVELOPMENT 


ANNOUNCES 


The Humidi-Cooler 
for 1934 


BETTER HUMIDITY CONTROL 


More refinements — Greater efficiency 


Humidi-Cooler installation at Newburgh, N. Y., in a large 

chain store. The unit seen at the upper center is one of 

three in the box which measures 16’ x 21’ x 96”. The 
Humidi-Cooler used is Model No. 1250-D. 


THREE 
YEARS of 
PROGRES 


refrigerating 


FOOD PRODUCTS — BEER—FURS —APPLES, etc. 


The Humidi-Cooler for 1934 climaxes three years of progress in the 
refrigeration field. 


While the Humidi-Cooler during those three years has been among the 
foremost in forced draft cooling, the company’s engineers say without fear of 
contradiction that the new and improved unit for 1934 surpasses any develop- 
ment in forced draft cooling and that it is now on an individual plane of its 
own, unsurpassed in economy, compactness and ease of installation and 
operation. 


The Humidi-Cooler for 1934 has 
A New Motor—reducing operating costs 


A New Fan—increasing efficiency 
A New Coil—with more fins, more surface and more efficiency for each 


The Empire Market at Albany, N. Y., a typical Humidi-Cooler installation, 
including refrigerated show cases and main refrigerator. 


square foot of surface used The Humidi-Cooler Corporation will announce shortly a new and most 
Capacition that ane geeater then ever belese interesting development, which will blaze a trail in low cost 

—AIl of this development is the result of actual field experience plus expert 

engineering plus a foundation of these years of progress. A I R < Oo N iD IT I O N I N G 


The Humidi-Cooler for 1934 will deliver full capacities without the necessity 
for careful adjustment and constant surveillance—it is foolproof. ; ; : ; A 
It will be easy to sell and is now sold in connection with all popular makes Advance information concerning this development may be obtained 
of condensing units, USING ANY REFRIGERANT INCLUDING AMMONIA. by writing the company. 


Watch for this announcement in an early issue of this publication. 


WRITE FOR PRICES and DISCOUNTS 
“A PRODUCT WORTHY of the NAME” 


* ‘ 
~ 
CORPORATION 


WEST HAVEN, CONNECTICUT 
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‘Concluded from Page 1, Column 2) 


month while they wait to see if they 
can win a free box. 

“If you can spend extra money on 
that dealer’s show, you can spend 
some money helping me put on one 
in my store.” 

While dealers were threatening, 
some distributors were considering 
the exposition from a purely dolars- 
and-cents standpoint. Concluded they: 
“It won’t bring us enough extra sales 
to justify the expense.” 

Result of all this was that Kelvin- 
ator, Frigidaire, Westinghouse, and 
Norge distributors declined to partici- 
pate in the show. But Higbee officials 
prevailed upon either the G-E dis- 
tributors or the G-E factory to take 
part—thus making the expos‘tion 
practically a G-E promotion, so far 
as refrigeration was concerned. 

Just a few doors away from Hig- 
bee’s is the May Co. department store, 
strong competitor of the first organi- 
zation for business from the heavy 
shoppers’ traffic in the Public Square 
section. 

When May Co. executives learned 
that Higbee’s store planned an April 
exposition featuring G-E, they planned 
an appliance show of their own, open- 
ing on the same day as Higbee’s, 
April 1. 

The May Co. then got the Westing- 
house distributor to feature its line 
at the show, give some refrigerators 
for use as essay prizes. It thus ap- 
peared that the two stores were going 
to make it a Westinghouse-G-E fight. 

But the stores’ managers did some- 
th'ng else. Higbee’s consented to let 
Westinghouse display on the show 
floor, without any cost except its 
regular share of Westinghouse adver- 
tising done by the store. G-E was still 
featured, however. May Co., in turn, 
brought G-E in its show for display, 
although still featuring Westinghouse. 


Cleveland Dealers Resent Department 
Store Shows & Meter Selling Plans 


When we were in Cleveland, both 
shows were in full swing, the Higbee 
store giving away 25 appliances daily 
—one a G-E refrigerator—and the 
May Co. giving an equal number, in- 
cluding one or more Westinghouse 
refrigerators. 

Both shows were to run until about 
the end of April. April 14 was the 
last day of Westinghouse give-aways 
by the May Co., however. Whether 
H'gbee’s planned to stop giving G-E’s 
we couldn’t learn. 

We were informed that the G-E 
distributor did not contribute any 
refrigerators for use as prizes, nor 
give any extra cash, for its part in 
the Higbee show. 

Also on display at the Higbee 
“March of Progress” were Mayflower 
and Copeland refrigerators, the Hig- 
bee company having just taken on 
the latter exclusively in Cleveland. 

Not shown at May’s “Electric Car- 
nival,” but on display in its regular 
appliance department two floors be- 
low were Leonard, Buckeye, Universal 
Cooler, Frigidaire, Crosley, and Gru- 
now. 

Features of the Higbee show were 
a G-E cooking school, and the House 
of Magic demonstration by a crew of 
Schenectady General Electric men. A 
style show and a cold cookery school 
conducted by Edna Sparkman, West- 
inghouse economist, were highlights 
of May’s exposition. 


Dealers Fight Meter 
Plans of Dept. Stores 


Several downtown department and 
home furnishings stores in Cleveland 
have been using the meter plan ex- 
tensively this season. 

To fight its effect, some dealers out 
of the downtown area have dropped 
their down-payment requirement or 


Consider these 
CELOTEX advantages 
in meeting 
eabinet requirements 


Fabricated Celotex refrigerator insulation, ‘llustrating 
how readily this material is machined to meet practt- 
cal cabinet requirements, 


Celotex is primarily an insulating 
material. In meeting the require- 
ments for refrigerators and coolers, 
it possesses initial advantages that 
appeal to the cabinet engineer and 
manufacturer. 


It is made of long, tough cane 
fibres; is remarkably resistant to 
the passage of heat. Millions of 
minute air pockets are responsible 
for this quality. 


Each fibre is sterilized, water- 
proofed and odorless. One of the 
problems of a sanitary cabinet is 
thereby solved. 


Celotex Insulating Cane Board is 
sturdy, yet light in weight. This 
inherent strength, combined with 
lightness, permits the use of lighter 


e EFFECTIVE 

e PRACTICAL 
e WORKABLE 
e SANITARY 
e ODORLESS 


steel and wood framing members 
in producing a more substantial 
cabinet. 


Each insulated area of the cabinet 
may be covered by a single board 
cut the precise length, width and 
thickness. Thus heat-leaking 
cracks or joints are reduced to a 
minimum. 


Celotex workability, a thoroughly 
appreciated feature, means that it 
can be readily fabricated. You can 
machine this material to meet re- 
quirements of cabinet building— 
for the cutting of holes, for beveling 
or for notching. 


Celotex engineers know the refrig- 
eration field intimately from prac- 
tical experience, close study and 
experiment. They may be consulted 
without obligation. For technical 
data and general information write 
direct. 


THE CELOTEX COMPANY, 919 NO. MICHIGAN AVE., CHICAGO, ILL. 


CELOTEX 


BRAND 


INSULATING CANE BOARD 
Reg. U. S. Pat. Off. 


Important and Exclusive—All Celotex Cane Fibre Products are manufactured 
under the Ferox Process (patented) and therefore effectively resist damage by Fungus 


Growth, Dry Rot and Termites. 


have reduced their monthly payments 
to an amount as low as that collected 
by a meter. 

Most of them, however, are battling 
it with “talk” about the inconven- 
ience of meters, the embarrassment 
of a meter user when her friends 
learn she must pay for her refriger- 


ator that way, etc. 
* * * 


Electrical League 
Promotes Sales 


Refrigeration is getting an extra 
promotional boost this season by the 
Electrical League of Cleveland. 

That association, having 600 mem- 
bers representing 200 companies man- 
ufacturing and merchandising elec- 
trical goods, has adopted a plan 
whereby, from April 1 to June 9, it 
will pay 25 per cent of all refrigera- 
tion advertising used by department 
stores in the city’s metropolitan 
papers, provided the volume of adver- 
tising goes over a specified minimum 
(based on each store’s past refrigera- 
tior! sales performance). 

The league has another plan for 
cooperating with “outlying” or “com- 
munity” dealers in Cleveland. It has 
supplied publishers of suburban papers 
with five 40-inch refrigeration adver- 
tisements, carrying the association 
signature. 

The publishers are permitted to run 
this copy, and collect for it from the 
league, provided they can secure an 
equivalent amount of advertising 
from dealers in their territory. League 
advertisements cannot be used at a 
rate of more than one a week. This 


is also an April i-June 9 project. 
* 


70,000 Rehitinnton in 
Use in Cleveland 


J. E. North, director of domestic 
sales of the Cleveland Electric Illumi- 
nating Co. and president of the lea- 
gue, told us that on Jan. 1 of this 
year, there were 70,000 electric re- 
frigerators installed in Cleveland. 
There are 272,000 homes in metropoli- 
tan Cleveland, 182 refrigeration re- 
tail outlets. 

In 1933, there were 15,800 refriger- 
ators installed in the city, he said, 
and expectations are that there will 
be at least 18,000 sold to Cleveland 
homes this year. Distributors’ billings 
during the first 10 days of April were 
400 per cent greater than in the same 
period of ’33. 

For some time, the league has had 
a permanent display of refrigerators 
in its quarters in the Builders Ex- 
change building—those sold by its 13 
distributor members. Now it is en- 
larging the display to include more 
models of each make. 

Starting May 14, the association 
will sponsor a two-weeks refrigera- 
tion show in the Polish section of 
Cleveland. Publishers of six Polish 
newspapers are cooperating in the 
affair. 

In charge of all displays will be 
Polish-speaking salespeople, said Mr. 
North. The show is to be conducted 
as an experiment. 

Now under way in the Electrical 
League of Cleveland is organization 
of a division to promote air-condi- 


tioning sales. 
* * * 


Air Conditioning Show 
To Open May 17 


A show of equipment performing 
all functions of air conditioning ex- 
cept heating is being planned by the 
association for May 1 to July 30. It 
will be held in the League Auditorium. 

During the first month, Mr. North 
explained, only groups of business 
men, such as the local restaurant 
association, will be admitted to the 
show, where special presentations of 
air-conditioning facts and equipment 
will be made to them. Last two 
months, the show will be open to the 
general public. 

One of Mr. North’s observations 
was that the number of specialty 
dealers in Cleveland is dwindling 
noticeably. Most of the dealers now 
handling refrigeration and other ap- 
pliances also carry other lines of 
merchandise. 

Stimulated by downtown stores’ use 
of the meter plan, the advertising 
used by other dealers to fight the 
meters, and the publicity connected 
with the shows already mentioned, 
the refrigeration season got off to 
an early start in Cleveland this year. 

The city’s improved condition is 
helping, too. Steel and clothing plants 
have shown a marked pickup. Deposits 
in banks are increasing, the street 
railways are hauling more and more 
passengers this spring, and there 
were more real estate sales made 
during the first quarter of ’34 than 


any time in the last three years. 
* * * 


Norge Sales Increase 
Most in Small Towns 


At Strong, Carlisle & Hammond Co., 
Norge distributor, we talked with T. 
W. Carlisle, vice president, and J. J. 
Skinner, who contacts the company’s 
35 dealers in “Greater Cleveland.” 

Only two specialty lines handled 
by th‘s organization are refrigerators 
and Philco radios, chief business be- 
ing the selling of machine tools and 
the like—capital goods equipment. 
Last year, Norge sales represented 20 


per cent of Strong’s total business. 

Some of Mr. Carlisle’s remarks: 

“Our dealers in small towns have 
shown a bigger percentage of in- 
crease in refrigerator sales this year 
than our retailers in the cities. 

“We're more interested in getting 
outlying dealers than department 
store accounts. The small dealer will 
concentrate on a single line, and will 
do better for both himself and his 
distributor. We have already with- 
drawn our line from several dealers 
who insisted on handling’ several 
makes. 

“Our first-quarter sales were 300 
per cent better than in 1933, and we 
hope to sell twice as many refriger- 
ators this year as last. My only fear 
is that we won’t be able to get enough 
merchandise as the season advances. 

“When the big stores use the meter 
plan, and still other well-financed re- 
tailers eliminate the down payment 
or reduce their monthly payments as 
a protection, it crucifies the small 


dealer.” 
* *” 


Frigidaire Changes 
Dealer Policy 


Frigidaire Sales Corp. in Cleveland, 
managed by H. H. Kennedy, moved 
March 1 from its old quarters on 
Euclid Ave. to 240 Prospect Ave. 
N. W., in the Terminal building. 

Household sales have been good 
thus far this year—first quarter was 
165 per cent ahead of that period last 
year—but Mr. Kennedy is especially 
pleased with his company,s volume of 
commercial business. 

“There is more interest in commer- 
cial equipment than we have seen in 
four years—-more sales, too,” he said. 
“Prospects for air condit‘oning are 
bright, also. Several people have al- 
ready come to us this season, asking 
for estimates.” 

Last year, this branch tried a “100 
per cent retail” operation in Cleve- 
land, but is using dealers again this 
season, has four department store 
accounts, two furniture stores, 25 
other retail outlets. 

All classes of people are buying 
refrigeration this year, said Manager 
Kennedy. “You can see it,” he ex- 
plained, “by the fact that our sales 
this year have been almost equally 
divided among _ our _ lowest-priced 
units, our medium-priced units, and 
our highest-priced boxes. 

“Distributors will have to watch 
themselves,” he said, “or they will 
unconsciously build sales organiza- 
tions which follow the path of least 
resistance—sell low-priced models 
when that is unnecessary. The nature 
of present national advertising is 
such that salesmen are inclined to 
do that.” 

* 


Miller Says Stores Use 
Meters to Build Traffic 


L. H. Miller, new general sales man- 
ager of Electrical Housekeeping, Inc., 
G-E distributor, said Cleveland Gen- 
eral Electric dealers hadn’t found any 
fault with the appliance shows down- 
town because the latter helped open 
the season and promote G-E gener- 
ally. 

“Stores using the meter plan,” he 
said, “use it chiefly as a traffic-getter. 
They do everything possible to avoid 
making a meter sale if the prospect 
can be sold any other way—collection 
costs are too high to make the plan 
profitable. Salesmen don’t like to 
make a meter sale, either, because 
they get only half commission on 
those deals.” 


The distributor sold more refrigera- 


tors from April 1 through 14 than 
were sold during all of last Apri, 
Mr. Miller hopes to sell (both whole. 
sale and retail) from 1,200 to 1,509 
units during all of the present month, 

He told us that his compan» jg 
bidding on proposed air-conditio ijn 
installations in Cleveland which wij 
total $250,000. His company jus* jpn. 
stalled an air-conditioning system jn 
the directors’ room and president's 
office of the National City Ban: ip 
Cleveland. 

He has seven commercial salesmen, 
five other salesmen on air condition. 
ing, and 50 outside men on household 
retail. The Frigidaire branch has g 
similar number of domestic retajj 
men, and 25 on commercial and air. 
conditioning equipment. 

D. P. Dinwoodie is president of 
the G-E distributorship. 


* * * 


Danforth Finds Lower 
Income Class Is Buying 


N. M. Forsythe, manager of the 
Danforth Refrigeration Co., Westing. 
house distributor, told us that this 
season has brought an_ increased 
number of sales to people in the $150- 
$200-a-month class, 5%-cu. ft. models 
being popular with these buyers. 

“Dealers in towns of about 20.000 
are getting a larger percentage of the 
potential business than retailers in 
bigger cities,” he said. “The satura- 
tion point is lower in the smaller 
places—more people are ready to 
buy.” 

The distr‘butor’s wholesale and re. 
tail sales from March 15 through 
April 14 were 250 per cent ahead of 
that period last year. In Cleveland, 
the company’s dealers have found a 
good market this year in the settle. 
ment of foreign-born people. 

At present, no store in Cleveland is 
selling Westinghouse by the meter 
plan. And to date, said Mr. Forsythe, 
no Westinghouse dealer has dropped 
the down payment to fight meter 
competition. 

* 


Arnold Asks Dealers 
To Handle 2 Lines 


From W. E. Custis, sales director 
of the Arnold Wholesale - Corp, 
Grunow distr:butor, came this: 

“We recommend that our dealers 
handle some well-known make of 
refrigerator, besides Grunow. That 
brings in prospects to whom he can 
sell our product.” 

This company prepared for the '34 
season by bring’ng all its dealers’ 
salesmen to Cleveland—in groups of 
45-50—for sales instruction. There 
were 18 schools in all. 

During the first 14 days of April, 
the wholesaler sold 840 Grunows, and 
had back orders for 600 units when 
we called. In March, 672 were sold. 
Model SD-80 has been the best seller. 

“Lower-income people, the _ ones 
who are just going back to work 
again, are doing most of the buying,” 
said Mr. Custis. “All types of dealers 
are doing a geod business. The lion’s 
share isn’t going to the larger out- 
lets.” 

The Taylor department store in 
Cleveland is making a bigger drive 
for appliance sales than ever before. 
Until this spring, it had its appliances 
divided into several departments in 
various parts of the store. 

This year, it has merged all these 
divisions into one large section in its 
arcade. It handles Frigidaire, Kelvin- 
ator, Apex, Grunow, G-E, Westing 
house, and Norge. 


Copeland No. 604; an extremely 
popular model. In porcelain (P604) 
also. Seven suitable selections of 
household refrigerators in the 1934 line. 


COPELAND - REFRIGERATION 


GOOD LOOKING 


That’s what everybody says about 
the 1934 Copeland. Of course they 
are good looking but, more than 
that, they are thoroughly efficient 
refrigerators; priced right and carry- 
ing generous discounts to the trade. 


It is our opinion that in this year’s 
Copeland we offer the maximum in 
efficiency, convenience and economy 
and our position has been fully 
endorsed by aggressive distributors 
all over the Nation. 


Some territory is still available to 
the right kind of representation. 
Write, wire or phone Today if 
interested. 


Copeland Commercial line of 
21 models challenges compati- 
son, and fills every require- 
ment of automatic refrigeta 
tion. Details on request. 


CORP., Mount Clemens Mich. 
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Truscon Brings Out 
Refrigeration Line 


(Concluded from Page 1, Column 5) 


Hamburg Bros. of Pittsburgh, G. S. 
Proudfoot & Co. of Omaha and Den- 
yer, Francis Stern & Co. of Boston, 
Electric Lamp & Supply Co. of St. 
Louis. V. McGranahan Co. of Toledo, 
Moll & Co., Inc., of Denver, Common- 
wealth Utilities Co. of Chicago, Geo. 
White & Co. of Grand Rapids, M‘ch., 
and City Radio Co. of Indianapolis. 
Several of these are former Majestic 
distributors. 

Four models comprise the present 
line, the cu. ft. capacities of these 
models being 4%, 5%, 6%, and 8-cu. ft. 
Cabinets have been designed to meet 
the public swing to styled cabinets 
with rounded corners and all vertical 
edges on panels rounded. The bases 
of all models are black, in one piece. 
Hardware is semi-concealed and mod- 
ernistic. Tips of the hinges are in 
plack, with remainder in chromium. 
Door handle is of bakelite. 

Convenience features include foot 
pedal door-opener, automatic interior 
electric light, and fast freezing with 
a rubber ice cube tray in each model. 

Shelves are the telescoping type, to 
provide for larger bottle space where 
necessary. 

The condensing unit is the standard 
Universal Cooler %-hp. methyl chlor- 
ide model. In the direct expansion 
evaporators fast freezing is obtained 
by placing the copper tubes under 
and in direct contact with the trays. 
The evaporator has a chromium dcor 
with an embossed crown. 

All models are finished w:th porce- 
lain liners. Exterior finish is in 
“Sanca,” a cabinet finish made by 
Truscon Laboratories (an affiliate of 
Truscon Steel Co.). The two largest 
models will also be available with 
porcelain-finished exteriors. 

Temperature regulation is manual, 
but the unit can be set for automatic 
defrosting. 


Majestic Sale Adjourned 
Until April 30 


(Concluded from Page 1, Column 3) 


be a Detroit group, submitted a bid 
of $650,000 for certain assets which 
would constitute almost.the entire 
Grigsby-Grunow operation. This bid 
probably also will be considered in- 
sufficient by the Creditors committee, 
according to Attorney Schapiro. 
Columbia Phonograph was sold to 
Sacro Enterprises, Inc., for $70,500. 
Majestic Electric Co. of Londcn was 
purchased for $35,000 by Guy Camp- 
bell who is chairman of the board of 
Majestic Electric Co. of London. 
Unless higher bids are submitted at 
the April 30 sale, it is understood 
that the Creditors committee con- 
templates limited operation of the 
company pending orderly liquidation. 
Held on the twelfth floor of the 100 
W. Monroe St. building, the sale was 
attended by more than 300 persons, 
including many former Majestic dis- 
tributors from various parts of the 
country, and representatives of most 
of the manufacturers in the refriger- 
ation industry. 

Frank McKey, formerly receiver for 
Grigsby-Grunow Co., has been ap- 
pointed trustee of the company. 


Milwaukee Utility Has 
Bargain Power Offer 


(Concluded from Puge 1, Column 4) 


papers is being used to inform the 
public of the unusual offer, and to 
advise them they will receive a post- 
card telling them what their maxi- 
mum bill will be for the two months. 
The offer operates as follows: a 
householder whose electric bill in 
March was, for example, $3.50, may 
Use as much current as he likes dur- 
Ing April and May and his monthly 
Power bill for those two months will 
be no larger than his March bill. If 
he uses less current than he did in 
March, regular meter rates will apply. 
The offer is made possible by two 
Conditions—a surplus of hydro-electric 
Power in the north and the inability 
of northern industries this year to 
use their customary share of surplus 
Power now in the form of snow. 
dene ertising of the offer includes 
nite suggestions as to how custo- 
mers may best increase their current 
Consumption. 
to i and Mrs. Homemaker are urged 
ho urn on all the lights when you're 
on at night. Burn some all night, 
when you’re away—it’s good bur- 
ed insurance. Bring out the per- 
gap you haven’t been using of 
€—the waffle iron—the toaster.” 


Knowlson Joins Executive 


roup of Stewart-Warner 


neeiCAGO—James S. Knowlson, 
a ar ected member of the board 
A rectors of Stewart-Warner Corp., 
Porta appointed a member of the 
of th ive committee. Other members 
© ©xecutive committee are Joseph 
Warne” Eis president of Stewart- 
‘orp. and Eugene V. R. 

ayer, vice chairman of the board. 


Amazing New Belt Tightener 


for the 1934 Care-free CAPACITOR-MOTORS 
will help you Cut Service Costs 


NOT DEPEND ON SPRINGS FOR OPERATION 


AUTOMATIC TENSION CONTROL AT ALL LOADS 


HIS amazing new belt-tightener base automatically 

varies the tension to meet any load condition. The 
result — greatly reduced friction, which means (1) fewer 
service calls for replacement of worn belts, bearings, seals; 
(2) quieter operation; and (3) lower operating costs. 


DEPENDS ON TORQUE REACTION OF MOTOR 


This new belt tightener depends on the torque reaction of 
the motor for its tightening effect, and not on springs. It is 
true that there is a spring at each end of the base. These 
springs, however, are not required to supply the belt 
tension. They are used to provide a small initial force to 
keep the motor pulley in contact with the belt at all times. 


A GREAT REFRIGERATOR VALUE 


The new belt-tightener base is just one of seven reasons 
why the 1934 “care-free’’ capacitor-motor is the greatest 
motor-value ever offered for domestic refrigerators. Here 
are the other six! 


Check these features and see for yourself why the “‘care- 
free’’ motor can help you sell refrigerators. 


RUBBER MOUNTING ... Combines maximum sound- 


isolating qualities with good shaft alignment. 


END-PLAY SILENCER ... Eliminates end-play noise; 


cushions rotor, oscillations. 


CAST-ALUMINUM ROTOR... Assures well-balanced 


rotor with permanent magnetic characteristics. 


LARGE OIL CAPACITY . . . Improved wool-packed bear- 


ings require oiling only once a year. 


BUILT-IN TERMINAL BOX . . . Simplifies connections; 


eliminates soldering or splicing. 


DRIP-PROOF END SHIELDS ... 


falling water or dirt. 


Protect motors from 


Also, to insure unit responsibility for the electric equip- 
ment on your refrigerators, order G-E cold-control units 
and cable with the motors. For complete informa- 
tion, address General Electric, Dept. 6A-201, 
Schenectady, N.Y. . 


070-45 


GENERAL @ ELECTRIC 
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What’s Happened to the 
Refrigeration Code? 


LEVEN months have passed since the 1933 
E spring meeting of the National Electrical 
Manufacturers Association, held at Hot Springs 
in May, the meeting at which it was decided 
that, since some measure of government control 
of industry seemed unavoidably forthcoming, 
Nema should immediately begin working on a 
code to submit to the President. 


Nema itself had a code approved kefore the 
end of the summer; but a supplemental code for 
the Refrigeration Division of Nema has not yet 
made its appearance, even though official work 
was initiated on it last July. And now comes 
word that the once-approved Nema code is due 
for revision. So the supplemental code of fair 
practice for refrigeration may be further delayed 
until the basic Nema code is settled. 


Agreement Seems Hopeless 


Meanwhile the refrigeration industry con- 
tinues to operate without an approved code of 
fair practices. Some manufacturers have pri- 
vately expressed the opinion that the task of 
arriving at an agreement on a code which would 
ke fair to all elements of the industry is a job 
which seems hopeless. 


That a supplemental code has not been drawn 
up yet is no reflection upon members of Nema. 
Chief executives of member companies have 
spent days and weeks of their own valuable 
time in an attempt to work out a harmonious 
agreement on a code. They have spent consid- 
erable money, amassing data and working out 
systems for keeping records. It is reported that 
compliance with the NRA has already cost the 
Nema organization a half million dollars. Every 
effort has been bent toward seeing the thing 
through and cooperating fully with the govern- 
ment. 


Cure Worse Than Ailment 


Plain truth of the matter seems to be that 
the basic idea of regimenting all industry by 
means of codes is unworkable. Nobody wel- 
comed the idea of a code of fair practices more 
than refrigeration manufacturers, at the time 
it was first propounded. But as soon as they 
began to try working one out, the difficulties of 
ever adjusting the widely divergent situations 
confronting the various manufacturers soon 
became apparent. And some of the manufac- 
turers are beginning to think that the cure for 
cutthroat competition may be worse than the 
ailment itself. 


Anybody who has ever sat through a code 
session of any kind knows how involved and 
tangled the issues become. Proponents of 
debatable measures are generally as sincere as 
they are earnest. The particular idea they wish 


to see incorporated in the code is right and just 
according to their lights. Opponents of the idea 
are equally sincere and earnest; the idea simply 
doesn’t fit in with their operation and their 
situation, and might cause considerable damage 
to their business. Reconciling honestly varying 
points of view of this nature is something to 
tax the ingenuity of a Solon or a Solomon. 


Who Will Plan It? 


No less a Leaner-to-the-Left and espouser of 
reform than H. L. Mencken recently told an 
interviewer: “My private opinion is that the 
big smash is going to come next year when tax 
bills come in—when the people learn bills have 
to be paid. It’s going to be a sad awakening... 
America is headed for something new and worse 
than Fascism. In fact, Fascism will look like a 
Boy Scout movement in comparison to what 
we'll get.” 


When asked by the interviewer if he favored 
“planned economy,” the noted editor and 
iconoclast replied: 


“Yes, if you can find somebody to plan it.” 


And there, we think, is one of the best 
answers to the whole idea of a gigantic national 
super-trust toward which the New Dealers seem 
to be leading us. No man is big enough to 
coordinate the highly complex industrial civili- 
zation we have here in the United States; no 
small group of appointees, or large body of 
federal jobholders, could possibly keep the 
delicate mechanism of our social order in balance. 


An All-Embracing Holding Company 


One of the lessons of the last depression was 
decentralization. We had become over-organized. 
Corporations had become too big and unwieldy; 
holding companies had been piled on top holding 
companies; there was too much distance between 
management and execution, between control and 
operation. Like the extinct dinosaurs, the brain 
was too far away, and too small, to curb the 
movements of the ever-increasing mammoth 
proportions of the body. Congestion prevented 
smooth flow of trade. 


To many students of the situation, the NRA 
movement seems headed toward becoming an 
all-embracing holding company, a super-trust 
which obviously would be so top-heavy and 
unmanageable that it would ultimately fall of 
its own weight. 


Granted that the management of this national 
holding company would work with utter sin- 
cerity and honesty for the common good, it does 
not seem possible that any group of minds could 
foresee all the things which might happen under 
such a regime to throw a monkey wrench into 
the machinery. 


Example of Unforseen Conflict 


As a small example, take the case of conflict 
between two codes which occurred in Detroit 
not so long ago. Refrigeration manufacturers, 
working under the Nema code, operated on a 
36-hour week schedule. Automobile manufac- 
turers, operating under the automotive code, had 
a 40-hour schedule. Result was a migration of 
skilled labor from refrigeration to automobile 
manufacturers, for with the latter they could 
work more hours per week and thus earn bigger 
pay envelopes. Unwittingly the NRA had thus 
caused an unfair competitive labor market. 


Nobody can gainsay the fact that the New 
Deal helped put the nation back on its feet. 
Few will want to question the ideals or sincerity 
of purpose behind the New Deal. But there does 
come to mind the suggestion that perhaps the 
nation has bitten off more than it can chew when 
it attempts to regiment all industry. 


At least, the refrigeration industry seems to 
have found the problem almost impossible of 
satisfactory solution. 


1934 Directory 


The 1934 REFRIGERATION DIRECTORY AND 
MARKET DaTA Book, an imposing volume of 692 
pages, is ready for delivery. No manufacturing 
executive, distributor, dealer, salesman, or serv- 
ice man can afford to be without this valuable 
book of facts and figures. 


Propaganda? 
National Recovery Administration 
Washington, D. C. 
April 2, 1934. 


Editor: 

Those engaged in the refrigeration 
industry are necessarily vitally inter- 
ested in the application of the 
National Industrial Recovery Act. 

The codes now adopted affect 90 
per cent of the workers of America. 
It will not be long until practically 
all of the remaining 10 per cent will 
be included. 

Much that has been written and 
said about NRA has been based upon 
conjecture or misunderstanding. Some 
utterances are prompted by prejudice. 
On the other hand, certain well- 
meaning and patriotic people sincerely 
have made claims that are extrava- 
gant and are based upon unsound 
reasoning. 

Since the NRA represents such an 
important part of our government’s 
plan for economic improvement, it is 
quite important that all of the people 
have an opportunity to inform them- 
selves so far as possible. 

We believe that your subscribers 
will be greatly interested in forthcom- 
ing developments as well as in au- 
thentic information of results already 
achieved. 

This office will be glad, therefore, if 
you like, to send you quite regularly 
material which might be of value to 
you in preparing copy. 

Will you not favor us with a brief 
letter indicating the character of 
material best adapted to your editor- 
ial requirements? 

CHARLES F. HORNER, 
Special assistant to the administrator. 


No Pulse Action 


Sparks-Withington Co. 
Jackson, Mich. 
April 7, 1934. 


Editor: 

The writer has missed his copy of 
ELECTRIC REFRIGERATION News for the 
past four weeks, and as I feel your 
publication is the real pulse of the 
entire industry, naturally without my 
regular pulse action, I can not oper- 
ate feeling 100 per cent informed as 
to the activities of the trade. 

Possibly I may have forgotten to 
send along the $3.00; however, I have 
had no notice that my subscription 
has been terminated, and I might say 
incidentally wherever possible the 
writer has endeavored to promote 
ELEcTRIC REFRIGERATION NEWS not only 
with our distributors and their sales- 
men, but with all dealer meetings of 
which the writer has attended a few 
in the past three weeks, contacting 
our distributors in the North and 
South Carolina territory. 

E. T. H. HUTCHINSON, 
Sales manager. 


Disappearing Elephants 


General Electric Co. 
Electric Refrigeration Dept. 
Nela Park, Cleveland 

April 11, 1934. 
Editor: 

Just got back to the office and 
found a copy of ELEctTrIc REFRIGERA- 
TION NeEws on my desk, and discov- 
ered a lot of valuable space taken up 
with action pictures of myself. I’m 
just a little bit sore that you didn’t 
give me advance notice that you were 
going to take these pictures, because 
had I known I would have done a 
levitation act, disappeared an elephant 
or produced a menagerie of ducks, 
chickens, and rabbits from nowhere. 
Incidentally, too, I would have put 
on a false face which would have 
greatly improved your highly inter- 
esting and instructive magazine. 

Next time I’m around and you get 
the camera itch, I hope you'll let me 
have a couple of minutes notice at 
least to get my necktie in place. 

JEAN DE JEN, 
Sales campaign director. 


Livest Trade Paper 


Piatt Products Corp. 

306-308 Clinton St., Lansing, Mich. 

April 11, 1934. 
Editor: 

We have been interested subscribers 
to the ELectric REFRIGERATION NEWS 
for a very short period, but we cer- 
tainly feel that it is about the livest 
trade paper that we have even seen. 

H. I. Piatt, 
Manager. 


Photographs 
R. Cooper Jr. Inc. 
221 No. La Salle St., Chicago 
April 4, 1934. 
Editor: 

The photographs taken at our re- 
cent meeting, as shown in the March 
28 issue of ELEectric REFRIGERATION 
News, were most interesting. Thank 
you again. 

S. NIDEs, 
Mgr., sales promotion dept. 


Air Conditioning 


The New York Edison Company 
4 Irving Place, New York, N. yY. 
April 4, 1924 

Editor: 

I am very glad to see that you are 
incorporating an Air Conditioning Sec. 
tion in this publication. This is of 
vital interest to us at this time as it 
is one of the fastest growing biisj- 
nesses and best load builder we have, 

S. BENN!s, 

Megr., commercial technical bureau, 


Needed in Business 
1030 Childress Ave., St. Louis 
April 7, 1934, 
Editor: 

Please send four copies of your 
March 14 issue to the undersigned 
billing at your regular rate. Or if the 
air-conditioning specifications are 
published separately, send one copy 
of the issue and five copies of the 
reprint. 

I subscribed to ELectric REFRIGERA- 
TION News last year and you are 
making it hard on me by publishing 
such stuff that I need in my business, 

Pau. L. REEp. 


Sales Tool —_ 


Electric Household Appliances, Inc. 
Tyler, Tex. 
March 28, 1934. 
Editor: 

Please renew my subscription to 
your valuable paper and change my 
address to Tyler, Tex. I can’t sell 
without your up-to-date information 
and correct progress of this great 
refrigeration industry. Thanks to 
your staff for such aid and knowl- 
edge. 

ALEX MCKENZIE. 


Little Fellows? 


Refrigeration Service Co. 
Bay City, Mich. 
April 7, 1934. 


Editor: 

Inclosed please find $5.00. 

Why don’t you give the little fellows 
a big hand, the refrigeration service 
men that have been in the game for 
5 or 10 years? 

You know we help to keep the 
compressors turning too. I was just 
thinking! 

Cuas. H. Ean, 


Financial System 


Louis J. DuRocher 
Attorney and Counsellor at Law 
5606 Ridge Ave., Chicago 

March 29, 1934. 
Editor: 

I am of the opinion that a financial 
system based upon the following 
principles should stimulate both the 
material and labor market and might 
be an interesting suggestion to your 
readers. 

In place of the government pay- 
ment of relief moneys to the C.W.A,, 
and all kindred organizations, con- 
solidate all such funds into one gen- 
eral fund to be entrusted to the 
Postal Savings Department of the 
Post Office Department (to eliminate 
expense and grafting politicians) for 
distribution to the various states on 
the basis of the last census popula- 
tion for the sole purpose of advanc- 
ing funds direct to real estate fee 
owners only for the buying jointly of 
both labor and building material, for 
new improvements on land, or repair 
of, or improvement on, buildings on 
the real estate, such loans to be for 
a term of 10 years payable in 20 semi- 
annual instalments with interest at 
4% payable semi-annually, and are to 
be made upon owner’s sworn applica- 
tion showing the specific cost, uses, 
and purposes for which the money is 
to be used, and the true condition of 
owner’s title and financial standing, 
etc., accompanied by a recent legal 
opinion of the title offered—the gov- 
ernment to accept the owner’s judg- 
ment notes for the loan and confess 
immediate judgment thereon at the 
owner’s cost to a lien upon the real 
estate as security for repayment. 

Loans of this character will induce 
and attract land owners with mer- 
chantable titles to building, to invest 
in the necessary repairs, and improve 
ments needed and beneficial to the 
real estate; and will create an imme 
diate and large demand for building 
labor and material through which 
source money will be released into all 
commercial and industrial avenues; 
unemployment will decrease; relief 
stations and bread lines will be re 
duced in great numbers; factories, 
railroads, trucks, etc., will show in- 
creased activities and results; labor, 
our main source of consumption, will 
then have money of its own to spen¢, 
purchase and consume the present 
supply and thus create a market for 
new supplies of both raw and finish 
products. 

The government at the end of the 
10 years will have approximately all 
of the moneys advanced plus a large 
earning of interest back into 
treasurer’s keeping—somewhat differ 
ent from the C.W.A. and kindred 
organizations’ system of financing but 
more self-respecting and democratic 
to mankind. 

Louis J. DUROocHER. 
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SELLING PLANS 


_-— 


lron City Dealers 
Hear Spring Plans 


PITTSBURGH—Dealers of the Iron 
City Electric Co., Westinghouse dis- 
tributor here, met at Hotel Webster 
Hall in Pittsburgh a fortnight ago to 
hear Officials of the distributorship 
and the Westinghouse factory organi- 
zation outline refrigeration sales plans 
for the spring and summer season. 

The retailers were welcomed by C. 
W. Ridinger, president of the dis- 
tributing organization. W. M. Kline, 
the company’s merchandise manager, 
presided at the sessions. J. F. O’Don- 
nell, Westinghouse merchandise man- 
ager of the central district, discussed 
Westinghouse sales opportunities as 
concerned specifically with the Pitts- 
burgh area. 

Description and comment on the 
new Westinghouse “Home of Tomor- 
row,” recently opened in Mansfield, 
Ohio, were given by J. E. Hugo, cen- 
tral district sales promotion manager, 
and a discussion on _ construction 
characteristics of Westinghouse re- 
frigerators was presented by J. W. 
Johnston, refrigeration supervisor. 

Westinghouse features around which 
good sales talks can be built were 
the subject of an address by R. C. 
Cosgrove, manager of the Westing- 
house domestic refrigeration depart- 
ment. Ralph Leavenworth, general 
advertising manager of the manufac- 
turer, gave his views on the ’34 mar- 
ket, told how retailers will be helped 
by advertising this season. 

S. D. Mahan, merchandise advertis- 
ing manager, gave details of the plan 
by which Westinghouse will spotlight 
“owner satisfaction and loyalty” in its 
sales programs this year, and Paul 
Endriss, assistant to Mr. Mahan, 
talked on 1934 merchandising plans. 


Tafel of Louisville Leads 
‘Going To Town’ Drive 


MANSFIELD, Ohio — Distributors’ 
standings as of March 31 in Westing- 
house Electric & Mfg. Co.’s current 
“Going to Town” refrigeration sales 
contest were announced April 4 for 
factory headquarters here. 

First 10 distributors, with their per- 
centage of quota, were: 

Tafel Electric Co., Louisville, 32.1; 
Westinghouse Electric Supply Co., 
Salt Lake City, 31.3; Westinghouse 
Electric Supply Co., Washington, D. 
C., 31.0; Peterson Lumber & Paint 
Co., El] Paso, Tex., 26.6; Westinghouse 
Electric Supply Co., Dallas, Tex., 25.5; 
Westinghouse Electric Supply Co., San 
Antonio, Tex., 25.5; Tafel Electric Co., 
Nashville, 24.4; Westinghouse Electric 
Supply Co., Omaha, 24.2; Danforth 
Co, Pittsburgh, 20.5; and Westing- 
gg Electric Supply Co., Greenville, 

3. 


10 Muskegon Dealers Hold 
Cooperative Exhibit 


MUSKEGON, Mich.—General Elec- 
tric’s “House of Magic” demonstration 
was one of the features of the three- 
day electric school of cookery and 
appliance show which was held here 
April 10,11, and 12, under the auspices 
of the Electric Appliance Dealers 
Association of Greater Muskegon. 

Miss Lois A. Baker assisted by Miss 
Amy Jean Veneklassen conducted an 
electric cookery demonstration each 
day and Max O. Cullen of the Na- 
tional Live Stock and Meat board 
gave a demonstration of meat cutting. 
_ Dealers who cooperated in the show 
included Beerman’s Music House, 
Consumers Power Co., Lou R. Naxon, 
Inc., Hall Electric Co., W. D. Hardy 
Co., Heights Lumber Co., Independent 
Electric Co., Peterman Electric Co., 
W. D. Plant, Schuitema Electric Co. 


Philadelphia Salesmen 
Trade Ideas 


PHILADELPHIA~—A sales training 
Program in which the salesmen tell 
how they sell Grunow refrigerators 
has been inaugurated by Philadelphia 
Distributors, Inc., Grunow distributor. 

The Grunow Carrene Club, which 
Conducts the training school, meets 
every other Tuesday night at 7:30 
O'clock. Meetings are also held in 

neaster, Harrisburg, Reading, York, 
and Hanover. 


Browne Completes Tour of 
Gibson Dealerships 


GREENVILLE, Mich.—William J. 
— of the sales department of 
— Electric Refrigerator Corp. 
one has just completed tours of 
ibson distributorships and dealer- 


reps in Texas, New Jersey, and New 


Kneisel Carries Plenty 
Of Prospect Cards 


TOLEDO—It’s a pretty safe bet 
that Gus Kneisel, representative of 
the Toledo Edison Co. which sells 
Kelvinators here, will never be caught 
without his prospect memoranda. 

Gus has developed a practice that 
is positive insurance against his ever 
being unable to produce instantly a 
list of prospective buyers of Kelvina- 
tors and the other electrical appli- 
ances that Toledo Edison distributes 
—he carries not one list or two, but 
a complete file in every pocket. 

That this system is productive of 
results is indicated by the fact that 
ever since his company assumed the 
distribution of electrical appliances, 
Gus has either been high man in his 
division or else has finished the year 
very close to the top. For 10 consecu- 
tive years his annual appliance sales 
totaled more than $40,000. 


Daily & Scaife Hold 
G-E Meetings 


CLEVELAND—Having as their ob- 
ject the consummation of a closer 
tie-in between retail selling, sales 
promotion, and advertising activities, 
Walter J. Daily, national sales promo- 
tion manager, and A. L. Scaife, na- 
tional retail sales manager of General 
Electric’s refrigeration department, 
here, have been conducting a series 
of regional field meetings attended 
by representatives of G-E distribu- 
tors. The meetings were held in 
Cleveland, New York City, Chicago, 
Dallas, Tex., and Atlanta. 

In addressing the meetings, Mr. 
Daily pointed out that the advertising 
dollar would buy more today than 
ever before, that business generally is 
on the upgrade, people are returning 
to work, and payrolls are increasing. 

“Thousands of homes,” Mr. Daily said 
“need and want new home equipment, 
which people have postponed buying 
during the past two or three years. 
They are ready to buy now, and, 
furthermore, they want to buy quality 
merchandise.” 


New retail sales tools, including 
pocket projectors and films for use by 


Stewart-Warner Dealers 
Advertise Cooperatively 


BUFFALO—Ten  Stewart-Warner 
refrigerator dealers in and near this 
city cooperated in running a double- 
page advertisement in the April 4 
issue of the Buffalo Times to start 
their spring-summer sales drive. The 
two-color spread was sponsored by: 
Frank Meyers, Phillipps Bros., Ehren- 
fried & Staff, F. Scherer & Sons, 
Ine., Bieda Bros., Household Appli- 
ance Co., Sam J. Abelson, all of 
Buffalo; Jos. Marks Furniture Store, 
Bradford, Pa.; Danielson Music 
House, Jamestown, N. Y.; Chubaroff 
Home Appliances, Kenmore, N. Y. 


‘Prosperity Parade’ Plan 
Released by G-E 


BRIDGEPORT, Conn. — Eighteen 
officials of the merchandise depart- 
ment of the General Electric Co. here 
are making a tour of 36 key cities, 
presenting to G-E distributors and 
dealers new spring-summer sales and 
advertising plans on the company’s 
line of appliances other than kitchen 


equipment. “Prosperity Parade’ is 
the name given the tour. 


the salesman in telling or showing his 
story, were explained by Scaife. 


Cooper’s Non-Selling 
Employes Compete 


CHICAGO—Supplementing activity 
of its merchandising divisions in 
General Electric Co.’s All Star Dis- 
covery Drive, R. Cooper Jr., Inc., G-E 
distributor here, has launched a com- 
petition for its non-selling employes, 
in which prizes will be awarded 
participants for productive leads fur- 
nished the sales departments. 

Non-selling Coopermen have been 
divided into three groups which will 
compete against each other, according 
to S. Nides, sales promotion manager. 
Division 1 is headed by R. D. Van 
Kirk, auditor; division 2 by Sid 
Thompson, manager of the credit de- 
partment; and the third by Harold 
Hockett, warehouse manager. 


Carry Gibson Copy 


GREENVILLE, Mich.—Three pub- 
lications — Saturday Evening Post, 
McCalls’, and Collier’s—are to be used 
by the Gibson Electric Refrigerator 
Corp. of this city in its national ad- 
vertising campaign this spring and 
summer. 
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MODEL EA-35 


This Crosley Shelvador has a NET capacity 
of 3.5 cubic feet with a shelf area of 7.5 
square feet. It is equipped with two 21- 
cube ice trays—42 cubes in all. It incor- 
porates all of the Shelvador Series features 
described to the right. Dimensions: 48114" 
high, 237%" wide, 247%”’ deep. 


aie Ventilated Front 

This feature of all Crosley models 
permits cool air to be drawn from the 
front and warm air expelled from the 
rear, properly ventilating power unit 
even when refrigerator is placed in 
limited space or close to wall. 


Captivates American 
housewives and brings 
quick, easy profits to 


Crosley Dealers ... 


THE NEW 
. . . SERIES 


home electric refrigeration. 


vides a definite place for small items. 


bottle of milk. 


with” as well ten years from now as today. 


Compare These Features 


of ice cubes. 


Tri-Shelvador Series—feature the now famous Shelvador. 
When the Shelvador—an exclusive and patented Crosley 
feature—was first presented to the American housewife over a 
year ago, it created the greatest sensation in the history of 


( LL of the new Crosley models—both Shelvador Series and 


Increases “Usable”’’ Capacity About 50% 
Shelvador increases the ‘usable’ food storage space about 50%. 
As an example: in the Shelvador, an 
orange occupies exactly the space that an orange should—not the space of a 


Now Comes “Streamline’* Beauty 
All of these new Crosley Shelvador and Tri-Shelvador models are streamlined. 
They fulfill the dream of every woman for a refrigerator that does justice to 
her home, her kitchen, and can be a daily source of pride—can be “‘lived 


First comes Shelvador, then the ventilated front, automatically illuminated 
interior, no-stop defrosting control (defrosts while refrigerator is operating), 
chromium plated stamped brass hardware of modern design, thorough insula- 
tion throughout (including door), round cornered porcelain interior, white 
lacquer exterior with black trimming, ample tray capacity for quick freezing 


provides about 50% more 
°*usable’’ storage capacity 


Model EA-43 


4.3 cu. ft. NET capacity, 
9.15 sq. ft. shelf area, 
2 ice trays—42 cu 

one double depth tray. 


8117.00 


It pro- 


Model EA-55 


5.5 cu. ft. NET capacity, 
11.6 sq. ft. shelf area, 
3 ice trays—63 cubes— 
one double depth tray. 


$145.00 


ALL MODELS HAVE AUTOMATICALLY ILLUMINATED INTERIOR 


ADDS THREE 


Model E-70 


7 cu. ft. NET capacity, 
14.9 sq. ft. shelf area, 
4 ice trays—84 cubes— 


Model E-43 


4.3 cu. ft. NET capacity, 
9.15 sq. ft. shelf area, 
2 ice trays—42 cubes— 
one double depth tray. one double depth tray. 


$135.00 8185.00 


The Crosley Radio Corporation - Cineinnati 


(Pioneer Manufacturers of Radio Receiving Sets) 


POWEL CROSLEY, Jr., President 


celain at slight extra cost. 


ADDITIONAL EXCLUSIVE 


N addition to all of the outstanding features of the Crosley Shelvador Series 
described above, the Crosley Tri-Shelvador Series incorporates three addi- 
tional features never before combined in a home electric refrigerator. 


FEATURES TO THE FAMOUS SHELVADOR 


I1—THE SHELVATRAY . .. When articles are wanted from the refrigerator, place 
Shelvatray in a horizontal position, place the articles on it and carry them, Shelva- 
tray and all, to table, range or cabinet. Shelvatray (patent pending) is an ex- 
clusive Crosley feature. 

2—THE SHELVABASKET. .. Handy for greens, carrots, cabbages, canned goods 
and the like. Another exclusive Crosley feature. Swings with the door. Shelva- 
basket is not refrigerated. (Patent pending.) 


3—THE STORABIN ...A place for potatoes, onions and other bulky items. 
Exclusive with the Tri-Shelvador. Storabin is not refrigerated. (Patent pending.) 


In addition to these, the Tri-Shelvador models are equipped with a self-closing por- 
celain door to the freezing chamber. Model E-55 Tri-Shelvador (right) has 5.5 cu. ft. 
NET capacity, 11.6 sq. ft. shelf area, 3 ice trays—63 cubes—one double depth tray. 
You must see the new Crosley Shelvador and Tri-Shelvador electric refrigerators to 
appreciate fully the advancement in refrigerator design, convenience and performance 
that they represent. See your Crosley distributor—ask him to show you both 
series—make every comparison that occurs to you—your good judgment will then 
dictate which electric refrigerator to handle. All models available in full por- 


Montana, Wyoming, Colorado, New Mexico and west, prices slightly higher. 


Home of “‘the Nation’s Station” —_WLW 


$157.50 
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COMPANION 
MERCHANDISE 


G-E Develops New 
Table-Top Range 


CLEVELAND—An addition to its 
line of electric ranges is being intro- 
duced by the specialty appliance sales 
department of General Electric Co. 
here. It is known as the “Marquis” 
or mode! G-13. 

Of table-top design, the new range’s 
features include _ hi-visibility autc- 
matic temperature control, pebbled 
blue porcelain enameled _ over-sized 
oven, enameled broiler pan, new 
pudding pan in the thrift cooker, 
storage compartment drawer, off-set 
flat front panels, counter-balanced 
shelf-type oven door, safety plug con- 
nections for all surface units, and 
reversible load-balancing switches. 

The door-catch equipment is not 
visible, and the switch locations are 
marked on the top edge of the utility 


drawer. Shipping weight of the range 
is 220 lbs. Finish is of white vitreous 
enamel, with cooking top working 


surface finished in stainless porcelain 
enamel. 

Unit equipment includes one Hi- 
Speed Calrod surface unit, large size, 
two Hi-Speed heavy-duty Calrod sur- 
face units, utility size, a thrift cooker, 
and two open coil oven units. 

The range occupies a floor space of 
42 in. by 22% in. with an over-all 
height of 4144 in. Cooking top is 36 
in. from the floor. Oven is 16 in. wide 
by 14 in. high and 18 in. deep. 

Maximum connected load of the 
range is 8.2 kw. It will be ready for 
the market early in April. 


New G-E Auto Radio Has 


Automatic Volume - 
Control 


SCHENECTADY, N. Y.—The new 
General Electric automobile radio, 
model C-41, for bulkhead mounting, 
incorporates several improvements in- 
cluding a quiet automatic volume 
control, rubber cushioning bumpers 
between receiver case and bulkhead, 
and a readily detachable vibrator 
power supply. 

This latter unit is sealed at the 
factory and can be replaced with a 
new unit in a few minutes, being 
attached to receiver by two screws. 


The set has a four-tube_ super- 
heterodyne circvit and a_ built-in 
dynamic speaker—the use of multiple 
function tubes providing the equiva- 
lent of seven-tube performance. It is 
completely contained, except for the 
remote control unit, in one small case 
about the size of the average automo- 
bile heater, and is mounted on the 
bulkhead of the car by only one bolt. 

The remote-control unit is adapted 
to mounting on the steering column 
in any desired position and carries a 
station selector knob with illuminated 
dial calibrated in station channels 
and a combined volume control and 
“key-lock” power switch. 

G-E’s new automobile set is con- 
nected to the battery of the car at 
the ammeter, requires no additional 
batteries, and is shielded to eliminate 
interference from the car’s ignition. 


“Easy To Make Sales and Profits with This Oil 


Burner’”’ 


Dealers Say. Costs Less. Easier to 


Install. Seldom Requires Service. 


The fastest growing industry in Amer- 
ica today. That’s what everyone is 
saying about oil heat. And no wonder 
aggressive sales organizations are already 
going places in this big business. 


Century has opened the tremendous 
mass market for oil heat with Century 
Model D .. . an economical, low-priced 
burner that now is giving real satisfac- 


tion in thousands of homes throughout 
the nation. 


Dealers no longer need fear costly 
installation and service work. Every 
Century Burner has to prove its perform- 
ance and perfection before shipment 
from the factory. Each unit is subjected 
to the most rigid test ever devised for an 
oil burner . . . the exclusive Century 
Factory Test . . . which duplicates 
actual operating conditions in the 


home of the user. 


AMAZINGLY SIMPLE 


Then, Century is so amazingly 
simple in its design and operation, 
it is easily and quickly installed. 
That’s the reason it lends itself per- 
fectly to the experienced selling 
organization. 

Why not get into this new industry 
now that the pioneering stage is over. 
To convince yourself of the sound- 
ness of Century’s proposition, write 
today for specifications on the Model 
D, and secure complete details of 
Century’s money-making dealer or 
distributor offer. A chance to inspect 
and test Century first hand. Nothing 


CENTURY MODELD 
largest selling oil burners’ in America. 
materials . - along lines of utmost simplicity. 


with Floating Flame. 


we can say_or do can be more 


One of the convincing. Fill in and mail the 
Made of finest oon on now. CENTURY ENGINEER- 


Cleaner, 


CORP., Division 2, Cedar Rapids, 


quieter, and more economical. Actually PRICED LOWER. a. 


CENTURY 


LISTED AS STANDARD BY 


UNDERWRITERS’ 


LABORATORIES 


OIL BURNER with Flocking Flame 


MAIL COURON NOW FOR SPECIAL DEALER OFFER 


CENTURY ENG. CORP., Division 1, CEDAR RAPIDS, IOWA 


Please send without oblication complete details of your money making cealer offer. 


Westinghouse Builds 
Four Dishwashers 


MANSFIELD, Ohio—The entrance 
of the Westinghouse Electric & Mfg. 
Co. into the electric dishwasher field 
is announced by the introduction of 
a four-model line comprised of one 
cabinet and three. portable’ type 
machines. 

The entire line employs a washing 
process that uses ordinary soap chips 
and completely carries off all food 
particles in real soap suds. Every 
dish is washed for five minutes in 
hot soap suds, double rinsed, and 
thoroughly dried by evaporation. 

Interior of the dishwashers are self 
cleaning. The porcelain enamel dish- 
tank is thoroughly washed and rinsed 
in the dishwashing process. The water 
is pumped from the dishwasher into 
the sink by centrifugal pump dis- 
charge and drains through the sink 
outlet. 

The cabinet type dishwasher re- 
quires only a 48x25-in. floor space, yet 
has a good-size sink basin. Because 
of the oven-type arrangement the 
entire worktop is always usable as a 
work table surface. The dishwasher 
can be installed as a complete unit 
or in combination with other cabinet 
bases. The cabinet base is installed 
flush with the top, 25 in. from the 
wall, with toe-room space. 

Its capacity permits a _ balanced 
load of 55 pieces of dishware and 40 
pieces of silver to be washed at one 
time. 

Dimensions of the cabinet model 
are: height to worktop 35% _ in.; 
height of backsplasher 8 in.; top, 
48x25 in.; sink basin, 20x18 in. 

Cabinet is finished in ivory lacquer 
and the worktop and backsplasher in 
green Jaspe linoleum or Monel metal. 
The sink basin is finished in Monel 
metal and the dishtank interior with 
white porcelain enamel. A mixing 
faucet and double sink strainer are 
included as standard equipment. The 
dish racks are finished with lacquered 
Everdur or rubber covered iron. 

The motor is 110 volt, 60 cycle a.c., 
low starting current, 14 hp. 

Ease of installation is claimed as 
the faucet and sink trap connections 
are the only plumbing required. 

The cabinet model may also be 
obtained without top or backsplasher 
for use with special cabinets or where 
an unbroken work surface is desired. 
In such cases only the dishwasher and 
cabinet are supplied. 

Three portable dishwashers com- 
plete the iine. Models DW-1 and 
DW-2 have a capacity of 55 pieces of 
dishware and 40 pieces of silver. The 
height of these models is 38% in., 
with an overall diameter of 24% in. 
The body is finished in ivory lacquer 
with porcelain enamel cover, and 
trimmed in suntan and black. The 
dishtank interior is white porcelain 
enamel. Adjustable-swinging  inlet- 
outlet pipe is of chrome-plate brass. 
The motor is the same as in the 
cabinet models. 

DW-1 has lacquered Everdur dish- 
racks, while DW-2 has rubber covered 
iron dishracks. 

The DW-3 and DW-4 are deluxe 
models of the same capacity as the 
DW-1 and DW-2, the square body. 
The body is finished in ivory lacquer 
with black porcelain top and satin 
chrome cover. Interior of the dish- 
tank is white porcelain enamel. The 
DW-3 has lacquered Everdur dish- 
racks, and the DW-4 rubber covered 
iron. The adjustable swinging inlet- 
outlet pipe is finished in satin chrome. 


This square type is particularly 


, adapted for use where it may be 


placed permanently beside the kitchen 
sink or between it and other cabinets. 

The models DW-5 and DW-6 have 
a larger capacity than the other 
models, holding 70 pieces of dishware 
and 90 pieces of silver. They are 
ideal for use in roadside restaurants, 
small tea rooms, and other small 
commercial installations. 


4-Burner Standard Range 
Sells for $124.50 


TOLEDO—A new electric range 
with four surface units and retailing 
at $124.50 (without accessories) has 
recently been introduced by Standard 
Electric Stove Co. 

The new “Ohioan” model has a back 
splasher, recessed switches, rounded 
body corners, extension cooking porce- 
lain top, temperature control with 
clock plug, utensil compartment, and 
porcelain enamel finish with black 
striping. 

The oven measures 16x14x18 inches. 
Accessories available at extra cost 
include a range light, electric clock, 
and additional cooker. 


133 Washers & 57 lroners 
Sold in Campaign 


ATLANTA—A total of 133 electric 
washers and 57 electric ironers were 
sold by the Atlanta division home 
laundry equipment department of the 
Georgia Power Co. in the first two and 
one-half months of this year. The 
Atlanta division is headed by Preston 
Lewis. 


Scott-Newcomb’s New 
Oil Burner Sells 
For $160 


ST. LOUIS — Scott-Newcomb, Inc., 
manufacturer of oil burners, has just 
introduced the new S-N Junior burner 
which retails at $160 (without tank 
or installation cost) and which can 
be applied to any existing heating 
plant. 

The electric motor in the new mod- 
el, operates in a _ vertical position, 
and uses ball bearings. End plate of 
the motor is attached to a sump 
which is always partially filled with 
oil. In this sump, and directly op- 
erated at motor speed, is a rotary 
air compressor and a piston type 
valveless oil pump. 

The oil and air mixture is delivered 
at about 1%-lbs. pressure through 
4%-in copper tubing to the spray noz- 
zle head, which head is mounted in a 
casting held by set screws applied to 
the firedoor of the furnace. 

Air for the intake of the air com- 
pressor is drawn through an air fil- 
ter located between the motor and 
the sump. 


‘Whirlpool’ Turbulence 
Features New Toridheet 


CLEVELAND—A new model “G” 
pressure atomizing burner has been 
introduced to dealers by the Cleveland 
Steel Products Corp., manufacturer of 
Toridheet oil burners. 

One of the features of the new 
model is the “whirlpool” turbulence 
method of providing air for combus- 
tion. The design of the fan housing 
creates a whirlpool motion of the air 
before it escapes through the draft 
tube into the combustion chamber of 
the heating plant. 

The new model is equipped with a 
¥%-hp. motor and has continuous elec- 
tric spark ignition. 


3 New G-E Oil Burner 
Dealers Appointed 


NEW YORK CITY—Three new 
dealers for G-E oil and gas furnaces 
and air-conditioning equipment have 
been announced by the General Elec- 
tric air-conditioning department. 

They are: Olson Brothers, 2137 O 
St., Lincoln, Neb.; Tri City Electric 
Co., 320 Brody St., Davenport, Iowa; 
and Sutton Sales Co., Saginaw, Mich. 
Electric kitchen. 


Wells to Manage Sales 
Division for Eureka 


PHILADELPHIA —W. H. Wells, 
formerly connected with the Westing- 
house Home Appliance Co. of this city, 
has been appointed division manager 
of the Middle Atlantic States for the 
Eureka Vacuum Cleaner Co., with 
headquarters at 14 S. Tenth St., here. 


Piatt Water Heate; 
Uses No. 2 Fuel O:| 


LANSING, Mich.—An automatic o})] 
burning water heater burning No. 2 
oil with a regulated draft and selling 
for less than $150 has been introduced 
by Piatt Products Corp. of this city. 

Built as a part of the heater, con- 
cealed in the top, is the combined 
vent elbow and draftmaster, cast in 
one unit, which automatically regu- 
lates the draft. By occasionally 
touching a small foot pedal while the 
heater is operating, the burner effi- 
ciency is maintained. Temperatures 
may be regulated to any point de- 
sired by manual operation of a dise 
which adjusts the thermostatic con- 
trol. 

Mechanical forced draft is supplied 
by a specially designed motor and 
blower. This motor automatically cuts 
out when the heater is operating 
either on semi-pilot or pilot rate. 
Motor is 1/200 hp. 

In operation oil from the storage 
tank flows slowly through a double 
filter into the solid bronze control 
located at che lower right-hand side 
of heater and thence past the operat- 
ing valve in this control directly to 
the burner. 

This operating valve is controlled 
by the bronze thermostat (located on 
the side of the heater) by means of 
a brass rod protected by a special 
hard drawn copper tube. 

Within the thermostat there is only 
one moving part, a heavy flat piece 
of thermostatic metal which bends 
upward when the water in the heater 
is chilled and downward as it becomes 
heated. When the water is heated to 
the desired temperature the valve 
gradually closes, shutting off the main 
flow of oil, but allowing a small 
amount (sufficient for a pilot) to be 
by-passed around the valve. 

The heater has a capacily of 30 
gal. per hour. Boiler is insulated with 
vermiculite and rock wool and has an 
exterior finish of du Pont pyralux 
velvet black with permite silver trim. 


New Water Heater Has 
Snap-Action Control 


LANSING, Mich.—Heater Division 
of Motor Wheel Corp. has just intro- 
duced a new low-priced automatic oil 
burning water heater. 

The new model employs a mechani- 
cal snap-action control and burns No. 
1 fuel oil. It has a storage capacity of 
23 gal. and in addition will handle 
auxiliary storage up to 60 gal. 


Electrochef Sales Double 
In First Quarter 


DETROIT— Sales of Electrochef 
ranges for the first quarter of 1934 
were double that of the same period 
in 1933, according to a report made 
last week by R. B. Marshall, president 
and general manager of Electro- 
master, Inc. 


* REG US. Pat OFF 


For Service 


refrigeration season. 


coils. 


FORCEDR AFT 
UNIT COOLERS 


or new boxes. 


Expansion Valve. 


March 14, page 9. 


1516 Callowhill Street 
Philadelphia, Pa. 


NOW IS THE TIME to plan for the coming 
Check 
valves, copper tubing, belts, controls, refrigerants, 
Do not overlook — 


FEDDERS CONTINUOUS TUBE 


There is business to be had in replacing old installations 
with these Forcedraft Coolers. 
Their operating cost is low. 
made for all refrigerants except ammonia. 
temperature control is provided by Fedders Thermostatic 


For practical applicaton see Refrigeration News of 


Catalog, prices and specifications will be furnished on request. 


MELCHIOR, ARMSTRONG, DESSAU CO. 


of Delaware, Inc. 


300 Fourth Avenue 
NEW YORK, N.Y. 


your requirements — 


They fit easily in old 
They are 
Automatic 


614 Memorial Drive 
Cambridge, Mass. 
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COMMERCIAL 


REFRIGERATION 


Forced-Draft Used 
In Ridgway Cases 


PHILADELPHIA — Conditioning of 
the air by a forced-draft circulation 
system, and distribution of the air 
through flues built adjacent to the 
display case walls are principal fea- 
tures of the line of Ridgway refrig- 
erated counters now being manufac- 
tured and sold by the Ridgway Re- 
frigerator Co., of this city. 

The coil chamber is located on the 
bottom of the case, and consists of 
a series of pipe coils in tiers of 
three. Placing the coil chamber on 
the bottom of the case affords greater 
visibility of display and also greater 
storage space, Ridgway engineers 
point out. 

Slow, steady circulation of the air 
in the case is accomplished by a Sir- 
rocco type fan located (out of the 
way) in the wall of the case. The fan 
is driven by a 20-hp. G-E spring base 
fan motor, and is located outside the 
case. 

Advantage of mounting the motor 
outside is that it may easily be oiled, 
and that the heat which it gives off 
does not have to be absorbed by the 
refrigeration system in the case. 

Air flues on each end of the case 
conduct the air to near the top and 
cause an end-to-end flow of air 
through the case. Operation of these 
air flues is as follows: 

The air in the case is drawn to 
one end of the case, known as the 
suction side. Here the air enters a flue 
which leads into a blower type fan 
located in the wall of the case, The 
air is then projected into the coil 
compartment. Coil compartment is 5% 
in. high and covers the entire bottom 
of the case. After passing through 
the coil chamber the air is conducted 
by a flue in the end of the case into 
the food display and storage com- 
partments. 

The coil chamber acts to extract im- 
purities and excess moisture from the 
air passing through it. 

Ridgway cases are equipped with 
display fronts of three thicknesses of 
polished plate glass, which are set 
tight by a rubber vulcanizing process, 
A partial vacuum maintained between 
the glasses is designed to eliminate 
sweating. 

Special non-glare lights are placed 
on the outside of the case to light 
up the interior. 

Ridgway refrigerators are insu- 
lated with 3 in. of Armstrong cork- 
board, sealed with moistureproof 
paper. 


Cole Gets Order from 
New York Restaurant 


NEW YORK CITY—One of the 
largest orders for commercial refrig- 
eration equipment to be received by 
Rex Cole, Inc., New York G-E dis- 
tributor, was obtained from Holtz’s 
restaurant at 365 Broadway. 

Equipment to be installed consists 
of a refrigerator for kitchen use, a 
G-E Russ beer dispenser with six taps, 
and a circulating system for water 
cooling. Three compressors and five 
Conditioned-air evaporators will sup- 
Ply the necessary refrigeration for 
the installation. 


Refrigerated Display of 
Fresh Vegetables 
Boosts Sales 


WYANDOTTE, Mich.—C. E. Kreger, 
a local food merchant, recently con- 
verted part of an oversize meat cooler 
into a refrigerated display of fresh 
vegetables with the result that has 
more than doubled his trade in fresh 
vegetables. 

Mr. Kreger has discovered that his 
meat box, cooled by Frigidaire com- 
mercial refrigeration system, was far 
larger than his meat business war- 
ranted, and he decided to take some 
steps to cut the cost of operation in 
this department. 

The thought finally occured to him 
that he might use part of this box for 
something else, possibly vegetables. 
Electric refrigeration, he had read 
somewhere, would keep vegetables 
fresh and crisp. His own household 
electric refrigerator had demonstrated 
this on a minor scale. 

Acting on his hunch, Kreger had 
his storage cooler partitioned off and 
one side made into a compartment 
for vegetables and fruits. In the new 
compartment were installed additional 
refrigeration coils operated by the old 
compressor. A glass window and light- 
ing system served to put the products 
on display. 

When vegetables and fruits are re- 
ceived at Kreger’s from the shipper, 
they are placed at once in the refrig- 
erated cooler. Some are placed on dis- 
play in a window, and these are dis- 
posed of quickly or else put back in 
the box after a short time and others 
substituted. In this way the products 
are not out of the box long enough 
to wilt or spoil. 


Sanders Moves Display 
To Factory 


DETROIT—Sanders Butcher Sup- 
ply Co., manufacturer of refrigerated 
display cases and commercial refriger- 
ators, has moved its showrooms to its 
factory at 1202 W. Fort St. here. 

Sanders’ cases this year are being 
equipped with a new type display sec- 
tion door, developed by E. E. Sanders, 
president of the company. The new 
door is a folding type, operating on 
hinges, so that it folds up to a vertical 
position, resting against the main 
hinges, when it is pulled back by 
a handle located at the center of the 
door. 


Toledo Market Orders 
McCray Equipment 


TOLEDO—Local branch of the Mc- 
Cray Refrigerator Sales Corp. has 
equipped the retail market opened 
here recently by L. D. Gray, meat 
wholesaler, with display cases, a cooler 
and a commercial condensing unit. 

Equipment installed in the market 
consists of two McCray refrigerated 
display cases, one a 10-ft. model and 
the other an §8-ft. case; a market 
cooler 15x7x10 ft. with lighted display 
window; and a Universal Cooler con- 
densing unit supplying a McCord evap- 
orator. 


Hams in the Department Store 


ALL STEEL CASE 


GREEN , MAHOGANY, 

or WALNUT FINISH COMPARTMENT 
BEER COOLING AND DOOR 
CHILLING UNIT GALVANIZED 
WITH FRONT STEEL LINED 


SCREEN REMOVED @ 


COMBINED DRAIN 
FROM STORAGE COMPT HARDWARE 
AND PORCELAIN SERVICE SINK 


PORCELAIN BAR TOP COMBINATION COOLING COIL AND 


DRAIN DOUBLE PLATE BOTTLE PORCELAIN 
(REMOVABLE) AIR DISTRIBUTOR. COOLER BAR TOP 
BEER HOSE 
CHROMIUM 
FAUCETS TAPPING: 
F p—~ TUBES AND COCKS 
PORCELAIN _J 


SERVICE SINK 2 PEERLESS TAPS 


Toe ee BRDANIZED'STEEL SKIDS 
STORAGE COMPARTMENT-2 HALF BARRELS 


RUBBER GASKETS 


The ham might seem out of place as a piece of merchandise in a 
department store but not when displayed in an attractive porcelain 
display such as the one installed in the Golden Rule Store in St. Paul by 
Harold L. Schaefer, distributor for Universal Cooler Corp. Hams from 
Witt’s market house in Minneapolis are the only items displayed. 


uper 67 


By 


>— 


SAINT PAUL 


Super Sixty-Seven, a New Super Novelty Cabinet by 
Seeger—the latest improvement in Beer Dispensing Equip- 
ment, guaranteeing cold, palatable beer to every customer. 
Super Sixty-Seven delivers chilled beer as fast as it can be 
drawn—trom first to last. 


Super Sixty-Seven sells on sight, because of these outstand- 
ing features: A definite temperature; A guaranteed capacity 
per hour, depending on size of compressor; An instantane- 
ous cooler, refrigerating only when beer is drawn. Cool 
beer can be drawn three minutes after cleaning with live steam. 


Seeger Super Sixty-Seven comes to you complete with re- 
frigeration coils, water coils and faucet, valves and the new 
chilling unit ready for compressor, compactly built into 


Seeger Welded Alll-Steel Case. 


Seeger Super Sixty-Seven is equipped with white porcelain 
service sink; FULL BLACK PORCELAIN TOP; Bar Top 


Drain; Chromium faucets and hardware. 


Exterior Finish: Bakelite Spar Varnish on Walnut or Mahog- 
any grain, or Baked-on Olive Green Enamel. Cabinets are 
completely finished, front, back and sides. 


Bottle Storage: In the above illustration, note the shelf directly 
above the barrels. This is a combination cooling coil and 
plate bottle cooler, capacity 48 pints, permitting rapid cooling 
of bottles and maintaining the desired temperature in the 
barrel storage compartment directly below. 


Super Sixty-Seven is also offered in various combinations; 
With Service Sink; With Bottle Cooler and Compressor 


Compartment. 


Seeger Beer Cooling Equipment is sold through Electrical 
Refrigeration Dealers and Distributors. 


Write for Literature to 


SEEGER REFRIGERATOR COMPANY 


SAINT PAUL, MINNESOTA 


Los Angeles — Chicago — Boston — 
Philadelphia — San Francisco 


New York — 
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‘Flowing Cold’ Used 
In New Milk Cooler 


(Concluded from Page 1, Column 3) 
s added, the water overflows into the 
secondary tank. Another can is added 
and still more water overflows into 
the secondary tank. A time switch 
on top of the cooler is set, starting 
the pump, which immediately returns 
water from the secondary tank to the 
primary, causing it to circulate 
around the cans and cascade back 
into the secondary tank all ready for 
another cycle. 

The time switch is set to operate 
for one hour, as tests demonstrated 
that in this time milk should be 
cooled from body heat to 50° F. 

Frigidaire pipe coils are _ placed 
around the sides of the tank, the 
tiers of coils at the top being very 
close together to form ice, with the 
idea in mind of reducing the operat- 
ing time of the compressor. Temper- 
ature control is thermostatic. 

Mr. McElhinny points out that the 
new milk cooler is a time saver, in 
that when the farmer completes his 
milking at night, he merely places 
the cans of milk in the cooler, turns 
on the switch, and continues on about 
his other chores. The switch insures 
operation of the pump for an hour 
and keeps the water’ continually 
agitated. Milk may be stored in the 
cooler until it is time to take it to 
market. 


New Equipment Boosts 
Meat Sales 


CINCINNATI—Refrigerated display 
case equipment and porcelain wall 
paneling has been installed in the 
Remle food market here. 

Since remodeling his market and 
installing the new refrigerated equip- 
ment, the market’s sales have shown 
an average weekly increase of more 
than $500 and the meat sales have 
increased from 38 per cent of total 
sales to 52 per cent of total sales, 
according to A. Remle, the proprietor. 

The Hussmann-Ligonier case _ in- 
stalled in the store is a double-duty 
model with humid-I-coiling. 


The IDEAL 
Refrigerant 


e Economical | 
e Efficient = : 
e Steady Temperature Control 
e Low Acid and Moisture 


e Easy to Service a 


REG.V. S. PAT. OFF. 
(DUPONT METHYL CHLORIDE) 


Adequate stocks assure 
prompt shipment 


1. du Pont de Nemours & Co., | 
Wilmington, Delaware 


ey e = é 
Baltimore, , Charlotte, Y . ‘ity, 
Newark, New York, Philadelphia, Pittsburgh, San Francisco 


Frigidaire’s 1934 Milk Cooler 


Water is kept in circulation by means of a pump. If extra cans are added, 
the water flows into the secondary tank. If a can is removed, the pump 


raises the water level. 


Pump action is controlled by a time switch. 


BOOKS 


Modern Food 


Merchandising 


Author: W. L. Butler. Publisher: C. 
V. Hill & Co., Trenton, N. J. Pub- 
lication Date: 1934. Pages: 174. 
Price: (copies may be obtained 
from C. V. Hill & Co. upon appli- 
cation.) 

FE OOD retailing is one of the oldest 

of all trades and an all-import- 

ant one, but very little has been writ- 
ten about the “science” of food mer- 
chandising, outside of trade journals. 
Perhaps one reason for this is that 
until recently food merchandising was 
more of a tradition than it was a 
science—that is, the art of keeping a 
food store was passed from father 
to son or from proprietor to appren- 
tice, and all food stores were con- 
ducted on pretty much the same man- 
ner. 

But the advent of the chain Stores 

and the increasing competitive nature 

of modern commerce has antiquated 

the traditional methods of running a 

food store, and has made self-im- 

provement a vital necessity to the 
individual retailer. Lack of literature 
on the subject has given the sales- 
man of food store equipment a great 
opportunity to tell his story to the 
retailer. But the same lack of litera- 
ture has served to limit the knowledge 
of the average food equipment sales- 
man, so that he has been unable to 
take full advantage of his opportunity. 

For this reason “Modern Food Mer- 


chandising,” written primarily for 
consumption by leading food mer- 
chandisers, is of considerable value 


to the salesman of refrigerated store 
equipment who would like to increase 
his knowledge on the subject of food 
retailing. 

It should be made clear that the 
book is not a guide to the estimating, 
sale, and installation of commercial 
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refrigerator equipment, despite the 
fact that it is being published by a 
leading manufacturer of such equip- 
ment. Rather, it is an exposition of 
how a successful combination food 
market should be constructed, man- 
aged and operated. 

Most of the materiai in the book 
was prepared by the late W. L. But- 
ler, associate editor of the Progres- 
sive Grocer, retail merchandising 
counsel, author and authority on food 
merchandising. Mr. Butler was more 
than a theorist, he was a store de- 
signer with many successful markets 
to his credit, and for this reason was 
a man who enjoyed the respect of 
leading merchandisers. 


The book is full of Mr. Butler’s 
gems of wisdom, such as the follow- 
ing: 


“Most food markets have been de- 
signed to please some One man, usual- 
ly the owner. ... The sensible thing 
would be to plan a food market to 
please women, since nine out of every 
10 customers are women. New 
markets, with charm, beauty and good 
management, are walking away with 
the business, since they have been 
designed to please their customers.” 

Let not the reader think, however 
that the book is merely a lot of 
clever phraseology. There are num- 
erous diagrams showing store lay- 
outs, photographs of up-to-date mar- 
kets, cost figures showing how de- 
partments can be operated at a profit, 
and other compilations of facts and 
figures. 

The opening chapters deal with 
the trend in food market types, and 
in the manner of setting up a profit- 
able operation. It is the conclusion 
of the authors that the trend is to- 
wards the complete combination food 
market, with the perishable items 
returning the biggest bulk of the 
owner’s profit. 

Those interested in refrigeration 
will be interested in the parts of the 
book which deal with proper preser- 
vation of vegetables, problems in ven- 
tilating and air conditioning a food 
store, and the “right and wrong” ways 
of displaying meat. 

Products manufactured by C. V. 
Hill & Co. are not mentioned in the 
text, but illustrations are of Hill- 
equipped food markets, and there is 
an advertising supplement at the end 
of the book. 


Friedrich Equipment Sold 
To Grocery Chain 


BIRMINGHAM, Ala.— Robert P. 
McDavid & Co., distributor for Kel- 
vinator refrigeration equipment and 
Friedrich commercial refrigerator 
equipment, recently equipped the 
Altamont Apartment store of the Hill 
grocery chain here with Friedrich 
“floating air” display cases, cooler, 
and a grocery box. 

This is the first complete market in 
this city to be installed with the 
new Friedrich equipment. The _ in- 
stallation consists of a 10-ft. top dis- 
play case, an 8-ft. top display case, a 
6-ft. fish and poultry case, and an 
8x6x8%-ft. cooler. 

The sale was engineered by B. C. 
McCoy, Jr., commercial sales manager 
for Robert P. McDavid & Co. 


Monel Metal Metallurgist 
To Address I Foundrymen 


MERIDEN, Conn.—F. B. Coyle, 
metallurgist, development and_ re- 
search department, The International 
Nickel Co., Inc., will be guest speaker 
at the April 20 meeting of the Connec- 
ticut Foundrymen’s Association to be 
held here. 

Mr. Coyle’s address will be based 
on a study by him presented as the 
American Exchange Paper to the 
Institute of British Foundrymen. 


2 1-2 Gallon Freezer 
Produced by Taylor 


BELOIT, Wis. — Taylor Freezer 
Corp. has introduced a new 2%-gal. 
counter-type ice cream freezer, first 
model in this size to be built by the 
Taylor company. 

In the new model, according to 
Taylor Freezer Corp. officials, the ex- 
pansion chamber has been specially 
arranged to provide increased cooling 
efficiency when used with small con- 
densing units. The unit will operate 
with a 1-hp. compressor. 

The 2'44-gal. model is also equipped 
with all the regular Taylor features, 
including the overrun control. 

With respect to operating capaci- 
ties, the new Taylor model will manu- 
facture from 35 to 40 gal. of finished 
ice cream per day. The hardening 
cabinet has a capacity of 50 gal. 

Cabinet top of the new freezer is of 
stainless steel, with freezer shell and 
trim of Monel metal. Castings are of 
polished nickel-alloy and panel finish 
is in black crystal. 

Floor space occupied by the freezer 
comprises an area of 714%%x31 in. The 
cabinet is 30 in. high, and overall 
height of the unit is 52% in. 


Hamburger Keeps Fresh 
Longer in Kold-Hold 


Cooled Truck 


HATBORO, Pa.—H. N. Shorday, 
distributor for United Foods, recently 
purchased a York-Hoover refrigerated 
truck equipped with Kold-Hold cool- 
ing units. Mr. Shorday declares that 
previously he could not keep ham- 
burger in the truck more than a day 
or it would spoil, but that with the 
new truck hamburger will keep in 
perfect condition for four days. 

The body is a York-Hoover’s model 
Y-463 designed especially for retail 
meat routes. It has a refrigerated 
compartment 48 in. long, 42 in. wide, 
and 50 in. high, with a door in the 
rear opening into a non-refrigerated 
compartment which contains a chop 
block. 

The body is insulated with 3 in. 
Dry-Zero in the walls, 4 in. Dry-Zero 
in the roof, and 2 in. cork in the 
floor. 

Refrigeration equipment consists of 
one special Kold-Hold unit measuring 
46x24x12 in., and a %-hp. Kelvinator 
compressor. This equipment is de- 
signed to maintain an average tem- 
perature of 42° F. with daily power 
consumption of 2% kw. 


31% of Grocers Plan 
To Remodel Store 


NEW YORK CITY—A = survey 
made by Progressive Grocer, leading 
grocery publication, among its read- 
ers shows that 31 per cent who re- 
ported in the survey are planning to 
remodel their stores this year, and 
that practically the same number 
were planning to put in new commer- 
cial refrigerator equipment of some 
type. 

According to the survey, 18.8 per 
cent are planning to buy new display 
cases, 8 per cent propose to purchase 
new grocery refrigerators, 5.8 per cent 
are going to buy new walk-in coolers 
for meat, and 7.8 per cent are 
planning to buy commercial refriger- 
ation machines. 


Enduro Tanks Installed 
In Liquor Plant 


ST. PAUL—Twenty-two tanks with 
a total capacity of 13,800 gals. have 
been installed in the new liquor 
blending and _ rectifying plant of 
George Benz Sons, Inc., here. 

All of these tanks, together with 
other equipment and utensils, are of 
Enduro stainless steel, product of Re- 
public Steel Corp., central alloy divi- 
sion, Massillon, Ohio. 


A Westinghouse cabinet is ‘home’ 


for white rats during experiments. 
* * * 


Westinghouse Used 
In Studying Anemia 


MANSFIELD, O.—A Westinghouse 
refrigerator is being used in a novel 
manner by Dr. Ira A. Manville, re- 
search physiologist, who is making a 
study of physiological adaption to 
cold, using rats as subjects, which 
study is expected to give some infor- 
mation on anemia. 

The phase of the doctor’s investi- 
gation which calls for the use of a 
refrigerator is dependent upon the 
study of rats subjected to various 
diets and exposed to specific low tem- 


peratures. 
The rats are placed in a Westing- 
house refrigerator under’ various 


temperatures and are being exposed 
for periods approximately four to six 
hours. 

Data resulting from these experi- 
ments may provide reasons for be- 
lieving that victims of pernicious 
anemia die literally by freezing to 
death. The low body temperatures de- 
veloped by continuous exposure to 
cold may cause a paralysis of the 
nervous functions that results’ in 
death. 

The refrigerator being used by Dr. 
Manville in these experiments is a 
standard Westinghouse model AL-60, 
with a special glass door so that the 
doctor can observe reactions of the 
rats during the experiments and keep 
an accurate record of temperatures 
in the cold compartment. A ther- 
mometer is hung inside the storage 
compartment. 

In the experiments with rats, one 
shelf has been removed and special 
cages have been built to contain the 
rats during the experiments. 

These experiments, Dr. Manville de- 
clares, will contribute more informa- 
tion on the conditions regulating the 
production of red corpuscles and 
hemoglobin and may be of value in 
the treatment of various anemias. 


Vernon Promoted by 
Rex Cole, Inc. 


NEW YORK CITY—J. Frank Ver- 
non, Jr. has been named assistant to 
the manager of the commercial de- 
partment of Rex Cole, Inc., metropoli- 
tan General Electric distributor, it 
has been announced by L. Howard 
Jenks, Jr., manager of the commercial 
department. 

Mr. Vernon was formerly sales di- 
dector of the Manhattan retail com- 
mercial division. He has been suc- 
ceeded in that position by J. A. E. 
Steen. 


Parker Ice Machine Set 
In Rubber Base 


SAN BERNARDINO, Calif.—Parker 
Ice Machine Co. is now offering its 
refrigerating machines anchored in 
rubber, according to John G. Burn- 
ham, director of sales. 


McCray Self-Contained Case 


McCray Refrigerator Corp. is introducing a display case with a con- 
densing unit installed in the base and complete with coils, ready for 
connection to the power line. 
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G-E Cooling for Banana Storage 


The big 10-hp. G-E unit, shown in the lower picture, maintains proper 


ripening temperatures 


Properly Cooled Eggs 
Bring Highest Prices 


ITHACA, N. Y.—Farmers in New 
York state who have cooler rooms for 
egg storage are able to market better 
quality eggs than those who do not, 
according to conclusions reached by 
Prof. H. E. Botsford of the depart- 
ment of poultry husbandry at Cornell 
university. 

Prof. Botsford has recenily con- 
cluded a study designed to help New 
York farmers obtain a greater share 
of the metropolitan market for eggs. 
More than 500 poultry farms were 
surveyed by Prof. Botsford and his 
staff. 

Included in the survey was an 
examination of the producers’ cellars 
and cold rooms. Some 200 different 
plants were inspected and checked 
for temperatures and humidity. Prof. 
Botsford discovered that the average 
temperature in these rooms during 
the summer months was 69° F. and 
that the relative humidity was below 
50 per cent. In but few instances 
were conditions anywhere near recom- 
mended temperatures. 

Feeling that this question of stor- 
age was the source of the farmer’s 
failure to market eggs of a higher 
quality, Prof. Botsford made an ex- 
haustive study of this phase of the 
problem. It was thoroughly proved to 
his satisfaction that farmers must 
provide cooler locations for handling 
if eggs of high quality were desired. 

“I was convinced that the chief 
reason for the low quality of eggs 
was a matter of heat,’ Prof. Bots- 
ford declares. “Heat in the nest from 
the bodies of hens in an all day suc- 
cession of laying, heat from holding 
eggs in a warm kitchen or celiar, and 
heat in handling eggs does much to 
destroy good quality. 

“Heat causes the white of the egg 
to break down from a firm jelly to 
a watery condition and causes the 
yolk to become too visible to pass the 
mspector’s rigid curdling tests. With- 
out any question heat is responsible 
for most of the loss in egg quality 
and for the large number of dark 
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in the banana storage room shown above. 


G-E Cools pa 
Storage Room 


NASHVILLE Tenn. — Formosa 
Brothers, well-known fruit wholesal- 
ing house here, has installed a Gen- 
eral Electric commercial refrigera- 
tion system in the banana storage 
room of its establishment here. 

The system is used to keep -the 
bananas in condition and to prevent 
them from ripening too rapidly. Ample 
refrigerating capacity is provided by 
a model CM-10W 10-hp. condensing 
unit. The installation was made under 
the direction of C. E. Bunch, com- 
mercial manager of Tennessee Ap- 
pliances, Inc. 


and visible yolks which keep so many 
shippers out of the ‘top quotation 
plus’ class.” 

As a direct result of Prof. Bots- 
ford’s survey, the New York State 
Department of Agriculture and Mar- 


kets issued what is known as the 
Corneli Five-Point Egg Marketing 
Project setting forth recommenda- 


tions for the poultry farmer. Under 
point two of this project appears the 
following suggestion: 

“Keep egg room well ventilated, but 
without cross drafts, and at a tem- 
perature between 35 and 55° F. Keep 
egg room fairly moist (70 per cent 
relative humidity, or higher).” 

These recommendations were based 
on the fact that the producer who 
does cool his eggs down to correct 
temperatures is getting better prices 
for the product. Further experiments 
have shown that eggs cooled or kept 
in a room below 70 per cent humidity 
have definitely shown signs of dehy- 
dration which appear in the air cell 
of the egg. 

In order to pass along this valuable 
information to the poultry farmer an 
interesting exhibit and demonstration 
was sponsored by the Department of 
Agriculture and Markets at last year’s 
New York State Fair. 

In one section of the exhibit a lay- 
ing house was erected which housed 
50 live hens. Adjoining this was 
shown a model egg cooling and 
handling room. One of the features 
of this cooling room was a special 
egg cooling refrigerator. This con- 
sisted of a special refrigerator cooled 
by a Servel “Humidraft” forced- 
convection cooling unit. 


The room itself was cooled by a 
larger “Humidraft” unit, with both 
units operated by a Servel %-hp. 
compressor. 

Following through on each step, 
last point in the exhibit was a Servel 
refrigerated display case showing the 
right and wrong ways to display eggs 
in the retail store. The department 
claims that eggs should be held at 
approximately 50° F. in every retail 
store and that nothing else should 
be kept in the same case. 


diaphragms 


the valve can 


Standard Builds Air 


Conditioned Case 


PHILADELPHIA — Standard Re- 
frigerator Co. of this city, manufac- 
turer of commercial refrigerators, 
has just introduced an “air condi- 
tioned” delicatessen display case, 
using a forced convection system of 
cooling. 

Standard introduced its first “air- 
conditioned” commercial refrigerator 
equipment about two years ago, a 
meat display case. 

In the new case the special condi- 
tioning chamber is constructed along 
the lower front portion of the case. 
A small, fractional horsepower, slow- 
speed fan forces a positive circulation 
of air to all parts of the case. The 
air is released from the conditioning 
chamber through a flue extending the 
full length of the case, just below the 
glass line. 

It is claimed that this forced circu- 
lation insures a rapid recovery from 
temperature losses, and that the tem- 
perature on the top display shelf is 
only from 3° F. to 4° F. higher than 
that on the bottom of the storage 
compartment. 


In the conditioning chamber the 
air from the blower fan is evenly 
distributed the entire length of the 
chamber by means of a deflector baffle 
placed directly in front of the fan 
opening, by the resistance set up to 
the flow of air through the coil by 
the grille at the top of the condition- 
ing chamber. 


The small deflector baffle directly in 
front of the blower fan forces a 
portion of the air stream down over 
the surface of the water in the 
humidifying well. The water in this 
well is replenished by the normal 
drippage from the coils, and is main- 
tained at the proper level by means 
of an overflow arrangement. This well 
serves to absord impure gases or 
odors and maintains proper humidity. 


Fogel Refrigerators 
Sold to Baltimore 
Market Chain 


BALTIMORE — Latest and most 
modern of the Baltimore Meat Mar- 
kets chain here has been equipped 
with refrigerator equipment supplied 
by the Fogel Refrigerator Co. of 
Philadelphia. 

The equipment installed consists of 
three 10-ft. top display cases for 
meat, one 10-ft. full-vision display 
case with three display shelves, a 
10x12-ft. walk-in cooler, more than 100 
ft. of meat rack, and approximately 
30 ft. of shelving. Entire store is 
finished in porcelain in a_ special 
black and white design characterizing 
stores in the Baltimore chain. 

A forced convection system of 
refrigeration is employed in_ the 
cooler, while the display cases are 
refrigerated with overhead coils in 
special center split baffles. Pipe coils 
are also. placed underneath’ the 
shelves. 


Kelvinator Equips 
Providence Bar 


PROVIDENCE, R._ I.—Kelvinator 


commercial electric refrigeration 
equipment has been installed in the 
beautiful and elaborate Bacchante 


bar recently completed in the Provi- 
dence-Biltmore hotel here. 

A 4%-hp. Kelvinator condensing unit 
and three Kelvinator continuous fin 
coils provide refrigeration in the back 
bar for the cooling of beer and wines. 

The bar is semi-circular in shape 
with a mirror top and is finished in 
black and silver. The floor is of 
heavy glass illuminated from beneath. 
The entire paneling of the room con- 
sists of mirrors in etched designs, 
which are illuminated from the back. 


60-ft. Brunswick Bar 
Installed in Chicago 


CHICAGO—One of the largest bar 
installations to be made in the Chica- 
go metropolitan area has been placed 
in the Ashland Boulevard Auditorium 
by the Brunswick-Balke-Collender Co. 

The bar itself is a 60-ft. front oak 
counter, with mahogany top and 
presdwood base. The foot rail is 
finished in nickel silver. 

Beer dispensing and cooling equip- 
ment consists of two 40-B2 and one 
30-B1 Temprite cooling units for beer 
at each of three tapping stations. The 
equipment is placed under the counter 
as part of a 50-ft. Monel metal work- 
board, which also has three mechanic- 
ally refrigerated bottle boxes and two 
nine-hole set up racks. 

Beer is pre-cooled in a two-door 
storage cooler, 10x11%x8 ft. with a 
capacity of 15 full barrels. The stor- 
age cooler is equipped with fin coils. 

Refrigeration for this installation 
consists of a 3 hp., water-cooled Kel- 
vinator condensing unit, which also 
operates an ice cube maker, 


Allied Store Appoints 
3 Distributors 


ST. LOUIS—Three new distributors 
for the Hussmann-Ligonier line of 
commercial refrigerator equipment 
have been appointed by the Allied 
Store Utilities Co. of this city. 

The C. U. Waverly Electric Co. will 
distribute the Hussmann-Ligonier line 
in the Syracuse, N. Y., district and 
will maintain a display at 407 W. 
Manlius St., East Syracuse. The other 
two distributors are the Suburban 
Electric Development Co., Pittsburgh, 
which also handles the Frigidaire line 
of commercial _ refrigerating ma- 
chines; and the D. T. Lansing Co., 
Scranton, Pa. 


KEROTEST 


PACKLESS VALVES 


hin 


TRIPLE LAMINATED 


DIAPHRAGMS made of 
lio hinds of corr0ston- 


The remarkable flexing strength of these metal 
has been conclusively demonstrated 
by the durability test conducted by the Under- 
writers’ Laboratories in which these special metal 
discs successfully withstood 50,000 open and 
closed flexes. 


Obviously it takes a long time to wear out 
Kerotest valve diaphragms. When it finally does 
become necessary to replace them, the top of 
the diaphragms 
easily replaced with the valve under full pressure, 
—just one of the many features that have made St. Louis, Mo., 2817 Laclede Ave 
Kerotest Valves the outstanding leader in the 
Refrigerating and Air Conditioning Field. 


be removed and 


Do you have Kerotest's catalogue E-6? 


KEROTEST MFG. CO. 


PITTSBURGH, PA. 


Kerotest quality Valves 
These include the famous Kerotest 
Packless Valves with triple disc diaphragms of 
corrosion resisting metal that can be replaced 
under pressure. 


/ 
& satel Ret oy 


KEROTEST 


TYPE. 417 Y 
PITA VTA — 


Many of the most successful sales and service 
records in modern refrigeration and air condition- 
ing hinge on the use of 
and Fittings. 


Mass., 110 High 


Boston, 


Cincinnati, Ohio, 


Atlanta, Ga., 285 Marietta St.... 
Baltimore, Md., 168 South St.... 
St... 
Buffalo, N. Y., 64 Peabody St.... 
Burbank St.... 


ceesecwes Root, Neal & Co. 
eenaves Merkel Bros. Co. 


LOCAL REPRESENTATIVES 
(Stocks Maintained for Immediate Delivery) 


eer irt ys J. M. Tull Rubber & Supply Co., Ine. 
eecenveve Clendenin Bros., Inc. 


A. E. Borden Co. 


Cleveland, Ohio, 1748 East 22nd St....... Williams & Company, Ine. 


Decatur, Ill., 133 Williams St.... 
Denver, Colo., 14th at Lawrence 


Des Moines, Ia., W. 


Revnvaeun Field & Shorb Co. 

oveseeeeee The Auto Equipment Co. 
lich &@ D.M.U.R.R....C. L. 
Detroit, Mich., 919 Holden Ave 
Fernwood, Miss., 711 No. Tangipahoa St... 
Fort Worth, Texas, 8th & Grove Sts. 
Greensboro, N. C., 714 W. Market St 
Houston, Texas, 306 M & M Bildg.... 
Indianapolis, Ind., 229 E. South St. 
Kansas City, Mo., 3033 Main St 


Percival Co. 


Sodto cheeses Refrigeration Accessory & Supply Co. 


Enochs Sales Co. 

- Axtell Co. 

-Home Appliance Service Co. 
-D. C. Lingo Co. 

.. F. H. Langsenkamp Co. 


ssoscecees Fecslund Pump & Machinery Co. 


Milwaukee, Wis., 512 No. Water St....... Chase Brass & Copper Co., Inc. 
Minneapolis, Minn., 145 No. 10th St....... Chase Brass & Copper Co., Inc. 


Montreal, Que., Canada, 637 Craig St..... 
Newark, N. J., Jefferson & Chestnut Sts... 
New Orleans, La., 813 Poydras St......... Enochs Sales Co. 

New York, N. Y., 300 Fourth Ave....... Melchior, Armstrong, Dessau Co., Inc. 
pes eerEne Paramount Electrical Supply Co., Ine 
Philadelphia, Pa., 1516 Callowhill St..... Melchior, Armstrong, Dessau Co., Inc. 
Pittsburgh, Pa., 901 Pennsylvania Ave..... 
Portland, Ore., 200 No. 13th St 
San Francisco, Calif., 1077 Mission St..... California 
San Francisco, Calif., 380 Brannan St..... 


New York, N. Y., 43 Warren St 


Seattle, Wash., 314 Ninth Ave., 
Sioux City, Iowa, 2310 East Eighth St..... 
Springfield, Mass., 593 Main St 


Railway & Engineering Specialties, Ltd. 
McIntire Connector Co. 


Williams & Co., Ine. 


bee eebeesee Harrison Sales Company 


Refrigerator Co. 
Refrigerating & Power Specialties Co. 


Wrerreee Brass & Copper Sales Co. 
i ETO Harrison Sales Co. 


National Refrigeration Service 


pveeecessee Home Utilities Company 

Syracuse, N. Y., 314 W. Fayette St....... Syracuse Supply Company 
Toronto, Ont., Canada, 82 Ontario St..... 
Vancouver, B. C., Canada....... 
Washington, D. C., 308 10th St., N. W..... 
Winnipeg, Man., Canada, 156 Bell Ave... 


Railway & Engineering Specialties, Ltd. 


saben ee Fleck Bros., Limited 


Refrigeration Equipment & Supply Co., Inc. 
Arctic Iee and Fuel Co., Ltd. 


FACTORY REPRESENTATIVES 


Dayton, 
Denver, 
Detroit, 
Los Angeles, Calif..... 
New York, N. Y 


Chicago, BB... ...ccccee G. C. Taylor, 1344 W. Lake St. (Local Stock) 

i E. J. Kimm, 149 Santa Clara Ave. 

.»Monarch Sales, 1210 Coslifornia St. 

Thomas B. McLaughlin, 16273 Santa Rosa Drive 

Van D. Clothier, 1015 E. Sixteenth St. (Local Stock) 
M. Neweum, 806 Graybar Building : 


San Francisco, Calif... A. W. V. Johnson, Merchants Exchange Building (Local Stock) 


St. Lovie, Moes.ccccsecs Robert H. Spangler, 3337 Market St. (Local Stock) 
FOREIGN REPRESENTATIVES 
Pa AO REI NT ETE Amstedia  .cccvccsceses F. C. Levelock, Ltd., 222 Clarence St., Sydney, N. S. W. 
Tem ermwusmeneremnanne Europe and Melchior, Armstrong, Dessau Co., Inc., 
(a a re i etahenslienennienieniaaiannneeeeaee South America ..... 300 Fourth Ave., New York, N. We 
a en Puerto Rico ........+. Refrigeration Supply Co., 
P. O. Box 328, Puerta de Tierra, San Juan 
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ELECTRIC REFRIGERATION NEWS, APRIL 18, 1934 


AIR CONDITIONING 


General Electric Develops 3-Ton Store 
Cooler, 20-Hp. Machine & Gas Furnace 


(Continued from Page 1, Column 4) 

Spring Shows put on by a traveling 
crew of men from the New York 
City office (headquarters of the G-E 
air-conditioning department). In the 
two previous years of the depart- 
ment’s existence, dealers and _ sales- 
men were called in to meetings in 
New York City. 

In the crew are Joe Donovan, man- 
ager of the department; Walter Bowe, 
advertising manager; E. J. Opal, 
merchandising manager; Elliott Har- 
rington, commercial engineer; A. C. 
Roy, merchandise promotion; H. B. 
Smith, gas furnace sales; W. A. 
Scherff, oil furnace sales; E. C. Lewis, 
new construction; and R. S. Thurs- 
ton, air-conditioning sales in New 
York. 

Two-day presentations were put on 
in Boston, April 2 and 3; Schenectady, 
N. Y., April 4 and 5; New York City, 
April 6 and 7; Richmond, Va., April 
9 and 10; Philadelphia, April 11 and 
12; and here in Cleveland on Friday 
and Saturday of last week for dealers 
from Buffalo, Detroit, Columbus, Erie, 
Charleston, and Pittsburgh. 

The troupe went to Chicago over 
the week-end to stage the show there 
Monday and Tuesday, and there split 
up for the remainder of the week to 
put on the show in Minneapolis, 
Omaha, Kansas City, and St. Louis. 
In the neighborhood of two tons of 
stage. equipment goes with the outfit. 

General Electric, it will be recalled, 


organized its air-conditioning depart- 
ment in 1932 with the G-E o'! furnace 
as its first product, and in 1933 added 
room coolers of both floor and wall 
types, a self-contained room cooler, a 
household humidifier, a line of refrig- 
erating machines for air conditioning, 
and a residential winter air condi- 
tioner for which summer cooling is 
optional. 

This year the company has added 
a gas-burning furnace, a 3-ton store- 
cooling unit, direct expansion coi's 
for use in building central air-condi- 
tioning systems, and the new 20-hp., 
four-cylinder Freon condensing un‘t 
(with a shell-and-tube condenser built 
like a dome between motor and com- 
pressor). 

The G-E oil furnace placed third 
in that industry last year in number 
of units sold, and first in dollar vo!- 
ume, according to Walter Bowe. The 
air-conditicning department’s sales 
for the first quarter of 1934 were 
three times that of last year’s first 
quarter, he stated. 

Merchandising Manager Opal made 
some interesting observations regard- 
ing an air-conditioning salesman: “It 
only takes a couple of hours to learn 
how to sell automobiles, and a few 
days to learn refrigeration selling, ‘but 
it takes years to become a doctor. 

“Accordingly, almost anybody can 
jump into automobile and refrigera- 
tion selling, and the compensation is 
low as compared with a doctor’s in- 


BAGHAGE & 


EATRICAL 
AGbAGE 
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sales; J. J. Donovan, manager; 


They Are Educating the Salesmen 


and Earl J. Opal, 


General Electric’s air-conditioning crew includes (left to right): Walter Bowe, advertising manager; R. S. 
Thurston, air-conditioning sales, New York City; E. C. Lewis, new construction; W. A. Scherff, oil furnace 
sales; A. C. Roy, merchandise promotion; Elliott Harrington, commercial engineer; H. B. Smith, gas furnace 
merchandising manager, 


all of New York City. 


come—-which is protected by training. 

“In the same way, to sell air condi- 
tioning requires a knowledge and 
training that can’t be acquired over- 


night, and the compensation should 


May 2 issue of 
Electric Refrigeration News will be 
a special Air Conditioning number 


HE growth of interest in air conditioning on 
the part of readers of Electric Refrigeration 


News is very definitely evidenced by the response 


to the increased amount of 


ress made by this new industry to date. It will 
serve the distributor and dealer as an up-to-date 


guide and will give the manufacturer of air con- 


ditioning equipment a very 


effective background for the 


news material on the subject 
which the weekly issues of 
Electric Refrigeration News 
have been carrying for the 
last three months. 


Manufacturers of air con- 
ditioning equipment in mak- 
ing plans for distribution 
are looking to the distribu- 
tors and dealers of refrigera- 
tion. The sales and installa- 
tion experience of this group, 
particularly those who are 
selling commercial refriger- 
ation, is most valuable to the 
air conditioning manufac- 


“Growing Business” 


April 4, 1934 
Mr. F. M. Cockrell, Publisher 


Electric Refrigeration News 
Detroit, Michigan. 


I am very glad to see that you are 
incorporating an Air Conditioning 
Section in Electric Refrigeration 
News. This is of vital interest to us 
at this time as it is one of the fastest 
growing businesses and best load 
builder we have. 


With kindest personal regards. 


S. Bennis, Manager 
Commercial Technical Bureau 
The New York Edison Co. 
New York, N. Y. 


presentation of a sales mes- 
sage. It will offer too a fine 
opportunity for the manu- 
facturer of component parts 
and supplies which go into 
the 


equipment to become iden- 


fabrication of such 
tified with potential cus- 


tomers. 


Plan now to utilize the 
May 2 issue to tell your po- 
tential distributors, dealers, 


or customers who you are 


and what you have to offer. 


turer. 


The May 2 issue will focus extra attention on 


air conditioning, and will summarize the prog- 


H. W. Mateer, Adv. Mgr. 
Electric Refrigeration News 
5229 Cass Ave., Detroit, Mich. 
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We will want to use the special air conditioning issue of May 2. 


() Reserve space........ columns by..... 


C) Send us advertising rates. 


Company Name 
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Now is the time to id ntfy 


your company name and product with the 


growing air conditioning business. 


Advertising forms for 
the May 2 issue close 
April 28, 1934. 


Reserve your space now. 


<— Mail coupon today 


be correspondingly higher.” 

The fact that publicity and public 
curiosity preceded the product has 
been a highly fortunate circumstance, 
Mr. Opal averred. 

Mr. Bowe then outlined the 1934 
advertising program on air condition- 
ing, and showed how it ties in with 
other G-E advertising projects. 

The oil furnace, he said, is being 
advertised in real estate and architec- 
tural journals, also American Home, 
House and Garden, Country Life, and 
Time magazines. The gas furnace is 
being advertised in trade papers of 
the gas industry, while summer com- 
fort cooling advertisements are to 


appear in class magazines such as 
Forum, Nation’s Business, Business 
Week, and the Saturday Evening 
Post. 


Saturday Evening Post copy fea- 
tures the following themes: “Why 
Work in a Sweat Box This Summer? 
Your Office Can Be Made Cool and 
Comfortable,” “Does Your Office Feel 
Like a Turkish Bath?” and “No 
Wonder Customers Go Right By!” 
showing a store with a sign “20° 
hotter inside.” 

Batten, Barton, Durstine & Osborn 
is handling G-E air-conditioning ad- 
vertising. 

More than $50,000,000 was spent for 
advertising the many G-E products in 
the last 10 years, Mr. Bowe stated, 
and another $5,000,000 is being spent 
this year. He also showed placards 
depicting various publicity projects. 
Last year at A Century of Progress 
more people visited the air-condition- 
ing exhibit than any other G-E dis- 
play, he said. 

“Coordinated Design” was the sub- 
ject of remarks next made by W. A. 
Schertf. He explained that the G-E 
furnace for oil is equipped with all 
the controls, accessories, and hot 
water heater in one unit, which ac- 


on the line. This method of designing 
all parts for operation together as a 
unit gives an advantage in perform- 
ance, he declared. 

H. B. Smith next discussed the G-E 
furnace for gas. telling the group that 
this product w'll be actively merchan- 
dised in middlewestern sections of the 
country where house-heating gas rates 
are favorable. 

A sales skit portraying the pres- 
entation of a salesman (R. S. Thurs- 
ton) to a prospective buver of winter 
air conditioning (Walter Bowe) 
showed how to answer obiections of 
high pr‘ce. tearing up the house, etc. 
bv proving the beneficial effects in 
health and comfort produced by the 
eanipment. 

E. C. Lewis. the department’s ex- 
pert on modernizat‘on with air condi- 
tioning, followed with a demonstra- 
tion of a miniature cardboard house, 
bu‘lt to suit an owner’s tastes 10 
years ago, and somewhat neglected in 
the last few years of business 
depression. 

In the last few months, Mr. Lewis 
contends, the owner has improved his 
financial position and is thinking 
about modernizing his home. Another 
factor contributing to stimulation of 
modernization is the Federal Govern- 
ment’s proposal to release two billion 
dollars for that purpose. 

“Now is the time to see these people 
about air conditioning,” he declared, 
“for their heating systems are now 
obsolete.” 

Step by step he then modernized 
the min‘ature house with automatic 
heat and a humidifier, showing how 
the basement could be cleaned up 


and used as a playroom or sitting 


counts for the higher price prevailing . 


recom. Modernization of the upper 
floors can proceed next, he said, be- 
cause it won’t be spoiled by dirt and 
air dryness. 

A. C. Roy next announced the con- 


test “Let’s Play Poker” in which 
salesmen get cards for points accum- 
ulated by selling air-conditioning 


equipment. The contest begins May 1 
and ends June 30 at which time the 
leading salesmen get cash prizes. 


E. C. Lewis began the last session 
with a discussion of “New Construc- 
tion” and means of approaching that 
market. 

There are four parties to be sold 
in new construction, he said, (1) the 
owner, (2) the architect, (3) the 


mortgage company, and (4) the 
builder. 
It is important to get the air- 


conditioning story across to all four 
early in a new construction deal, he 
pointed out, as the builder and archi- 
tect will resist late changes in plans. 

He also mentioned the fact that 
equipment installed now will be used 
for years, and will help to build the 
dealer’s standing and recognition in 
the community. 

How to sign up a good air-condi- 
tioning salesman was next demon- 
strated in a skit by Mr. Thurston 
(sales manager of a dealership) talk- 
ing to Mr. Lewis (who has sold air 
conditioning for other firms). 

Describing what he terms the 
“priceless ingredients” of a product, 
Mr. Thurston tells of his company’s 
research in heat transfer, refrigera- 
tion, motors, electrical controls, fans 
and air circulation, metallurgy, etc. 

He then shows how experience of 
the factory staff in application engi- 
neering is made available to the 
salesman in sales engineering bul- 
letins, a series of 40 lessons and 
application data in air conditioning 
with questions, and in the “Climateer 
Sales Improvement Service.” This 
interests the prospective salesman, 
and he wants to see the line of 
equipment. He is shown the line. 

Mr. Thurston then asks the sales- 
man what a‘r conditioning is and is 
told it is “the simultaneous control 
of humidity, temperature, air move- 
ment, cleanliness, etc.” 

Salesmanager Thurston’ thought 
this definition correct enough, but 
suggested that the buyer would under- 
stand it better in terms of results 
secured—comfort, elimination of cold 
stratified air at the floor, clean'iness, 
el‘mination of dry air, and_ the 
healthful benefits. 

For summer air conditioning he 
sa‘d it would be easy to visualize 
comfort corling in the satisfacticn 
of a good night’s rest. and the elimi- 
nation of stuffiness, odors, and smoke. 

“In proposing an air-cond'‘tioning 
system for an office, stress the fact 
that personal efficiency is increased, 
outdoor noises are eliminated, and 4 
busy executive can be relieved of 
window or radiator valve adjustments. 

“In selling a store installation talk 
of air condition‘ng as an investment 
that will be a means of increasing 
profits by retaining present customers 
and attracting new ones.” 

He also suggested comparison of 
costs and results of other investments 
made by the prospect—store furnish- 
ings, automobiles, etc. Many of thesé 
are very expensive and give less re 
turn for their cost than air condition- 
ing. he declared. 

The skit ended, of course, with the 
two coming to an agreement. 

Mr. Roy, the next speaker, showed 
a display board full of sales promo 


(Concluded on Page 17, Column 1) 
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AIR CONDITIONING 


G-E Stages Schools 
On Air Conditioning 


‘Concluded from Page 1, Column 4) 


tion literature, explaining the purpose 
of each piece and urging the dealers 
to use them. 

Records kept to chart equipment 
sales and purchase of sales promo- 
tion literature by dealers indicates 
that the dealers using the literature 
do the better selling jobs, he said. 

“More important than volume of 
leads developed for air-conditioning 
sales is the quality of leads,” he 
stated. “Nothing takes the place of 
cold canvassing.” 

Representing the East Ohio Gas 
Co., Chas. F. Turner, the next speaker, 
expressed appreciation of the gas 
industry to General Electric for de- 
veloping a gas furnace. Cleveland, he 
inferred, has favorable conditions for 
gas heating. 

He also mentioned the insulation 
of houses as an important requisite 
to either home cooling or heating. 

Final remarks of the conference 
were by Joe Donovan, manager of the 
G-E air-conditioning department. 

There are very few people who deny 
that air conditioning is destined to 
become very important, he said. 

“Nothing affects you any more than 
the air you breathe. If you don’t be- 
lieve that, try holding your breath. 
That will change your attitude!” 

As the three main requirements for 
a good air-conditioning salesman, Mr. 
Donovan gave (1) health, (2) char- 
acter, and (3) knowledge of the busi- 
ness. “Granted the first two, knowl- 
edge becomes highly important. 

“Specialty businesses, especially of 
the commission type, are made up of 
average men,” he _ said, “and the 
tragic fact is that sometimes there 
isn’t much incentive to raise the 
‘average man’ above that level.” 

That is true in refrigeration, but 
not in air conditioning because in the 
latter the requirement of knowledge 
injects both a difficulty and an op- 
portunity, he opined. 

“Although the engineering problems 
quite properly cause confusion, when 
a man understands them he has a 
definite advantage in that he is ahead 
of the crowd,” he said in closing. 


Porcelain Enameling 
Industry Code 
Approved 


WASHINGTON, D. C.—A_supple- 
mentary code of fair competition for 
the porcelain enameling manufactur- 
ing industry was approved by the 
National Recovery Administration 
March 31. The porcelain enameling 
manufacturing industry is a division 
of the fabricated metal products 
manufacturing and metal finishing 
and metal coating industry. 

The code covers the jobbing shop, 
sign, table top, and frit divisions of 
the industry, the jobbing shop divi- 
sion consisting of companies render- 
ing a service such as the fabrication 
and porcelain enameling for assembly 
of refrigerators and coolers, display 
Cases, store fixtures, stoves, and 
heaters. 

Copies of the code are available at 
five cents each from the Superin- 
tendent of Documents, Washington, 
D. C. Refer to approved code No. 84, 
supplement No. 13. 


ANSUL 


SULPHUR DIOXIDE 


ZL, LT 


Need anything more be said except that 
the high quality of Ansul Refrigerants is 
Suaranteed by an individual analysis of 
each cylinder. 


ANSUL CHEMICAL CO. 


“MARINETTE - WISCONSIN - 


Need of Education 
In Air Conditioning 
Cited by Engineers 


(Concluded from Page 1, Column 4) 
sales manager, air-conditioning de- 
partment, Detroit branch, Frigidaire 
Corp.; and Edw. L. Hogan, American 
Blower Co. air-conditioning engineer. 

Mr. McEwan told of some of the 
difficulties involved in introducing the 
equipment to prospects, Mr. Toonder 
explained the use of the psycnrometric 
chart developed by Kelvinator last 
year to aid in computing loads, and 
Mr. Hogan delved into some of the 
technical details that salesmen should 
master before attempting to sell air- 
conditioning equipment. 

“The public’s limited conception of 
the real nature and scope of air 
conditioning makes the salesman’s job 
tremendously difficult,” Mr. McEwan 
stated. “Yet, surveys made in the 
last year indicate an increasing use 
and desire for air-conditioning equ‘p- 
ment.” 


Cites Magazine’s Survey 

Mr. McEwan pointed to a survey 
made by the magazine System in a 
certain geographical area which 
showed that 755 installations, with 
an average of 92 tons of refrigeration 
per job, had been installed in the 
years previous to 1933, while in 1933 
568 installations, with an average ca- 
pacity of 17 tons of refrigeration, had 
been made, demonstrating the prog- 
ress made in the past year. 

“In this same survey executives of 
prominent companies were _interro- 
gated concerning the possible benefits 
of air-conditioning equipment to their 
operations. 

“Of those questioned 77 per cent 
believed that office efficiency would be 
improved, 5 per cent believed not, 
while the remainder had no opinion. 
Seventy-five per cent expressed a be- 
lief that installation of an air-condi- 
tioning system would improve factory 
efficiency, while 5 per cent believed it 
would not. 


Present Price Too High 

“The executives were asked whether 
or not they believed air conditioning 
was a proved product, to which 33 
per cent answered yes and 45 per cent 
no. Asked whether they thought the 
initial cost was fair and ‘in line’ with 
the benefits to be derived 11 per cent 
said they believed it to be in line and 
66 per cent declared the present price 
was too high. 

“Thirty-five per cent believed that 
the operating cost was not exorbitant, 
while 31 per cent thought it was too 


high. 
“When asked if they would con- 
sider air conditioning essential if 


constructing or rebuilding an estab- 
lishment, 43 per cent declared it to 
be essential and 48 per cent desirable.” 


Lack of Salesmen 

In a Detroit survey it was shown 
that there were only 35 air-condition- 
ing installations in what constitutes 
the principal downtown area, Mr. 
McEwan declared. Of these, no more 
than three or four were alike in their 
application, he pointed out. 

“There is a great lack of air-condi- 
tioning salesmen,” said the Frigidaire 
representative. “Men feel they can’t 
make money in air conditioning. Yet, 
unless there are men in the field tell- 
ing the story, the market will open up 
very slowly, for comfort cooling will 
become as essential as comfort heat- 
ing only after the public has been 
made conscious of it by the preach- 
ments of salesmen.” 

Installations must be very carefully 
engineered today, because air ccndi- 
tioning is still a novelty, and an un- 
satisfactory job starts rumors about 
the “newness” of the idea that fright- 
ens off other prospects, Mr. McEwan 
averred. 


Psychrometric Chart 

How the Kelvinator psychrometric 
chart (reproduced in July 12, 1933, 
issue of ELECTRIC REFRIGERATION NEWS) 
serves to eliminate practically all 
“slide rule” figuring in estimating air- 
conditioning loads was explained by 
Mr. Toonder. 

Where nearly all other charts used 
in air-conditioning work plot wet-bulb 
temperatures against dry-bulb tem- 
peratures with the relative humidity 
shown by intersecting lines, the Kel- 
vinator chart plots dry-bulb tempera- 
tures directly against total heat 
values—thus getting to the heart of 
the problem, the actual heat load that 
must be taken care of. 


Also, the base temperature for the 


measurement of total heat is 32° F. 
rather than 0° F. Moisture content is 
given in lbs. of water per Ib. of dry 
air. 

Vertica! lines in *..e chart indicate 
dry-bulb temperatures, horizontal lines 
give the moisture content. Curved 
line shows the constant relative hu- 
m‘dity, including the constant satura- 
tion curve (100 per cent relative 
humidity), and diagonal lines give the 
constant total heat in B.t.u.’s. 

Kelvinator is now furnishing an 
explanation booklet accompanying the 


chart showing how to find the total 
heat load, wet-bulb temperatures, the 
dew point, moisture content in lbs. of 
water per lb. of dry air, and the cu. 
ft. per lb. of dry or saturated air, 
according to Mr. Toonder. 

Charts are also available bound be- 
tween sheets of transparent celluloid, 
so that computations can be made on 
the face of the chart, and later erased 
without injury to the chart. 


Salesmen Need Confidence 


“Salesmen of air-conditioning equip- 
ment would do a better job if they 
felt that they knew more about the 
subject—if they had more confidence 
in their ability to tell the story of a‘r 
conditioning correctly,” declared Ed- 
ward L. Hogan, air-conditioning engi- 
neer of the American Blower Co. 

Engineers can serve their firms well 
by educating the sales force, Mr. 
Hogan explained. One of the funda- 
mental things that a salesman should 
know is the factors in the condition 
of the air that are to be met. 


Air, in addition to being a mixture 
of gases, contains other elements such 
as dust and water vapor. Mr. Hogan 
devoted most of his speech to a con- 
sideration of the water vapor factor. 

“Air-conditioning apparatus,” Mr. 
Hogan declared, “can only help to do 
what nature tends to do. Water vapor 
is the most variable factor in the 
‘condition’ of air and there is a con- 
stant equalization process going on 
to obtain a balance.” 

For example, Mr. Hogan drew the 
hypothetical case of an air condition 
with 80° dry-bulb temperature, 67° 
wet-bulb temperature, and a dew 
point of 60°. Introduction of water 
would result in evaporation, tending 
to reduce the dry-bulb temperature 
(because of the heat needed in the 
evaporation process) and to increase 
the dew point. Continuation of this 
process would tend to bring all three 
readings to 67° F. This is known as 
evaporative cooling. 

“Air-conditioning 


engineers must 


consider water vapor as being apart 
from ‘air,’” declared Mr. Hogan. 


‘Sticky’ Feeling 


“When people feel ‘sticky’ it is an 
indication that moisture is not being 
carried away from human bodies fast 
enough,” said the speaker. “It is not 
such a problem to reduce the dry-bulb 
temperature as it is to remove mois- 
ture, which accounts for the fact that 
we feel ‘clammy’ in theaters and 
other places that have air-condition- 
ing equipment which reduces. the 
sensible heat but not the moisture 
content of the air.” 

One of the reasons why the problem 
of dehumidification has been neglect- 
ed—or at least passed over—is that 
extensive and often expensive equip- 
ment is needed for the process, Mr. 
Hogan declared. 

On the other hand, he pointed out 
that humidification for winter cond:- 
tions is relatively cheap, and that it 
makes clothes wear better, the furni- 
ture last longer, and tends to better 
the resistance to disease on the part 
of persons living in the house which 
has the equipment. 


Improvements in Grilles 


Mr. Hogan also pointed to the im- 
provement in the design of diffusion 
grilles, the most recent ones being 
designed to introduce air at low tem- 
peratures in such a way as to induce 
the room air to combine with it thus 
making satisfactory conditions at all 
times, and without any discomfort 
during the period when the air is 
being introduced. 

The crowding together of the popu- 
lation into small areas in their daily 
working and living quarters has made 
the need for air conditioning impera- 
tive, Mr. Hogan believes. People are 
at all times giving off heat and mois- 
ture, and as they are crowded closer 
together the need for relief from 
these congested conditions grows 
greater—and with it the need for air 
conditioning. 


R & H Appoints Artic 
Distributors 


WILMINGTON, Del.—R. & H. 
Chemicals department of E. I. du 
Pont de Nemours & Co. has an- 
nounced the appointment of the 
following distributors to handle the 
sale of “Artic’’ methyl chloride for 
refrigeration service work: 

National Ammonia Co., Inc., Frank- 
ford, Philadelphia; Maryland Chemi- 
cal Co., Bayard & Russell Sts., Balti- 
more; Merkel Bros. & Co., Burbank 
& C.L.&N.R.R., Cincinnati; Eaton & 
Clark Co., 1490 Franklin St., Detroit; 
Chemical Distributors, Inc., 365 N. 
Illinois St., Chicago; Enochs Sales 
Co., Fernwood, Miss:; G. S. Robins & 
Co., 310 S. Commercial St., St. Louis; 
Thompson-Hayward Chemical  Co., 
29th & Southwest Blvd., Kansas City, 
Mo.; Hunzicker Bros. Co., 105 E. 
California St., Oklahoma City, Okla.; 
Denver Fire Clay Co., P.O. Box 1107, 
Denver, Colo.; L. H. Butcher & Co., 
274 Brannan St., San Francisco, Calif. 


Students from 36 States 
Study Air Conditioning 


NEW BRUNSWICK, N. J.—Stu- 
dents from 36 of the United States 
and from five foreign countries (Aus- 
tralia, Russia, France, China, and 
Canada) are now registered for home- 
study course in air conditioning 
offered by the university extension 
division of Rutgers University here. 

Majority of students in the course 
are employes of public utility compa- 
nies, officials of the school state, 
ranging from executives to mechanics. 

Students in the course, they find, 
receive grades which place the pro- 
gram among the highest three in all 
home-study courses. offered. Average 
grade for air-conditioning students is 
close to 90 per cent. 


THIS CABINET 


FINE NOW, BUT CAN |. 
| DEPEND ON IT? 


WORKS 


F%. 


Armstrong's LK Corkboard Insulation 


Efficient, Durable Insulation for Refrigerated Equipment 


YOU CERTAINLY CAN. 

IT’S INSULATED | 
WITH ARMSTRONG’S 
e LK CORKBOARD! 


GOOD 


HELP YOU CLINCH SALES 


eg tack selling is required 
to convince today’s buyers 
of refrigerated equipment. Pros- 
pects are looking beyond shiny 
appearance and first cost. They 
are interested in performance. 
They want to know what the 
operating cost is going to be. day 
after day and month after month. 

This ‘‘show-me” attitude offers 
users of good insulation a real 
opportunity. Manufacturers who 
are standardizing on Armstrong’s 
LK Corkboard are giving their 
salesmen a definite selling ad- 
vantage. Prospects know the 
performance record of corkboard. 

LK Corkboard was especially 
developed for the requirements 
of refrigerated equipment. It is 
extra-efficient, rigid, light in 
weight, and moisture-resistant. 
And since it retains its insulating 


efficiency in actual service, LK 
Corkboard insures economical 
operating costs over along period. 

Give your equipment the ad- 
vantages of LK Corkboard Insu- 
lation. Armstrong engineers will 
be glad to consult with you. No 
obligation. Write Armstrong Cork 
& Insulation Company, 
917 Concord Street, Lan- 
caster, Pennsylvania. 
ER 


ABOVE is shown one of Anheuser-Busch’s me- 

chanically refrigerated draught beer dispensin 

cabinets. It is insulated with Armstrong’s L 
Corkboard, insuring economical operation. 
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PATENTS 


Issued April 3, 1934 


1,953,156. AIR FILTER. Verner Dahl- 
man, New Lenox, Ill, assignor to Inde- 
pendent Air Filter Co., Chicago, Ill, a 
corporation of Illinois. Application June 
29, 1931. Serial No. 547,639. 5 Claims. 
(Cl. 183—71.) 

1. A support having an aperture there- 
through, a filter removed from said sup- 
port, and a collapsible seal forming frame 
intermediate said filter and said support. 

1,953,166. FREEZING TRAY. Harvey D. 
Geyer, Dayton, Ohio, assignor to Inland 
Mfg. Co., Dayton, Ohio, a corporation of 
Delaware. Application June 20, 1931, Serial 
No. 545,651. 4 Claims. (Cl. 62—108.5.) 

1. A freezing tray comprising; a one- 
piece molded rubber flexible container, 
said container having a_ plurality of 
otherwise separate sections but joined at 
the upper edges of adjacent walls and 
forming a hinged connection  therebe- 
tween, and a metal holder for said con- 
tainer having a portion inserted snugly 
between said adjacent walls. 


1,953,167. FREEZING TRAY. Harvey 
D. Geyer, Dayton, Ohio, assignor to The 
Inland Mfg. Co., Dayton, Ohio, a corpora- 
tion of Ohio. Application Nov. 25, 1931. 
Serial No. 577,249. 5 Claims. (Cl. 62—108.5.) 

1. A freezing tray comprising: a mold- 
ed flexible non-metallic container having 
partitions therein to define a plurality of 
ice pockets in said container, said pockets 


10. In a refrigerating process in which 
a refrigerant is expelled from an absorp- 
tion solution, then condensed, evaporated 
and again absorbed, the method of pre- 
venting the refrigerant from freezing in 
the evaporator or in a conduit conveying 
the refrigerant to the evaporator which 
includes the step of maintaining in said 
evaporator or said conduit a mixture of 
refrigerant condensate and of a compara- 
tively slight amount of absorption solu- 
tion added thereto from an _ available 
supply in the absorption system, said 
mixture having a lower freezing point 
than the freezing point of said refriger- 
ant, and the amount of absorption solu- 
tion added to the condensate being de- 
rived from the body of the absorption 
solution circulating between the generator 
and the absorber of the absorption 
system. 


1,953,872. COOLING TOWER. Amel A. 
Stillger and Peter E. Fluor, Los Angeles, 
Calif., assignors to The Fluor Corp., Ltd., 
Los Angeles, Calif., a corporation of Cali- 
fornia. Application Jan, 20, 1932. Serial 
No. 587,710. 19 Claims. (Cl. 261—113.) 

1. A cooling tower comprising, means 
for passing a downwardly flowing stream 
of water in intimate contact with trans- 
versely flowing air currents, and a wall 
at one side of the tower through which 
air currents are adapted to pass, said wall 
comprising a vertically progressing series 
of baffles, said baffles extending in sub- 
stantially vertical and relatively offset 
planes, there being open spaces between 
the upper end of each baffle and the 
lower end of the baffle next above, and 
each baffle comprising spaced rows of 
battens with the battens in adjacent 
rows relatively staggered, and a plurality 
of deflector strips extending parallel with 
said battens at right angles therewith. 


1,953,420. WATER COOLER. George W. 


material to abstract heat therefrom. 


assemblage together. 


No. 552,866. 


estible, including means for continuously 
delivering the comestible in plastic form, 
means for continuously delivering wrap- 
ping material and forming the same into 
a continuous tube around the plastic ma- 
terial to be solidified, a plurality of end- 
less conveyors having parallel runs for 
engaging said tube and advancing the 
latter endwise with said material therein, 
a refrigerating chamber having refriger- 
ating coils therein, a duct within said 
chamber through which said parallel runs 
of said conveyors pass, and means for 
forcing an air circulation over said coils 
and lengthwise of said duct. 


1,953,521. PROCESS AND APPARATUS 
FOR HARDENING MATERIAL. Clarence 
W. Vogt, Louisville, Ky., assignor to Vogt 
Instant Freezers, Inc., Louisville, Ky., a 
corporation of Delaware. Application June 
15, 1931. Serial No. 544,485. 25 Claims. 
(Cl. 62—114.) 

1. A freezing apparatus, 
means for advancing material along a 
predetermined path, and a_ series of 
separate refrigerant containers arranged 
along said path and having heat conduct- 
ing walls acting in succession on the 


including 


1,953,626. REFRIGERATION-CHILLING 
APPARATUS. Humphrey L. Nash, Shaker 
Heights, Ohio. Application Sept. 3, 1932. 
Serial No. 631,724. 8 Claims. (CL 
62—169.1.) 

1, Refrigeration-chilling apparatus, com- 
prising a frame limiting the lateral 
dimensions of material placed therein and 
having opposite open faces, a chill leaf 
for closing each face thereof, and regu- 
lating take-up means for binding the 


1,953,688. SLIDING SHELF FOR RE- 
FRIGERATORS. Otho M. Otte, Taren- 
tum, Pa. Application July 24, 1931. Serial 
13 Claims. (Cl. 211—143.) 


supporting base, a container carried by 
said base, a dasher mounted for rotation 
within said container, a supporting stand- 
ard carried by said base, a_ bracket 
mounted on the upper end of said stand- 
ard for vertical and rotatable movement, 
an electric motor carried by said bracket, 
gearing driven by said motor, a detach- 
able connection between said gearing and 
said dasher, means to lock said bracket in 
operative and inoperative positions and a 
single lever for raising said bracket out 
of engagement with said locking means, 
and simultaneously disengaging the de- 
tachable connection between said gearing 
and dasher. 


1,953,794. HUMIDIFIER. John G. Zum- 
mach, Milwaukee, Wis. Application Sept. 
22, 1932. Serial No. 634,306. 10 Claims. 
(Cl. 219—39.) 

1. A humidifier comprising a reservoir, 
a standard mounted within said reservoir, 
a float slidably mounted upon said stand- 
ard and having a water compartment 
opening through the body of the float, an 
electric heating element carried by said 


float and positioned within the w iter 
compartment of the float for vapori ing 
the water within the float, a rod moysbly 
supported by said reservoir and having 
means against which said float strikes 
when in its lowest position, and a !: nit 
switch operated by said rod and . jn. 
trolling said electric heating element, 
said limit switch being located at a } int 
remote from the upper end of the re or. 
voir. 


1,953,836. REFRIGERATION. Henry 
E. Stevens and James W. Windham, Jack- 
sonville, Fla., and George C. Albee snd 
Esty Foster, South Orange, N. J.; said 
Stevens and said Windham assignors of 
all their rights to said Albee. Applica- 
tion Jan. 19, 1933. Serial No. 652,524, 
7 Claims. (Cl. 62—48.) 

1. A _ refrigerator having an _ interior 
storage space, a door for obtaining access 
to said space, a plurality of drawers in 
said space, air circulating openings in 
one of the walls of each drawer, «nd 
closures for said openings operable by 
the opening and closing of said door. 
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Automatic Oil Separators 
PRESSURE WATER REGULATING VALVES 
HIGH SIDE FLOATS — EXPANSION VALVES 
FILTERS — STRAINERS — DRIERS 
HYDRON BELLOWS — LUBRICANTS 
SOFT SEAT PACKLESS VALVES 
AND OTHER ACCESSORIES 
WRITE 


RILEY ENGINEERING CORP. 


OH RETURN Te cRanncnne 


wie J 


Sere ere: 2?! |! 


— 


‘wi 


Detroit, Mich. 


919 Holden Ave. 
— 


earn re 


Mason, Detroit, Mich., assignor to Ke!- 
vinator Corp., Detroit, Mich., a corpora- 
tion of Michigan. Application July 17, 
1930. Serial No. 468,499. 1 Claim. (Cl. 
62—141.) 

A mechanical 


each having a corrugated area in its 
bottom wall capable of being distorted 
upwardly to facilitate the removal of the 
frozen contents from said pocket. 


1. In a compartment having support ele- 
ments incorporated in its wall makeup, 
the combination of a sliding shelf struc- 


COPELAND REPAIRS — REPLACEMENTS | 


REPAIRS REPLACEMENT PARTS 


refrigerating apparatus B & B Household Controls........$2.50 Howell Special Capacitor Type 


1,953,168. PROTECTION PLATE FOR | A _ mechanical refrigerating apparatus | J 
ICE CREAM CABINETS AND THE for cooling liquids comprising a refriger- f | meen | renee Be oes ton oe art gg ey ee 

4 , D. Geyer, Dayton, Ohio, ant compressor, a condenser adapted to R enn Commercial Controls......... mer. . Househo xp. Valve 4. 
cities te to inane Mfg Co Dayton “ . ; Amer. Rad. Household Exp. Valve. 2.50 Amer. Rad. Multiple Exp. Valve.. 7.50 
18 cn ae Maleioaee iieiihe , —" ; Amer. Rad. Multiple Exp. Valve.. 3.50 Penn Commercial Controls $8 & 00 
Ohio, a corporation of Delaware. Applica: PEUNMEERUEREHSS Apex Water Regulating Taive..... 3.50 Iso Butane (Freezol) Per lb...... 1.25 
Serial No. 689,986. Tm to Penn Water Regulating Valve..... 3.50 | Methyl Chloride, Per lb........... +70 


tion Oct. 28, 1932. 
4 Claims. (Cl. 45—137.) 

4. As an article of manufacture, a 
water-sealing protection plate adapted to 
be fixed to the lower side walls of a 


50 £5 


We also carry u complete stock of Gilmer Belts, Penn Water Peculsting, Velves. 
Glass Defrosting Trays, Lead and Fibre Gaskets Etc. WRITE FOR PRICES. 


Forty Eight Hour service on repairs, immediate shipment on replacements. All 
Repairs and Parts eee to be free from defects in Workmanship, and 
Material for ONE YEAR. 


REFRIGERATION SERVICE LABORATORIES, INC. 
418-20 Rush Street Chicago, Illinois. 


1,953 688 


ture, said structure including a shelf and 
a shelf support frame, the support frame 
being constructed to rest on the support 
elements and to provide guide rods which 
parallel the compartment side walls; 
means for preventing the back of the 
shelf support frame from tipping up when 
the shelf is fully extended; means for 
locking together the shelf and its sup- 
port frame while allowing free sliding 
movement of the shelf; the said means 
for locking together the shelf and its 
support frame comprising at least four 
retaining elements one being located adja- 
cent the forward end of each of the sup- 
port frame side rods and one located 
adjacent the rear end of each shelf side 


# 2S 


cabinet or the like, comprising a metal 
plate having a thin cover layer of soft 


1,953,420 


receive compressed refrigerant from the 


rubber vulcanized thereto on only the | compressor, a refrigerant vaporizer oper- E : Biol N 
outer side thereof, said soft rubber cover atively connected to the compressor and ect por edo gece | pt gm ba pcg Mg EW! Send 
being molded with a flexible inwardly | condenser, a flat-like tank enclosing the | gig pack ak feat caiedion tm “4 pel Send for 
turn lip engaging the cabinet wall be- condenser, a bubbler fountain for dis- free withewt duadter end fe Bote pre Pat. Des. No. Samples on 
yond the edges of the metal plate to seal pensing the cooled liquid, means for de- F 85477 Approval 
the joints therebetween. livering the waste liquid from the bubbler 
a to the tank, means for causing a natural enmae Pg re pact Available in All Sizes, Finishes and Offsets 

1963271. REFRIGERATING APPARA- | draft circulation, of, ais about one side | Arg, “Elzabeth, and Willis H. Carrier, || Kason Hardware Corp., 61-67 Navyst., Brooklyn, N.Y 

TUS. Lawrence C. Smith, Hillsdale, ot fue coouret ‘n said side wall, and a Essex Fells, N. J., assignors to Carrier ware orp., m avy St., roo yn, ete 


Engineering Corp., Newark, N. J., a cor- 
poration of New York. Application Feb. 
24, 1930. Serial No. 430,767. 8 Claims. 
(Cl. 62—117.) 

1. In an air conditioning system for a 
railroad car, a combination of apparatus 
comprising a_ refrigerating device, an 
evaporator and a condenser in combina- 
tion with said device, a first spray pro- 
ducing apparatus, means for supplying 
cold water from the evaporator to said 
apparatus, means whereby air may be 
passed through said spray device and 
supplied to the interior of the railroad 
car, a second spray producing apparatus 
substantially identical with the first spray 
producing apparatus, means for supplying 
warm water from the condenser to said 
second apparatus, means for forcing air 
from outside the car through said second 
apparatus whereby the water therein 
may be cooled by evaporation and means 
for returning the cooled water to the 


Mich. Application Dec. 15, 1930. Serial 
No. 502,553. 1 Claim. (Cl. 62—76.) 

A bottle refrigerating device comprising 
a cabinet having a heat insulated com- 
partment therein, said compartment be- 
ing open at its top, an insulated closure ‘ . . 
member for the compartment, a rectilinear | Replogle, Detroit, Mich., assignor, by 
receptacle mounted on the bottom of the mesne assignments, to Copeland Refrig- 
compartment in engagement with the | eration Corp., Mount Clemens, Mich., a 
vertical walls thereof and having a top | Corporation of Michigan. Application Nov. 
wall formed to provide a plurality of 23, 1931. Serial No. 576,693. 9 Ciaims. (Cl. 
vertical partitions connected at _ their 137—153.) bid 
bases by contiguous horizontal base por- 1, A pressure operated valve comprising 
tions, said vertical partitions being dis- | ® casing having a movable wall and an 
posed in parallelism to each other to | imlet and an outlet opening therein, a 
form bottle receiving aisles and being valve for one of said openings having an 
spaced to provide intimate thermal con- | Opened and a closed position, a snap ac- 
tact with bottles placed therebetween, | tion mechanism between said valve and 
said receptacle including the partitions | Said movable wall for rapidly moving said 
thereof being adapted to contain a body valve alternately into said opened and 
of liquid refrigerant to cool said parti- | Closed positions, a spring for operating 
tions and thereby the bottles therebe- | 0 Said movabie wall during a portion 
tween and the air in said compartment, of the movement thereof and means pre- 

venting the operation of said spring upon 


fan for discharging cooling air against 
the opposite side wall of said tank. 


1,953,433. MULTIPLE TEMPERATURE 
REFRIGERATION SYSTEM. John R. 


ORDER BLANK 


for Electric Refrigeration News and 
1934 Refrigeration Directory and Market Data Book 


Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. 


(] Send me the 1934 Refrigeration Directory and Market Data Book. 
() Enclosed find $3.00. 


() Enter my subscription to Electric Refrigeration News for one year. 


er ere eee 


and means for retaining the bottles in a f é A condenser. 

dry condition by removing the condensed | Said ben ry different portion of the 1) Enclosed find $3.00. 

water from the aisles, comprising a drain | Movemen ereotl. ” ' : . 
1,953,765. HYDRATOR. James E. Mc C) Enclosed find $5.00, combination rate for both News and Directory. 


Cluney, Detroit, Mich. icati i 

1,953,473. REFRIGERATION DEVICE. | 5 493, Serial or — _— 
Louis F. Fedders, Buffalo, N. Y., assignor (Cl. 62—1.) ¥ ee ’ 
to Fedders Mfg. Co., os _ Y. A hydrator of the class described, com- 
Application July a p..- 16 Serial No. | prising: a receptacle formed from vitreous 
680,713. 5 — ( material and having recesses formed in 

1, In a refrigerator including a motor- | its upper edge and extending downwardly 
compressor unit and a cabinet for hous- therefrom; a planal cover positioned on 
ing the same, a mounting device to which said receptacle and resting on the upper 
edges, said cover overhanging the outer 


conduit mounted in the receptacle and 
extending therethrough and through said 
cabinet, said drain conduit communicating 
with the compartment through the base 
portion of each aisle. 


[] I am already a subscriber, extend my present subscription. 


eer e eee eee eee er eer ees eee er ee ees eeeseesevevr es eeseeeseeseeeseeeee? 


1,953,329. METHOD AND APPARATUS 
FOR PREVENTING THE LIQUEFIED 
REFRIGERANT FROM FREEZING. Ed- 


ee 


Attention of 
In Care of 


mund Altenkirch, Neuenhagen, near Ber- : ; 
lin, Germany, assignor, by mesne assign- ee surface of all of the sides of said re- Street Address ....... 0.0.0 ccc ce ce eee et en een eee neeees 
ments, to The Hoover Co., North Canton, ceptacle and providing a deflecting flange 
Ohio, a corporation of Ohio. Application for air , passing through and upwardly ° 
Jan. 16, 1932. Serial No. 586,980. In Ger- from said recesses; ribs projecting in- gk 8, a ere eee ee ree eee re ere ee reer 
many Jan. 22, 1931. 11 Claims. (Cl. wardly from the surface of said cover 
62—119.5.) : adjacent its edges and engaging the inner ; 
a surfaces of the walls of said receptacle NE NG 68-60 600 94409 b R66 8b once’ refrigerator. 
and preventing dislodgment cf said cover, 
-— said ribs terminating above the lower end 
A i E N § % of said recesses and being shorter than 
we the surface of the wall engaged to pro- 
peat area Reporte, Orinten by 2 alt vide a space between adjacent ends of GROUP RATES 
: said ribs. 
H. R. VAN DEVENTER 4-2 These special rates for PAID-IN-ADVANCE subscriptions only. 
Solicitor of Patents Refrigeration Engineer 1,953,766. ICE CREAM FREEZER OR Pp P ee f 
342 MADISON AVE NEW YORK THE LIKE. Robert R. McMath and Owen Charge orders are billed at the single-subscription rate, regardless 0 
F. Nelson, Detroit, Mich. Application number. Papers will be mailed to individual addresses if desired. 
+t 4, “9 
° e 2% po = -. . Subscriptions to Electric 1934 Combination 
Testing S ervice J L = a besftty 7 onl Refrigeration News (1 Year) Directory Rate 
vid 7 all eo Lae = 
for Domestic and Commercial 1,953 »473 a 2 2 we 
Electric Refrigeration ee ‘ is ice 2e— bad at (Si) /h 23 One subscription ............ $3.00 $3.00 per copy $5.00 
said unit is secured, a supporting devic 2 i Atay 
Testing and experimental adapted to rest on the floor, means for 30 - Me — Hoe 5 or more subscriptions. wees 2.75 2.75 per copy 4.50 
mSesasery service for Man- removably securing the sieuat to the 2¢ ‘Ss waa = 10 or more subscriptions..... 2.50 2.50 per copy 4.00 
ufacturer, Distributor, Cen- supporting device, and resilient means wu ae (BES Bey + es 3.50 
tral Station. Test data ex- connecting the mounting device to the 32 nes 20 or more subscriptions shale 2.25 2.25 per copy 3.00 
clusive property of client. supporting device. » rt . 50 or more subscriptions..... 2.00 2.00 per copy . 
—-_ vA 
Electrical 1,953,520. QUICK-FREEZING OF = ~ a « cf lo ‘ee The above rates apply only to United States and Possessions and 
- Testing Laboratories ggg lly ek ‘wget oe See 1,953.67 ne Pan-American Postal Union Countries. Rate for Canada—Directory, 
. 80th St. & East End Ave Inc., Louisville, Ky., a corporation of - $6.00; News, $6.00; Combination, $11.00. Rate for all other foreign 
Siew Weak sagt to srr wr Oe _ a pte ) ae eee Se countries—Directory, $5.00; News, $5.00; Combination, $9.00. 
1. An apparatus for solidifying a com- 1. In an ice cream freezer a wheeled L = — — 
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ELECTRIC REFRIGERATION NEWS, APRIL 18, 1934 
Compressor Repair Service 

water 

cv | PEERLESS FLASH COOLER og, ene Bese Dees 
val “Please let us have the names and 
e ng The NEW Eye Appealing QU ESTIONS addresses of firms specializing in the 

a ° repairing of all kinds of domestic and 

pe Method of Cooling Walk- commercial compressors. Also who 
11 . can furnish repair parts for all makes 
P im In Refrigerators that are on the market.” 
reser Insulation Answer: For service companies see PAYMENT in advance is required for 


Fin Coils and Drip Pans Engineered in an Integral 
Unit—Saves Installation Cost and Operating Cost 


“STYLE & RESULTS 


515 W. 35th St. Chicago 


PEERLESS ICE MACHINE CO. 


@ There is a Dayton V-Belt for all 
makes and types of refrigerators. 
A stock is available near you. 


No. 1548 (Sales agent, New York)— 
“Will you kindly give us the names 
of concerns manufacturing a heat 
insulating material which is made of 
some porous substance such as balsa 
wood, cork, or pumice stone, which is 
subjected to a vacuum so as to ex- 
haust the air from its pores, and 
while in this condition an outside 
coating with air-resistant qualities is 
used to prevent re-entry of air. 

“We understand that such a prod- 
uct is on the market and the heat 
insulating qualities of the material 
are increased as the vacuum gives 
the effect of the jacket of a thermos 
bottle.” 

Answer: Try Johns-Manville Sales 
Corp., 22 E. 40th St., New York City, 


page 291 of the 1934 MREFRIGERATION 
Directory. Suppliers of replacement 
parts are listed on page 302. 


Defunct Refrigerator Manufacturers 

No. 1552 (Distributor, Missouri)— 
“Can you furnish us with a list of 
refrigerator companies that have gone 
out of business up to this date? We 
have a copy of your old list, but un- 
doubtedly quite a number of other 
companies have discontinued business 
since that time.” 

Answer: The list of companies 
which have ceased the manufacture 
of household electric refrigerators is 
being revised and brought up-to-date 
at the present time. 


advertising in this column. 

RATES: Fifty words or less, one inser- 
tion $2.00, additional words four cents 
each. Three insertions $5.00, additional 
words ten cents each. 


EQUIPMENT WANTED 


WANTED FOR CASH. 12 or less 2-tray 
Frigidaire cooling coils new or used. 
Write giving model and size. Box 620. 


WANTED: One or 11% h. p. Frigidaire 
compressor with or without motor. Calu- 
met Refrigeration Service Co., 614 W. 
116th Place, Chicago, Il. 


EQUIPMENT FOR SALE 


FOR SALE: 150 fine, new conventional 
reciprocating compressors with flywheel, 
valves and gauge for SO: or Methyl. 
Bore 1%”, stroke 144”, speed 400 R.P.M. 
Price $6.50 each in 


Send for price list and name of for the insulating material you re- Component Refrigerator Parts henge ge glo y wot a pricey cong card 
your nearest distributor. quire. Ps Mane: Pigg este ane nnsyl’ | Carroll Systems, Hanna Building, Cleve- 
H hold E consideration to the possibility of land, Chie. 
THE DAYTON RUBBER MFG. CO. ousehold Evaporators assembling a refrigerator under our | INDEPENDENT SERVICE COMPANIES 
DAYTON, OHIO No. 1549 (Manufacturer, Michigan) own name, and feel that you may be HALSCERIO Thermostat tepals services. 
The world’s largest manufacturer of V-Belts —“For our next year’s production we | able to give us some advice along Ranco, B & B, Two dollars each, one year 
are looking for a new kind of evap- | these lines. guarantee, prompt service. Halectric Lab- 
KR AMER REFRIGER ATION C ATALOGS orator and shall appreciate it if you “Can you tell me where we Can | oratory. 1793 Lakeview Road, Cleveland, 
will send us a list of . companies | buy units, compressors, and all items | Ohio. 
ss engaged in this kind of business. necessary to assemble a good refrig- 
give you complete listing of Commer “We are not in a position to manu- | erator.” quality of the box has improved only 
cial Evaporators for all Refrigerators, facture our evaporators ourselves, Answer: The 1934 REFRIGERATION | so far as the cabinet is concerned, 
—— : and, therefore, have to buy them from Directory lists all manufacturers of | and I am wondering if you can fur- 
Unit esc Domestic Evap orators, an outside supplier.” refrigeration parts, supplies, mate- | nish me with some definite informa- 
: Condensers helf Coils with fins or er: ture ous rials, and all accessories, and will | tion on these questions.” 
7 Answer: Manufacturers of house- 
bare. hold evaporators are listed on page tell you a to ict oe po vn oh pen eee in 
200 of the 1934 REFRIGERATION Direc- | necessary for assembling a mechanical proficiency of electric re- 
- Sen d for Your Copies To day TORY. household electric refrigerator. frigerators have been reported in the 
¥ columns of ELECTRIC REFRIGERATION 
30 Refrigerant Pump Improvement in Design News. Average retail prices declined 
.00 TRENTO TO RADIATO WORKS : i)—“Yo name | Steadily to an apparent low point in 
i a . No. 1550 (Engineer, Michigan)—| pas tecently been furnished me as the | 1933. Prices have shown a slight in- 
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J.0.b. Dayton 1 1.659 62 6.209 6.833 | Manufacturers of wire shelves, and 
International Engineering Inc. 14 1,289 4 399 3,025 | makers of refrigerators hardware 
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Kobe s eee eehseeeeseeeaes 22 2,619 1 179 ; 
struction. Impact type pilot valve. won ll ORIN EO rs 4 425 sas 
Piston type main valve operated b ) ee ere ee 50 3,164 3 497 
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200 Ibs. 14” port. Write for details. oe ET eae 3 321 “1 200 
Trinidad and Tobago ......... 5 383 mie mie isk et 
AUTOMATIC PRODUCTS CO Qtier British West Indies.... a oat ee Aas c0 M c ¥ 
121 N. Broadway Milwaukee, Wis Dominican Republic | ....222.7. 5 "385 = — = M ER IAL ev 
L fe, Wis. = Netherland West Indies ...... 15 1,229 1 492 
ee er oe : a irre - : 2 avi : 
aiti . J SP oa8 = 
STARR FREEZE pin FE. a? oe Seer ost - B - ‘- 5.307 
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